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SINCE "WAY BACK WHEN... 


. since ‘way back around June 23rd, that is, when we first unveiled our wonderful 
VICTORIAN CHRISTMAS theme in New York, the raves and (thank you!) orders have 
been arriving with a happy regularity. 


lf you missed it at the Show, ask your SCHACK'’S representative when he comes soon— 
or, write us for a free photographic brochure. 


—hiths. INCORPORATED 2516 W. ARMITAGE AVE. CHICAGO 47, ILL. 
























FOR CHRISTMAS 1956 x x 
New...sensational (Dar DISNEY characters 


Life size...full of action 


in their TV STUDIO 


with large, actual size, TV color camera 
animated, doing a terrific show for kiddies 
and grown-ups!! 


Never anything like it before ... For 
windows or department attraction 





This will be the greatest Christmas at- 
traction in your city. We hope itis at your 
store. Phone or write... ask our repre- 
sentative to call. 


CORNER WINDOW 
SUGGESTION 


Complete TV Studio 
in action. Goofy 
at control board. 
Dorald Duck, The WALK-AROUND SUGGESTION 


Harried Script Man. Fives toe onl iddi 
ndows of the TV sets kiddies 

Mickey “_* — and grownups look in from an elevated 

“seer + ogg iY walk, with rail, constructed behind this 
irecting the act. setting. Easy to do ... plans available. 





In the back are four monitors in action with color scenes 
from Santa at the North Pole. 














| SCENES FOR 
| REVOLVING 
MONITORS 
| Santa at 
North Pole 
| ,. (illustrated) 
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See ot DISPLAY MARKET WEEK {( W. L. STENSGAARD AND ASSOCIATES, INC 
In New York—June 23-27 a was ’ . 
New York Trade Show Building , , * 348 N. JUSTINE STREET, CHICAGO 7, ILL. 





Specialists in Merchandise Presentation +» Demonstrations + Displays + Exhibits 
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OUR NEXT ISSUE 


The August issue, out July 20, will 
cover the NADI Display Clinic and 
Market Week in complete detail .. . 
In addition there will be feature articles 
of timely interest, plus the regular re- 
ports from New York City, Chicago, 
and Los Angeles. 


| a 
| THE COVER 


Sports clothes inspired by fashions 
from Venice were shown in this ‘Venetian 
Carnival” display by Julius E. Steinberg, 
Filene's, Boston. 
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PUBLISHED BY Pass This Issue Along 
You get the most value from DISPLAY 


THE DISPLAY PUBLISHING COMPANY See thot it veacher other exeetive ol 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO your department. 
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Put display emphasis where . zy 
you want it...on the “8 
merchandise 


Shitty 


ART MANUFACTURING CO., I 

























































DISPLAY WORLD 





Fashion’s influence... in lettering 





anothet CK lu Ade Line ( )-\c ‘alate CY pe ror SIP NINY 


your di} plays of fashion and quality merchandise 


THE MORGAN CO. 3984 AVONDALE AVE. CHICAGO 41, ILL. 
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»+eeelhat's not the way we operate...As soon as we make a find...dis- 
cover a new technique or develop a plastic process...we don't keep it 
to ourselves, we pass it on to anyone who wants to do business. That's 
why today we are considered a number one source for basic display 
mediums...Whether you are a designer, craftsman or manufacturer, you 
must be vitally interested in new mediums, techniques and tips on latest 
developments. 


TIP #1...PLAST-EX* (Jolo)...Here's our new German import...first 
time in the States. "Plast-ex" is a plaster impregnated cloth which 
shows great possibilities as a novel modeling and casting material. Dip 
"Plast-ex" in water and it becomes workable...sets up in 30 minutes to a 
plaster hardness...it's fun...clean, easy to work with...convenient... 
no mixing...no mess...no cleanup. Sold in rolls 16 ft.long by 24" wide. 
$4.75 per bolt...samples mailed on request. 


TIP #2...SCULPT-O-GLAS* (flameproof) weatherproof.....This is the 
new SCULPT-O0O-GLAS which we finally succeeded in flameproofing. A new 
development has improved SCULPT-O-GLAS handling qualities. Activates 
five times faster, cutting down production time immeasurably...this is a 
plastic clear film when dipped in SCULPT-O0O-GLAS softener only for one 
second, becomes soft and pliable. Drape it! Shape it! or Model it! 
Sculpt crystal clear statues with lace wire armatures. To tint or gilt 
SCULPT-O-GLAS, use bronzing powder or our special tinting dyes in the 
solvent prior to dipping. SCULPT-O-GLAS film--65c per yd. (56" wide) 
SCULPT-O-GLAS Softener--$5.00 per half-gallon can, $5.00 per one-gallon 
can. (One-gallon can SCULPT-O-GLAS activates 25 yards SCULPT-0O-GLAS 
film)....sold with a money back guarantee. 


TIP #3...-SCULPT-O-GLAS LACE WIRE*, SCULPT-O-GLAS BEADS*....These 
two items can be used as is or with SCULPT-0O-GLAS film. The Lace wire 
is similar to ordinary chicken wire, with this exception - it is closer 
woven, has better texture and is easier to shape. It can be pressed 
over shapes with little pressure reproducing most forms. 


The SCULPT-O-GLAS beads when dipped in solvent become tacky and 
then crystal clear. They will adhere to any surface. This can be 
worked in blobs or sprinkled over surfaces. Ideal for jewel or dew drop 
effects. SCULPT-O-GLAS Lace Wire--90¢ per yd. 65" wide...SCULPT-0O-GLAS 
Beads--$1.50 per l1b......-samples on request. 


TIP #4...Ben Walters POLYESTER RESIN......Known in the plastic 
field as Polyester Resin, it goes under many trade names and many 
claims. This is truly a remarkable resin and is used in building and 
repairing boats, aircraft, truck and car bodies to name a few. 






































Pour it...--brush it.-.ccenxtcrudae it...-eCoLlor it 
Glue itececDPADOe itecccDMAPe iteccee - Cast it 








Under tested display shop conditions we find "Celastic” is far 
superior over Polyester Resin as to draping, shaping or casting-- 
actually, there is no comparison......But, when it comes to embedding 
objects in this resin, such as butterflies, ferns, leaves, grasses, etc. 
into panels, then this resin can't be beat....fact is, one display 
manufacturer has built quite a reputation with his cleverly designed 
panels and units of embedded plastic. 


Polyester Resin can be poured or brushed over any surface. Gener- 
ally to give it strength, it is used with woven fibre glass, glass 
matting or angel hair. It is also used with colorful fabrics or 
"Celastic". It can be built up to any required thickness. It jells and 
hardens in 30 to 60 minutes depending on the amount of catalyst mixed 
with the polyester resin. Sold in one, five and 55-gallon drums, 
Special kit to acquaint you with Polyester Resin consists of: 4 lbs. 
polyester resin--hardener--fiber glass matting--display veil and angel 
hair. $10.00 per kit, money back guarantee.....In stock, polyester 
resin fibre glass in flat and corrugated panels 8'x2'. 


TIP #5....Ben Walters FLUFF BALLS*....This is another first. These 
sell by the pound and are about the size of dried peas. Can be adhered 
to any surface with our special paste - such as panels, branches, 
sculpture. When heat is applied to the fluff balls, they grow ten or 
more times their size. Use our heat gun which throws 750° heat. Fluff 
Balls--$2.00 per bag. Ben Walters Resin Paste--$3.00 per quart. 


TIP #6...PLASTIC STARS AND SNOWFLAKES*.....We offer one of the 
largest assortments of stars and snowflakes. They can be used as is, 
as they are highly decorative, or you can sculpt or shape beautiful 
filigree designs by softening the plastic snowflakes under heat and then 
joining these together by fusing the plastic, using a soldering gun or 
iron. 20 patterns to choose from....Stars & Snowflakes according to 
size--l0¢ to 25¢ ea.--Heat Gun throws 750° heat--$24.50--Weller Solder- 
ing Gun--$7.95. 








TIP #7...-PORCELIZE.....This is a clear liquid resin which comparts 
beautiful porcelain finishes to artificial flowers or statuary...Brush 
or dip--$10.50 per gallon. 





TIP #8...GLITTERFLEX*.....A beaded texture plastic...comes in 30 
assorted colors and combinations in 6'x2' sheets. Use for screens or 
floorings. Cut with mat knife or scissors...can be formed under heat. 
Glitterflex--$12.00 per panel unbreakabie. 





TIP #9...0f course "CELASTIC".....If you're one of the very few who 
hasn't used this fantastic plastic, you're not hep. Write and we'll be 
happy to send you complete literature and price list (Ben Walters, Inc. 
exclusive distributor). 





In addition, we carry a complete line of fibre glass* products, Angel 
Hair, Puff Glass, Display Veil...flocked and unflocked branches...all 
types of hanging crystal pendants...plastic jewels...snowflakes... 
unusual Xmas light sets...We are direct importers of the Japanese 
55-lite sets (if one lite goes out, the rest remain lit). 






“Asterisk denotes items available at stocking jobbers. 


Walters Tivelttyag(-t-e inc. 


A BEN WALTERS ENTERPRISE 


156 SEVENTH he te PR ee ee ae * Algonquin 5-2308 
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its our —-{%&% th year serving you and we're mighty proud, Come on down and celebrate this festive 


occasion with us. It's ‘open house’, market week and every week. 
We'll be so very happy to greet our many friends and show you! more than 40,000 square feet of the most 


modern production facilities wait til you view our ‘pace setting’ original displays 


DECORATIVE PLANT Corp. 


136 West 24th Street, New York City, N. Y. 
VISIT 24th STREET...NEW YORK'S COMING DISPLAY CENTER 


DISPLAY WORLD 





sanding test tells 


upson wall board edge sands smooth, glass-like! 


BRAND ‘'B”’ 
WALL BOARD 


It’s a clean cut case of superior fiber quality! 
Upson wall board edges sandpaper smooth to a 
glass-like finish. There’s no fuzzing or ripping of 
board edges because Upson is made from spruce 
wood fibers! Try the sandpaper test yourself. 

You will discover all Upson wall boards (like 
45" pictured above) assure a beautiful finished 
job, no waste; they’re perfect for displays of 
all kinds. 

Upson wall boards are rugged and strong, 
too. Several thicknesses are laminated together 
under terrific pressure to re-form fibers into a 
rugged, super strong board. 

How about the surfaces? One side is softly 
pebbled, the other side is smooth. Both surfaces 
take paint beautifully. There’s no soaking in. 
You can save up to $5 to $10 per M on paint. 

There’s good reason why so many display 


SULLY, 1736 


UPSON 
WALL BOARD 


” 


leaders use Upson wall boards-—*i9”, 14", *4" 

plus io” Easy-Curve, '4” Striated and Cut- 
Out Letters. All made by the world’s largest 
manufacturer of laminated fiber boards .. . 
The Upson Company, Upson Point, Lockport, 


New York. 


UPSON 
FIBER WALL BOARDS - iae 
FOR DISPLAYS 


—— 


99% wood fibers laminated for great strength 














*15 a month 


and we apply the full rental to the 
low purchase price* 


Kach manikin is custom made of 
unbreakable Fiberglas polyester plas- 
tic. You have a wide selection of over 
50 Miss and Junior Miss figures. And 
whether you are most interested in 
durability or the styling and quality of 
the coiffure, you can not get better 
manikins at any price. 


You may rent these high fashion 
manikins for as little as one month; or 


after eight months you own them 
without paying an additional cent. 


*Women $120 
*Men $105 


*Children (hard rubber )} 
25 - $57.50 
( plastic ) 
$45 - $72.50 


Packing Charge . . . $2.50 


Please write to us for photographs of 


the new 


Vogue 


MANIKINS 
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MADISONIA’S NEW MANIKIN 
RENTAL-PURCHASE PLAN 





MADISONIA 


AMERICA’S LARGEST MANIKIN REFINISHERS 











Dress courtesy Saks Mth St 


NEW YORK — 152 West 25th Street 
CHelsea 3-1550 


CHICAGO — 11 South Desplaines 
DEarborn 2-6818 


DALLAS — 3007 Canton Street 
PRospect 1937 
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Only Du Pont ‘‘X-12’’ Flame Retardant 
protects paper and fabric 


without dulling color 





EE Want to make mirror magic? Do it with Japanese 


aa A lanterns. They’re the secret of this dramatic display 
) at the Du Pont Textile Fibers Department Exhibit, 
recently held at the Merchandise Mart in Chicago. 

To protect their delicate beauty, these lanterns 


were treated with Du Pont “X-12”’ Flame Retardant. 


“X-12” is the ideal fire retardant for displays, 
because it’s the only fire retardant that gives 
maximum protection against flame and afterglow 
without dulling the color... or changing the tex- 
ture of paper or fabric. 


SEND FOR OUR COLORFUL BROCHURE giving the 
complete *“h-12” story. Treated swatches allow you 
to conduct your own flame tests. Clip coupon for 
your copy. 


Du Pont X-12 


FLAME RETARDANT 


BETTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 


i 
| 
| 
| 
| 
| 
| 
| 


FE. 1. du Pont de Nemours & Co. (Inc.) 

Grasselli Chemicals Dept., Room N-2539, Wilmington 98, Del. 
Gentlemen: 

© Please send me your booklet on “X-12.” 


Name 





kirm 





Address 





City Zone State 
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MORE SPACE! 
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ZARIA DISPLAYS + 434 SIXTH AVENUE + NEW YORK 11, NEW YORK «+ TELEPHONE: ALGONQUIN 4-3200-01 
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DE LUXE TRAVEL DIsPLAY by Copeland Displays, Inc., tor 
Scandinavian Airlines System uses lacquered Weldtex* 
for left-hand panel, die-cut Tekwood”* airplane, and Weld- 
wood standard hardboard for main copy panel. 


Distinctive Copeland Displays 
Depend on Weldwood Material 


aa at © ‘qui ality look” you can see in any work done by 
Copeland Displ: LYS, Inc., of New York City, means that 
they must use Weldwood products. And they do! 

There’s a whole world of Weldwood display materials 
available: textured woods...a complete line of stand- 
ard, tempered and perforated hardboard... wood and 
metal laminates ... wood and paper laminates . . . low- 
cost hardwoods. There are ple nty more, too! 

Most important, though, is the fact that you can get 
all these products from one dependable source. This 
means not only a simplification in your purchasing and 
bookkeeping, but also an assurance of top quality 
every purchase you make. 

Find out today how Weldwood products can help 
make it easier for you to produce outstanding displays. 
Send the coupon today for the Weldwood Cat: log. Or 
you can see We ldwood products for displays at any of 
United States Plywood Corporation's 87 branch offices 


in principal cities. In Canada: Weldwood P ly wood, Ltd. 
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PRODUCTS FOR DISPLAYS ; 
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UNITED STATES PLYWOOD CORPORATION 
uN eldwood 





The Best Known Name in Plywood 


1956 





COPELAND DISPLAYS’ Flower Cart built for 
e of Weldwood 


“Suzy of Paris’ bras. 


Front and sides at 


Un 


ited Mills’ 


tempered hardboard; copy panel and striped awning are 


Weldwood Tekwood®. 


APPAREL SHOPS wil! feature this ¢ opeland display designed 


for British Woolens. 
birch plywood; the 


Weldwood Tekwood. 


outline of Great 


United States Plywood Corporation 


55 West 44th Street, New York 36, N. Y. 
SEND Mri my CODY of thy Wi lkiwood (at log ind free sample 5 


of 


NAME 


COMPANY 


ADDRESS 


The mobile’s ring is * 


Britain 


FREE CATALOG—FREE SAMPLES 


. Weldwood 


is die-cut 














Kditors Comment 





An attempted good deed which more or less back-fired is the 
subject of these next few paragraphs. 


I pointed out on this page recently that DISPLAY WORLD is always 
glad to serve as an intermediary between display people looking for a 
job and employers looking for their services. While this is usually 
handled by correspondence, quite frequently we have displaymen drop in 
here at the office to inquire about openings. If we can give out such 
information without violating a confidence, we do so. 


Such was the case a few weeks ago when a man, a stranger, stopped 
in to ask if I knew of any positions open. It happened that I knew of 
several, one of which was in Florida and which interested him par- 
ticularly. He was in my office for only a few moments -- but when he 
appeared in Florida to make a personal application for the job he 
described himself to the store management as a close friend of mine, 
and indicated that I personally recommended him, 


It turned out that he didn’t get the job, but on the strength of 
"our friendship" he succeeded in borrowing $25 from the store. The 
first I learned of the situation was when a letter came in from the 
store, explaining what had happened and saying, "We thought that if you 
were so friendly with him that he would be reliable and did not 
hesitate to help him out.” At last reports the money had not been 
repaid, and under the circumstances I doubt very much if it ever is. 


S50 this is just a personal memo from me to all our subscribers: 
If someone attempts to borrow money from you, using my name as a 
"friend," just remember two things. (1) I don't know of any close friend 
of mine who would have to borrow $25; (2) if any such friend existed he 
would undoubtedly get in touch with me, rather than trying to borrow 
from a stranger... 


I often wonder why practically all utility displays seem to have 
come from the same mould -- the posteresque treatment, the cartoon-type 
figure of a woman registering delighted amazement at the fact that her 
new range (washer, ironer, refrigerator, water heater, et al) actually 
works, the ubiquitous Reddy Kilowatt character, and the other bromidic 
props which have been used for years. In fact, I believe it would be 
possible to publish a photograph of a utility display by a man in 
Boston, for example, and credit it to another utility displayman in 
New Orleans, and no one would ever know the difference -- the similarity 
of technique is so great. Only rarely does a utility display photo- 
graph reach my desk which departs from the pattern established by Ray 
Martin, of Consolidated Edison, New York City, and a few of his con- 
temporaries of 25 years and more ago. I think there is room and lots 
of it for some really original display thinking in the utility field. 
Perhaps this is being unfair to some whose work I haven't seen; if so, 
I will be delighted to hear about them... 


This is a good opportunity to pay a well-deserved tribute to four 
firms in the display field which are celebrating important anniversaries 
this year. Oldest of the four is Schack's, (Please turn to page 52) 






















Exciting New Dimensional Vacuum Formed Displays 
In Stock For Immediate Shipment 


Spot a touch of humor in your Back-to-School windows and interiors 













with these clever vacuum formed plastic displays. Sculptured in deep 
formed relief by America’s finest craftsmen, these brilliantly eolored 
pieces are created of DECOR-V AC--decorative vacuum formed plastic. 
Light in weight, they are easy to use and handle. They are durable 
... have long life and are completely washable. 


BOY—GIRL—DOG SCHOOLHOUSE 
No. WLS-3422 Vacuum formed in durable plastic, this set is finished No. WLS-3430  Perilect Back-to-School 
in six colors. Boy and girl 18 in. high by 16 in. wide by | in. deep theme to tie im with Bey-Girl-Deg at 
< Dog. 9% in. high by 16 in. long by | in. deep Sold only in sets of one left Vacuum formed Sise Mom. high 
SCHOOL TEACHER AND BLACKBOARD each of the three pieces. by 25 im. wide by 1% im. deep 
No.WLS-3419 Typical Back-to-School display made Per set $18.75 Price $15.75 


of durable, vacuum formed plastic and finished in bright 


colors, this unit is 36 in. high by 22 in. wide by 14@ in 


Price $18.50 


‘ 


Blain, Tio) S\e)HjqiO\x! 


SHOW STYLE LETTER PLAQUES 
No. WLS-1630 Each letter ic dimensionalls lormed in center of one solid piece of gleaming white 


plastic through vacuum forming process and individually painted in pastel shades with decorative 








pt 


balls in contrasting colors. Size of each plaque 18 im. by 18 im. Specify letters desired 


Fach $4.25 


GARRISON-WAGNER COMPANY 


2018 Washington Ave. St. Louis 3, Mo. 


PENCILS 


Hali-round pencils 





SCHOOL DESK 
No.WLS-3431 White 
plasts vacuum tormed 
school lewk is liahet 


weight. washable and re 


ee 















to mount te walls, 
columns, or use 
back-to-back. 

No. WLS-3426 
Peneil Blue. 

No. WLS-3427 Peneil (,reen 
with “Back-to-School” Copy 


No. WLS-3428 Pencil Ked 
ay 


Price, each 95 


usable Size W in. high 
by 26 in. wide by | im 


deep 


bach $10.50 







BACK TO SCHOOL COMURA* 


Give exciting new life to prome 


























tions with these companion Comuras 
Finished im seven soft colors 
No. 7FO77 ‘helow) Size 15 im 


by 90 in. herizental 


Fach $3.95 





No. 7076 (extreme left) Size 15 APPLE 
in. by 90 in. Vertical No. WLS-3424 An apple for the 
Fach $5.95 teacher made ef tliahtweimht vacuum 
Ne. 7078 formed plastic and finished im bright 


Set of two $10.50 


colors Size [8 in. high bw 15 in. wide 


hy ' a deep 


Fach $9.95 





*% Copyright—-W. L. Stensgaard 
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MKRHIAPS the name “Garden City” in 
Huenced, or mspired, the flower-tresh 
yverall impression of Lord & Taylor 
hteriot mm this new branch store in Garden 
(ity, Long Iisiand Delwate pastel colorings 
predominate tor decor and furnishings, with 
lanitasy touches im fine penmanship technique 
mterpreting the handwriting on the walls 
that reveals a strong store personality with 
mdividual charm in every de partment ble 
vance | understated im softt spoken expres 
ron that adorn the tale of fine background 
ind fine store tradition 
hv treamlined modern exterior oi red 
ina hite glazed brick has identification in 
the tamiliar lord & jiaylor script, on an 
expanse of white brick tacing lurn right 
wv lett at the trafhe light and either road 
leads to parking space at the reat 
lmmediatels side thi entrance doors 
nev tore excitement was contrived to soat 
in colortul medley with a symbolic idea that 
uggests many variations tor new branch 


penings and is particularly noteworthy bv 











cause it 1s more than “opening day drama” 

it is new store drama that has box-othce 
appeal tor a long run And here it 1s 
a tantasy tree with bright plumage birds 
and carrying the message “We're all 
a-twitter over our new home in Garden City 
And well they might be: they have a new 
home ot which they can be proud 

\ glance trom the entrance brings sports 
dresses into view (third photograph) and 
focuses attention on the type ot decorative 
display device that themes coordinated dis 
play treatments in many departments. Here 
this device is a white bird-house mounted 
atop a white portal structure traming plat 


——The familiar script signature of Lord & Taylor 
appears on an expanse of white brick facing 
.. + A fantastic tree greets shoppers immedi- 
ately within the entrance . . . Directly above, 
part of the sports dresses department .. . 
Left, the Fantasia Shop .. . (All photographs 
by courtesy of Retail Reporting Bureau, New 


York City) — 


DISPLAY WORLD 








—Black and white tile flooring and a multi- 
branch electrolier feature the Fashion Salon 
. « » Center, another identification mark of 
Lord & Taylor — the big rose that appears at 
least once in every store . . . Below, a trans- 
lucent panel in the men's section has an 
abstract motif that suggests all types of 
figures— 


lorm displays. Stylized feline forms balance 


the flowing lettering of “Sports Dresses” on 
the white bow-tie panel elevated against the 
background overhang wall. which is banded 
in chestnut panels finished in contrasting 
colors. Valance and upright are gold-leafed 
metal, presenting a polished front for ample 
stock recesses “T”’-stands give selected 
merchandise forward attention and readily 
accessible attraction 

Approaching the escalator on the main 
floor, we get a first glimpse of smart mer 
chandising at work in a small space 
[hroughout the new Lord & Taylor in Gat 
den (ity, small space at traffe pomts is 





At New Lord & Taylor Unit — sme mus 





wisely invested tor a big return This snug 
little area, tucked under the escalator rise. 
is the Fantasia shop and the fantasy figure 
caught in suspended animation flags down 
a tremendous return per limited § square 
footage ot her selling domain. (Counter and 
case space 1s loaded with glamour accessot 
ies enjoying a high mark-up and low tm 
pulse buying resistanc: lo see is to want 
what this little shop has to offer and its lo 
cation is obviously smart selling strategy 
because escalator trafhe 1s exposed to the 
wiles of Fantasia, which ts true to its name 

all merchandise is unusual and tull of 
extravagant ideas 

[here's glamour undertoot and overhead 
in the Fashion Salon, too, where black and 
white tile flooring suggests big checks 
both literally and figuratively \ multi 
branch electrolier tringed with crystal 
prasms casts a rich glow on the parade of 
fashion brought to view against this quietly 
elegant setting. White cane-back chairs are 
cushioned in turquoise velvet luxury, and 
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the white “T’’-stands are designed to hat 
monize with their elegant surroundings \ 
translucent screen panel, with muted blacl 
and gray photo-type portrayal of a formal 
garden, coordinates the high fashion pet 
sonality of the salon with it lurnishings 
and personality, with multi-branch scones 
repeating th restrained opulence Or thre 
chandelier. This lite-size scenic panel serve 
as appropriate background tor the display ot 
fine tashions, and gains perspective by cen 
ter-tront positioning of a lush potted plant 
on the slender table in the immediate tore 


ground 


[he salon is spacious in both appearance 
and tact This spaciousness is a generou 
concession to customer vho value graciou 
surrounding rs | relaxed Atma phere and pie 


cialized service in the attentive and leisure 


sclection ot fine ftashion it 4 won met 

chandising ti provide thesas elling attrib 

utes, and easier to achieve than converting 
LPleasi lurn fi page O4) 
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HICAGO’'s recent displays kept an eye 


sum- 
play- 
beach. 


things to do in the 
They went to the 
ground, took a jaunt to the 
they visited a Broadway play, they went off 
to the dined in a tashionable 
country home, and they even hopped a plane 
to Hawatt tor a lock at summer there. No 
what 


on good 
mertime 
they 


races, they 


matter warm weather recreation the 
(hicago shopper was interested in, be it in 
doors or outdoors, active or spectator, he or 
she could be certain of being smartly dressed 
for the occasion just by watching the local 
windows 

(;. C. Bowen used an Indianapolis Speed 
way theme in Lytton’s State street windows 
with the colorful Memorial 


“Speedway Colors’ 


im connection 
Day auto racing class« 
was the title of the series of displays (imme 
left) All them were 
inspired by the flags during 
lo the drivers each colored 


ciate colors used im 


colored used 
the auto race 
flag means something specific and that ts the 


way Bowen used the colors in his displays 


not imdiscriminately, but with purpose 
The colors he had to work with were yel 
low, red, gold, blue, green, black, and 
white 

At the back of each display hung a large 
wallboard painted in black and 
white checks about 10 inches square, denot 
ing the checkered flag that is used at the 
finish of the 500-mile race. In other dis 
plays (not pictured) the checkered 
were placed on the floor. 
an array ot racing flags placed behind col 
ored cutouts of racing The window 
pictured here promoted accessories that 
might be worn on Memorial They, 
too, were in Speedway colors 


piece of 


panels 
kach window had 


cafs. 


Day. 
The main 
Lytton’s 


tie-in Came 1m 


window 


absolute race 
State-Jackson 


and 


huge which Bowen 


——At the upper left and right, by Carl James, 


Mandel Brothers . . . Lower left, by Jack Bog- 

hosse, Goldblatt's . . . Lower right, by Virginia 

Paxson, Marshall Field & Co. . Immediate 
left, by G. C. Bowen, Lytton's— 


DISPLAY WORLD 








partitioned into three sections for the dis 
plays. At the center of section hung 
a mural-sized reproduction of a Sports I 


lustrated Magazine cover showing last year’s 


each 


race under way 
hurry, 


Kven to the shopper in a 
this put the = story 
with more time to study 


aCToOss. | hose 
probably noticed 
the subtlety used in placing a pair of black 
and white shoes on black and white check 
ered flags, calling attention to them 
yet quietly and without words hinting that 
they 


much 
were winners 

Car! director of Mandel 
Brothers, created the display pictured at the 
upper lett, page l&—one of a series entitled, 
“Sculptured tor Summer.” 


James, display 


The setting was 
a sculptors studio complete with a statue 


An artist's stove stood in the background 


with its smoke-pipe going up and off to 
ward the edge of the brick back wall. The 
stove furnished the fulcrum around which 


the display balanced visually. [t was alumi 
num, while everything else was white. The 
ladder at the right 


demonstrated how an 
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To Summertime Fun 


expert can violate the rules and 
come out all the better for it The ladder 
placed in front of the mannequin led up to 


the sculptor’s rock loft 


sometimes 


and, though it hid 
part of the mannequin, it so effectively cat 
ried out the theme of the window 
competition between ladder 
went unnoticed 


that any 
and tashions 
The wood trame skylight above the dis 
play was as much a part of it as the man 
nequins, for it provided the color. Its azure 
blue lighting looked like the northern sky 
and made the fashions stand out in beauty 
It was a captivating display 
“Vitamin ( 
“fashions im 


(arl James also produced a 
that featured 
citrus tones” for 


display clear 


spring and summer lhe 


clothes in this display, of course, were in 


——The two displays at the top of the page are 
by Virginia Paxson Lower left and right, 
views of Carson's wrought iron front used for 
the opening presentation of summer cottons— 





By RICHARD DAY 


orange, lemon and lime. Paintings of juicy 


looking citrus fruits on the background set 


off the apparel, while real 


some iruit was 
plac ed on a table and on the floor at the 
right 

lack Boghosse of Goldblatt did this 


Mother's 
series of 12 it 


Day window pictured a8 one ot a 


displayed silverware tort 


Mothers Day gitts \ white garland of 
flowers in pastel tints was draped across 
the back of the window \ large open oft 
nament of glittering pink wire held gift 
and packages (Other gwiit items were dis 
played on white risers rink and white 
squares covered the floor White wooden 


divided the window at thie 


giving the appearance of a 


poles treit 


shop trent while 


two children in silhouette held gitt-wrapped 


ral kages and looked mite thie V\ mdow ‘ 
croll carrying the copy, “Christmas in 
May it Mother's Day,” wa tretched 


AC TOSS the window hoghosse carried t} ' 


with attractive 


| lease turn to page 16) 


theme throughout the store 
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N its new Oak Cliff store, A. Harris & 

Co., of Dallas, has 70 individual shops 

and sales-supporting offices which have 
heen melded into 103,000 square feet of floor 
space on three levels. The exterior 1s ot 
permanently colored brick, jet black on the 
lower level, turquoise on the north side of 
the upper level, and flamingo pink on the 
east and west sides of the mall and upper 
level. A concave expanse of glass mosaic 
tile from Murano, Italy, distinguishes the 
facade 

“The Mall” is reached by two stairways 
rising from the lower level of the store and 
is essentially a pedestrian walkway trom 
which the other shops in this A. Harris- 
developed shopping center can be reached 

The interior of the store has been de 
signed to achieve a sense of intormality that 
invites customer self-selection. 

Items of merchandise that are related in 
their home uses are grouped in shops that 
adjoin For example, the Housewares 


ories High 


Shop adjoins the China and Crystal Shop 
and the Gift Shop adjoins the last-named 
(first illustration) 

(olors similar to those found in home 
decoration are used throughout the store to 
relate the merchandise to the home setting 
The lower level background is therefore 
light. Upon entering the store, accordingly 
the shopper teels “at home” with the china 
and crystal displayed on linen covered tables 
similar to what she has in her own home 

Pertorated hardboard display panels are 
used wherever possible to allow for easy 
irequent, and tresh change of displays. And 
throughout the store there are free-standing 
displays; there are no counters, as such 

Soft-focus lighting is well diffused 
throughout the store. This has the effect 
of creating a home-like feeling in the house 
wares and other home furnishing shops 
And in the fashion shops it presents milady 
to herself as she would like to look, when 
she 1s trying on and =  =~selecting clothes 
(second and third photographs) 

The wall level (the second level) can be 
reached by stairways outside the building 
and by escalators within the store ‘Lhere 
are also elevators in the building but these 
are tor employe use only. One of the new 
leatures of the store is the costume jewelry 
section located on the mall level Here 
again 1s evidence of the informal setting, 
soitly lighted by soft-focus illumination, in 
viting selt-selection by the shopper. (The 
fourth illustration shows the costume jewel 
ry display) 

(On the mall level, too, may be tound the 
mens shoe shop. This ts the first such shop 
to be included by Harris in a store. As 
shown in the next photograph, a _ setting 
similar to the home living room ts achieved 


—First photograph, the gift shop adjoins the 

china and crystal shop .. . Center and below, 

@ general view of the dress and lingerie 
sections— 
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—At the right, costume jewelry is found on 

the second level . . . Center, the men's shoe 

shop .. . Below, the Young Texas Shop, also 
on the second level— 


and a good display of men’s shoes is mad 
possible. 

The women’s shoe shop, also on the mall 
level, invites the customer to come in and 
examine the displays of all types of shoes 
and to have them tried on in complete com 
fort in a handsomely decorated and unclut 
tered room 

Shoes, shirts, suits — everything for th 
young lexan are to be found in the Young 
Texan Shop on the same level (first illus 
tration). The young man can select his 
clothes much as he would at home from his 
own closet. Here, as in other parts of the 
store, related items are found next to each 
other, all carefully but imitormally 
grouped tor good display and easy access 

On the upper level (third floor) is situated 
an unusual feature of the store, the Oak 
Cliff community room. The room is used 
for meetings, luncheons, and teas by Oak 
Cliff men and women and by store person 
nel and has a capacity for seating 175 per 
sons; it can be divided into four sections 
by the use of folding doors All or part ol! 
the room may be reserved and it is reported 
that it is much in demand 

Also located on the upper level are the 
personnel othece, the manager s omce., the 
beauty salon, and more than a dozen other 
shops 

“Shop in a pertect climate all year,” says 
Harris. The store is equipped with the 
world’s first electronically controlled at 
conditioning system. In order to stabilize 
this perfect shopping climate, the air con 
ditioning system is regulated by 14 control 
panels strategically spotted throughout the 
entire store. Like the baby bear's porridge, 
Harris’ will never be “too hot or too cold, 
but just right.” 

Emphasis has been laid upon the fact that 
all merchandise in this new A. Harris store 
is well displayed to induce seli-selection 
But this 1s not a self-service store. Sales 
people are in attendance—caretully selected 
and well trained for their jobs to help 
but not to hinder the shopper 

There is ample parking space at the new 
Harris store. Approximately 3,500 cars can 
be accommodated in amply-spaced areas 
surrounding the store and the other build 
ings located here in the Oak Cliff Shopping 
( enter 

The Southwest's first truck tunnel services 
the new store It is 1% blocks long, made 
up of a series of loading docks, well lighted 
and spaciously designed to accommodat: 
heavy truck trafhe. Daily pick-ups and d 
liveries are made via this tunnel, without 
mtertering with the traffic flow to and 
around the store 

(,00d customer relations are turther en 
hanced by the partially covered mall, beaut: 
fully landscaped with trees and greenery 
it 1s possible to walk Irom the Harris 
store to the other 32 stores im the Oak 
Cliff Shopping Center in garden-like sut 
roundings, well protected trom wind and 
weather. This walkway is handsomely paved 
in black and white and offers an exciting 
new way to go window shopping. And, 

[Please turn to page §1] 
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by rs ip ehring 


Display Designer and Consultant 
New York 


The August fur sale is an important promotion 
for many stores. This suggested window display 
consists of two definite units in simple arrangement. 
Ihe August Fur Sale plaque is encircled with a 
wreath of flowers. Synthetic snow is scattered on 
the floor of window and the mannequin is shown 
weoring one of the smart furs of the season. Copy 


caorg is plac ed in iower foreground. 





Several elements make Up this back tO-S¢ hool 
promotion showing a selection of school togs tor 
the younger set. An oversized apple is the 
center of attraction tor this display. The caption 

A is tor Apple’ is lettered across it. A young 
teacher appears to be using the pointer while 
small children look con. Copy cara is shown at 


lower riaht. 









Pp, romotions.. . 





A rural atmosphere is created in this display 
promoting cottons and denims. The elements are 
all combined in ao single unit and much activity is 
seen in the setting. Young ladies are shown 
tacking up a sign which reads ‘Square Dance 
Tonight.’ Chickens and a pile of hay add further 
to the atmosphere. Copy card is tacked on the 
door of the barn. 
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This back-to-school promotion for younger boys 
is made up of various elements forming a single 
unit. An oversized open book serves as a display 
panel for boys’ school togs. One youngster sits 
on top of the book while the other, an older boy, 
stands at the right holding a huge pencil. Copy 


cord is shown at lower right. 
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OMING UP 






This shirt promotion tor the college student 
consists of several elements arranged to show 
activity. The shirts are stutted with tissue and 
suspended in mid-air. To the sleeves of the shirts 
are attached pennants representing the various 
colleges. Extra shirts are neatly arranged in the 


center torearound along with cor y card, 
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several eiements are compined in one unit r 
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the window. 


proclamation by the povernotl ol 


maugurated the initial 
‘Made in Calitornia Week’ 
local cooperated im the 


tion by displaying and promoting California 


( slitornia 


stores 


and 


promo 


made products during this period 


lhe most popular Southern Calitornia 


activiti outdoor hbarbecueing and relax 


ng around a swimming pool was the 


ear eee cetic ut th Bhroadway Los 


where Ward Landram 1s the display man 
anc! | lin amber and white lights ior a 
summer effect Landram displayed a red 


od table set up with matching benches 


te thi lett \ mal mannequin, properly 


tending the 


attired tot harbecueing, was 

teaks ona portable barbecue outfit ‘lo the 
right was the swimming pool area, which 
vas cleverly depicted by dressing the man 
nequins m swim suits and placing them tn 


asual pO min either on thi redwood rut 


niture of and setting accessories 


mually li 


standing 


und around a swimming pool neat 


them (first p! otograph) 


rhe background was off-white with light 


precth CUR Crate sScrectiis placed ti make «i 
appearing hetween the tw: 


shoots 


natural division 


Cenes lJark yrecn bamboo were 


24 


recently. 


Angeles, 


Los Angeles Stores Go All-Out For 


applied to the screen and the floor was covered 
with white and yellow patio gravel to add to 
dark 


“Calitornia 


the outdoor appcarance Lhe green 


sign with white lettering read 
Made tor 


(alitornia Living.” ‘Six windows 


with men's sports wear rounded out the 
promotion 

Henry Jampol, display director of Hag 
yarty's, saluted the event in both the Los 
Angeles and Beverly Hills stores. In the 
display shown, he WOVE VaTIOUs colors ol 


yarn around wrought tron poles. ‘ihe 
carrying his theme, “A Calitornia 
stitched with blue white card 
with labels on it like those 
lhe manne 


Signi 
Design,” 
was wire on 
board yellow 
found in the 


quins were dressed in beige an 


Suits displayed 
green suits 
and placed on a free-shape design made of 
cork. The background was yellow, obtained 
by lighting. ‘The white on 
blu lo the lett 


price cards were 


was tound a stationary 


—At the upper left, by Word Landrum, The 

Broadway-los Angeles Upper right, by 

Henry Jampol, Haggarty'’s . . . Lower left, by 

Lee Platt, J. W. Robinson Company-Los 

Angeles . . . Lower right, by Stanley Thompson, 
The May Company-Downtown— 








accessory fixture made ot wrought iron 
Lee Platt’s, window display director at 

2, Robinson-Los Angeles, created an 

effective display by using a natural pine 


hackground. On it he 
formed the outline of the United States in 
a mosaic of blue and orange squares of card 


chip screen for his 


board, with the State of California accentu 
ated by outlining it completely. Overhead 
hung a yellow sun made of styrofoam with 


plastic extrusions for rays. To the left, an 


artihcial grass mat was placed before an 
other cutout of the state made of wall 
board and painted yellow with the same 
mosaic decorations. The merchandise was 
predominantly moss green and yellow. Read 


er and price tickets were orange on yellow 
(alifornia- Made,’ 
with some ot the cards including the design 
White wails lighted by vel 
low side lights gave the display a 
Platt 


and the theme was, “It’s 
ers name, too 
bright, 
sunny appearance used 12 windows 
for this promotion 

One of the many clever displays was that 
ot Stan Thompson, display director of The 
May Company. In the 


downtown store, in 


facing Broadway 


saluted the 


window 
Fighth street, he 


the big corner 


and movie in 
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creating the atmosphere ol a 


movie studio getting ready to shoot a scene 


‘T his 


the window 
commotion 
shooting, and yet 
individual 


was exceptionally 


pieces ol 


well done 
captured the 
which normally exists 
focused 


merchandise displayed 


by the different positions the mannequins 
were placed in, and the prominent use of 
words which were attention-stoppers, such 
as “Director” and “Marilyn.” The back 
ground was done entirely in black and 
white with a gray carpet on the floor. The 
starkness oO! this color scheme helped to 


personity 


The 


expensive, 

low-priced casuals, 

in black and 
\ bit of 


two director's chairs in the toreground 


one 


the back 


the s« ript: 


ten over 
pensive 


rhinestone 


stole 


rue, 





readv-to-weal 


having 
held a 
the other. 


appcal®rinig 


thrown 


the individual poses 


ranged in price trom 


elegant dresses and costumes to 
pants and separates, all 
white. a> W ¢ re thie ACCESSOTICS 


placing 
The 


printed on 


humor Was injected by 


the word “Director 
studying 


“Marilyn” 


male mannequin 


with writ 


was empty except ior an ex 
black satin evening bag, 
accessories. and a white 1Ox 
casually over the chai lhe 


1956 


because 
feeling of the 
betore 
attention on the 


California-Made Promotion 


dustry by 


imagination took over well trom there 


lo ¢ omplete the 


very 


movie studio appearance, 


spotlights hung overhead and were placed 
on the floor by some of the actresses, and 
set identifications were printed on the bach 
wall area, as was a call-board, and the sign 


so closely associated with making 


“QOuiet on the Set.” 


rhe 


midyvi¢ 


theme was “Made in California tor 
(alitornia Living.” lhe other windows 
saluted the oil, rubber, mine, citrus, auto. 
and the aircrait fields, with props tor the 


different horrowed thes« 


industries 


displays from 


(yn the “Miracle .Mile” Meredith Ros 
display director of Coulter's, saluted “Made 
in California Week” by displaying ready 
to-weal children s wear, yardage, and 


housewares in 1] of his windows. and fol 


lowed through on the interior 


In the 


fiith photograph shown here, 
Weed a 


te place nis readet 


redwood screen 


Upper left, by Meredith Rose, Coulter's 


Upper right, by Bob Throp, Buffum's, Long 
Beach . . Lower left, by Frederick Bower 
Borker Brothers Lower right, by John 


Courlas, The May Company-Wilshire— 





By DICK JACHIM 


of light blue with “Let's Go California” in 
dark blue lettering and the outime of the 
state ot white cord tie blocked off other 
sections ot the screen to add character ti 
the design and on the lowest portion wa 


set a rattan millinery head teaturing blue 
millinery, scart, and a Germaine Monteil 
pac kage the new Nostalgia package 


byhun 1 he 
bolas hy the wae «fl 


w hin h 1s ba |. ground Wa made 


back and rele lighting 


The gown to the left was off-white with a 


blue trim and acces Orie to match 


Kose advise that (oultet a preat 


believer in promoting color because exper 


' 


erice prove triat whatever hace j being 


promoted an increase im sal Ot that Colo 


result im all department 


in Long Heact ob lLhrop, displa 
rector of Buflum's, put in 22 windows of 
( alitornia-made ready-to-weat a vell a 
mm | othe window at th Atita na tore 
Wherever possible the prot ised were 
(alitornian, too 

In ti vindow. a redwood bench was the 
seat for the mannequin at the leit, and a 
reclining CAT OT T yood Withh ant orange 


nadding Va behind the two mannequin te 


[Please turn to page 456] 
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By ELMER C. DIEHL 


Sommer & Kaufmann, San Francisco 


HILDREN looking at monkeys, con- ings, housing 50 stores Kneircling the 
templating a Chinese goddess, or get buildings is a parking area for 4,300 cars 
ting a haircut, set the scene at Som The site is one typical of today’s large shop- 


mer & Kauimann’s new Stanford Shopping ping centers 


(enter store The area of this new store is 40 feet by 

the $15,000,000 shopping center is located 150 feet, with a mezzanine. The 49-toot 
at the Stanford university campus at Palo front faces the main shopping mall, the 150- 
Alto, #0 miles southeast of San Francisco foot length runs the length of a side mall, 
[he center is made up of seven major build and the rear faces a parking area, 








At the left is a close-up of the fireplace in 
the Fireplace Room .. . Below, a general view 
of the Junior Shop, showing the mobile of oa 
catcher's mask, football, and basketball. The 


monkey cage is at the right— 


The store contains, basically, seven sell- 
ing areas: men’s, young moderns, children’s, 
boys’, women’s, accessories, and “Snippery.” 
Work areas include receiving, stock, wrap- 
ping, office, and display. 

The selling areas are individual in char- 
acter, yet open in feeling for better display 
and control. The atmosphere created is one 
of quiet relaxation, yet visually exciting to 
spur the customer into a buying mood. 
Forms, color, materials, and lighting are all 
integrated to work one with the other so 
that the customer acquires that magic feel- 
ing of belonging to the scheme of things. 

As one approaches the main entrance all 
of these theories come into being. The 
windows with the shoes sparkling against 
varied backgrounds — used brick, burlap, 
and whitewashed stone — the separate en- 
trance to the Men’s Shop, the stone floor and 
redwood ceiling, all lead one to the glass en 
trance wall that displays the entire store. 

Within the store suspended redwood 
heams, stained dark brown, hover over the 


New Store Unusual In Every Respect 


mens and young modern areas, and frame 
the soft-textured white acoustical ceiling 
over the women’s area. Between these red- 
wood beams seem to float the square, built- 
in general illumination fixtures. Above the 
beams spotlights spill out contrasting light 
to enhance displays, walls, and plantings. 
The same ceiling and lighting treatment 
weaves through the accessories, bag, and 
office area, all composing the front section 
of the store, the floor of which is covered 
with soft gray wall-to-wall carpeting. 
The Men’s Den typifies what the suburban 
man might have in his own home. It has 
whitewashed stone and redwood walls, com- 
fortable gold leather settees, black leather 
and walnut chairs. The young modern area 
is separated from the Men's Den with a low 
whitewashed stone wall and planting, which 
together with the background of a burlap- 
covered wall melds into the women’s area 
where the white used brick fireplace wall, 
enhanced with hanging lamps, raised seating 
hearth, and a spotlighted statue of the Ori- 
ental goddess ot flowers, hecomes the center 
of interest of the entire store. Directly 
across from this area ts the bag department, 
with one entire wall of glass facing the side 
mall. Here the passerby can catch a glimpse 
[Please turn to page §3) 


—On the opposite page, upper left, the 
monkey cage in the Junior Shop ... Upper 
right, a close-up of the display at the rear of 
the Fireplace Room .. . Left, center, the 
Men's Den entrance at the left rear . . . Right 
center, “The Snippery'’ as seen from the rear 
entrance .. . Lower left, a general view of 
the Fireplace Room . . . Lower right, the store 
as seen from the front entrance— 
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venturing 


AYWIS! 
this 


vicariously mn both space 


Manhattan went ad 
month 
and im time 
were lavish and lovely, some ot 


this 


hve etting 


them out of wort Id. others dramatically 


nip achieving effective backgrounds 
merchandise the 
well to take 


Airica or in an 


either Way tor the sort ot 


Adventure minded would Go 


aiong on their satari in 
resorts to get 
heat 


highest display 


Cart te thie he aches and 


iwav trom the citvs summet 


Yet one otf the spots aid 


ot back any particular merchandise, but 


the whole store in general. Macy's windows 


along Hroadway tor the stores annual flow 


eT BOW wernt creations 


inspirational 


adventuring 


Adventuring Via Manhattan Display 


By CLARA BALDWIN 


lohn Folev. dis 
present 


lhrough mgenious settings 


piay director, depicted past and 


scenes trom toreign lands in his windows 
Banks ot fresh flowers brought the settings 
to life as 
stepping 


ures in the 


though the passersby were really 


into a warden current tor the fie 
particular Macy's 
Mother s 
display high points 
ot the year and is eagerly awaited by Macy's 


window 


flower show, staged tor the Day 


promotion, 18 one of the 
well as 


vast lavishly antici 


Macy's dis 


following, as 
pated in plan and execution by 


play staff. The particular displays tor this 
years promotion are described later in this 
artick 


In a very simple setting that was starkly 











strikingly dramatic at Bonwit Teller, 
Moore, display brown 
chips on the floor, with a light blue wall and 
lightweight wooden frames in natural wood 


‘ olor 


and 


(,ene director, used 


as background or doorways for fram 
ing his (first photograph) 


Stylized rafha flowers filled openings of the 


mannequins 


wooden frames In the display pictured 
from that group, two mannequins were 
placed before the screen, each wearing the 
same print of “Tina Leser’s new summer 
scape in cool delicate tints.” These tints 
were pink flower prints and both a dress 


and a swim suit were of the same material 
To show the interesting back treatment of 
ruffles and white insets, Mr. Moore arranged 
both mannequins with their backs to the 
window glass. The mannequin wearing the 
dress wore a coronet of pink flowers in her 
hair, pink slippers, pink beads, and carried 


a bouquet of pink flowers in her hand. The 
other in the swim suit was barefoot and 
had pink flowers tied at the ends of her 
tresses, pigtail fashion. She wore pink 


bracelets 

Gene Moore, who also directs display tor 
Tiffany's, turned the that 
into miniature bowers by means of 
panes of glass set parallel to the main win 
dow glass painted on all 
three, a different part on each, and the back 
wall of each window was a sky painted 
with clouds and washed with light, so that 
into beheld a 
scene in perspective In the one 


store 


extra 


windows of 


scenes were 


looking each window, one 
complete 
pictured in the second illustration the set 
ting was a ferny glen, with ferns on the 


forward panes of glass, and grasses farther 


—The first display is by Gene Moore, Bonwit 

Teller . . . The second, also by Moore, was used 

by Tiffany's . . . Upper right, by Sidney Ring, 

Saks-Fifth Avenue At the left, by Paul 

Vogler, Lord & Taylor... (All photographs by 

courtesy of Virginia Roehl Studio, New York 
City )— 
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back. ‘The wall behind was a sky of delicate 
blue and the floor was a mossy green. Fea- 
tured merchandise in this particular window 


was jewelry with green stones some 


fastened on the panes of glass, some lying 
on the floor between them, some suspended 
as though hung trom fern fronds to grassy 
stems. The jewelry was highlighted with 
yellow light, as though rays ot sunlight 
pierced the glen, and made even the more 
distant gems gleam 

In another display trom the series, not 
pictured, Mr. Moore painted natural color 
blossoming weeds, wild flowers, and clovers 
on the various panes ot glass lhe jewelry 
in the display was set with yellow or amber 
stones 

\ setting at Saks-Fkiith Avenue suggested 
getting away trom the heat, “Summer voy 
agers black and white with a flicker of 
brilliance, designed exclusivels for oul 
Sportsweal (ollections, Third FKloor.” Sid 
ney Ring, who was display director at that 
time, had the floors covered with white 
paper chips and the walls painted a blue 
eray Against the blue wall was a ship with 
a gray wooden base, under tull sail, one sail 
ot each boat matching the black and white 
print of the teatured dress in the window 
Ropes and poles were white For the win 
dow pictured, the other three sails were one 
black, one white, and one a bright pink 
[he mannequin wore a matching pink sash 
Her gloves were black, as were her patent 
leather pumps, and the big hat was carried 
in her hand. A second sash of the pink 
lay near the tront of the window on the 
Hoot along with a white hag. some iewelry. 
and black gloves 

“Our beautitul Ballantyne cashmere that 
could be the common denominator ot one 
wondertul summer” was caption tor a series 
ot windows at Lord & ‘laylor, where the 
window display director its Paul Vogler 
\ second sign said, “Our mannequins 
Wearing (harles of the Ritz ‘Pertect 

[Please turn to page 65] 


—Directly above, by Sidney Ring . . . Upper 

right, by Tony Hanson, Bloomingdale's 

Center, by Jack Cobb, Henri Bendel's .. . At 
the right, by John Foley, Macy's— 
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Easily Adapted Ideas 
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T’S all done with wires! This display 
(A) incorporates a novel idea that can 
be used in early fall fashion settings. 

It features both suits and dresses in the one 

window. 

Note how the room backdrop and dividing 
door are both suspended from the window 
ceiling grille on lengths of thin wire. 

The door can be built easily out of lengths 
ot l- by 2-inch lumber for the frame and 
the door panels are cut out of %-inch ply- 
wood, also suspended in position on wire 
as shown, 

This type of skeleton door hides a mini- 
mum of the right side garden section of the 
window; its novel effect will also attract 
attention, 

A ftalse window and 
smart furniture, plus the rug, complete the 


suitable pieces ot 


mannequins 
early tall 


ready tor the 
latest styles in 


room section, 
wearing the 
apparel. 

The garden side features sections of sim- 
ulated brick wall, also suspended in posi 
tion on lengths of thin wire. 

The tree is cut out of wallboard and it, 
too, is suspended from the cetling 

Cover the floor with imitation flagstones 
on green grass mats. 

All the ladies passing by your windows 
are interested in suits, coats, and dresses 
and this idea of showing them in one divided 
window display will certainly attract more 
attention. 


Dave Gregory Joins 
Shoe Form Company 

Frank P. DeWitt, president of Shoe Form 
Company, Inc., Auburn, N. Y., makes known 
that David Evans Gregory has joined the 
sales department as assistant to Gordon N. 
Tutton, sales manager, in charge of shoe 
and hosiery form promotion as well as the 
plastic utility box division of the company. 

(;regory was at one time a salesman for 
Armstrong Cork Company, and more re- 
cently resident salesman in Auburn for the 
Solar Steel Corporation 


“Display Trolley” 
Is Introduced 

Literature is available from the National 
Shoe Merchandising Council, Inc., 42-02 
Vernon boulevard, Long Island City 1, 
N. Y., on the “Display Trolley,” designed 
to imecrease sales in shoe and department 
It is said to display effectively and 
compactly merchandise which would have 
taken up valuable throughout the 
store or been hidden behind counters and 
on high shelves 

The “Trolley” can be used for 
clearances, 


stores. 


space 


sales, 
self-service, and as a display 
aid; tor the last-named, it can transport 70 
pairs of women's shoes, 100 pairs of chil 
dren s shoes, or enough men’s shoes for an 
entire window display 
Sturdily constructed of 
metal, the device operates on the accordion 
principle, opening to 68 high, 33 
inches wide, and 22 inches deep; it folds 


hardwoods and 


inches 


sunt, ree 





Smaller Store By JIM KILEY 


(B) This display was designed to promote 
the sale of lingerie. 

Cut the girl's figure out of wallboard and 
attach back of the wood frame as indicated 

The writer once built this panel display 
and used a wallboard silhouette back of a 
window panel faced with tracing paper. A 
light socket was hooked up in back of the 
panel, complete with an inexpensive flasher, 
so that as the light flashed on and off the 
black silhouette would appear and disap 
pear 

(C) Now 1s the time to plan effective tall 
displays for all lines of fashion merchan 
dise; this sketch shows one that can be in 
stalled easily im a main aisle or window 

Attach the panel to two expansion poles 
and install a plywood base platform on both 
sides to hold the forms and accessory items 

(ut out the giant fall leaf from a sheet 5! 
perforated hardboard and attach to the reat 
panel on small wood blocks so it will be 
possible to insert any of the required hooks 
to hold the shirts, ties. or other merchandise 

The rear panel can be painted or covered 
with a suitable decorative paper; the pet 
forated panel should be painted in a sott 
yellow. 

This displayer should be constructed so 
that goods can be displayed on both sides 
so it can be used for a special maim atsle 
display or, one-sided, it will make an at 
tractive and functional window display prec: 


height of 14 
pounds, thy 


convenient 
inches. Holding 

“Trolley” has a built-in sign holder on its 
top shelf; a selection of signs 1s available, 


to the storage 


up to 250 


as are special hook-on shelves for display 


ing flatties, socks, handbags, and acces 
SOries. 

Another version is called the “Show-Offt” 
and is identical in every respect except that 
it holds 200 pounds and opens to 54 inches 


in height. 


Enlarged Quarters 
For Morty Fay 


Morty Fay Displays, Inc., 
enlarged its quarters, now occupying a 
halt block at 853 North East Second avenue 
Morty Fay and Al Berman, owners, state 
that “the business needed the extra space 
tor various types of service 
above and beyond the call of the ordinary 
display business.” 


Miami, has 


specialized 








SOURCE SERVICE 


If in any of the illustrations in DIS. 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 


1, and it will have prompt attention. 
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TURNTABLES 


Successful promotions use VUE. 
MORE Turntables! YVUE-MORE 
gives you more display impact with 
motion that makes ‘em stop, look and 
BLY! Dependable VLE-MORE 
Turntables cost less per day to oper- 
ate than an electric clock! Keady 
for use right from the packing box 

.. there's an in-stock model to suit 
your display needs and your budget. 
Write today for illustrated catalog 
and price list! 


VUE-MORE CORPORATION 
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—The leaning tower was constructed of wicker 
.. « Directly below, one of the interior displays 
used throughout the store Lower left, o 
gondola silhovette was one of the principal 
props on the third floor, and served as a back- 
ground for a platform on which live models 
presented the new fashions— 


The promotion encompassed the entire 
fashion division of the store, including ap 
parel for men, women, and children. To 
carry the Italian idea through other floors 
special displays were set up, featuring Ital 
an imported gift wares, linens, and cooking 
utensils The ambitious display program 
included seven women’s fashion windows, 
two windows on children’s play wear, 
and six windows featuring men’s sports wear 
with the continental look 

Backgrounds for the windows were espec! 
ally created in the display department studio 
to represent the feeling of Venice, its canals 
and arcades Black cut-out construction 
board was painted with white lines to sim 
ulate stone columns and arches in all 
women’s fashion windows. They were placed 
against a cloud-decorated blue sky back- 
ground along with an Italian travel poster 
on which the promotion theme was lettered 
“In Italy they have a word tor it... Gim 
bels.”’ Mannequins and accessory group 
ings were set in the foreground. In add 


Gimbels’ Italian Festival 


oOmotion (7 


Italian on 


ltalian-inspired fashions 


stage dat (j,imbel!l 


upport d by exte risive 


tering, 


sportsweat 


advertising, 


Philadelphia, 


SC AadSOTI Lhe 


store-wide 


and general 








fashions were intro 
, and key spot displays, as well as 


third floor sports 


By A. VAN HOLLANDER 
Gimbels, Philadelphia 


windows. tash 


and decorated 


Peer * 3: 8 


ec DYALY 
* 





tion to mannequins in each window, there 
was a natural finish wicker column repre 
senting the leaning tower of Pisa. on whic! 
accessories were shown. Fashions were by 
Phil Rose of California, and their brilliant 
colorings were shown to best effect against 
the sophisticated, but neutral, colors of the 
props 

An added fillip in the children’s windows 
was the use ot action figures decorated with 
black paint and bits of colored felt, inter 


[Please turn to page 62] 
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Displaying Shirts 


An interesting comparison between the techniques used by 
American and German displaymen for showing men’s shirts is seen 
in this group of photographs 

At the upper left is a display by Waldemar Werner, Kaufhof 
Hohestrasse, Cologne, for formal shirts for New Year party-goers 
The festive nature of the occasions is indicated by the giant bottles 
of champagne which support the displayer. Each shirt is topped with 
a paper sculpture head of shiny black paper, and each form holds 
in an extended hand a top hat of the same material. “Prosit Neujahr” 
is Im script set out from the bubble-covered background for depth 

Directly above is a window by Hanns Simons, Kaufhof, Munich, 
completely symmetrical in nature. The large extended hand is cut 
from wallboard, while the cuff is of cardboard covered with fabric 
Men’s underwear is shown on the floor. 

At the left is another display by Hanns Simons, also severely 
symmetrical. The vertical lines are relieved only by the slanted 
briefcases at the foot of each column and the stacks of shirts on the 
floor in the foreground 

A more natural setting is used by Harold McLaren, The Bon 
Marche, Seattle, in the showing of sports shirts at the lower left. 
The displayers are supported by thin black wrought tron rods 

The display at the lower right is by ©. McWhorter, Sater’s, 


tvansville, and featured an enlarged train ticket and a cut-out 
blow-up to tie in with the theme, “Going Somewhere?’ It’s a good 
idea to take some sport shirts along.” 
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says allied's ‘piney bough’ 
....and everybody agrees who 


saw our novel creations. 


You are cordially invited to visit our showrooms, 
air-conditioned for your convenience. 


Allied Display Materials, Inc. 241 West 23rd Street, New York 11 
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sponsored a local display contest in which 
it offered $1,000 in cash prizes. Participants 
were required to include in their windows 
certain items which would tie up with the 
“Derby Party,” but the rest of the displays 
were left to the imagination and initiative 
of the individual displaymen. A number of 
the area’s more prominent stores entered 
the contest 

Some windows made use of reproductions 
of drawings by Paul Brown, the New York 
equestian artist whose work is featured in 
many of the advertisements used by Caliente, 
and it was one of these which won first prize 
of $600 for M. A. Griffiths, display manager 
for Hafter’s, a women's specialty shop 
Second place and $300 went to Mantord Ff 
Meals, display manager for the J. C. Penney 
store in the city’s North Park district, while 
Norman D. M. Chavis won the $100 third 
prize for a window at Bill Solot’s Men's 


Store. Runner-up for third was the display 
pictured here; it was done by Faye Display 
for Boldrick’s Shoe Store 


‘The second photograph shows rs | display 


Display Here And There 


HROUGH the medium of city-wide 
window displays thre atmosphere al 
the Kentucky Derby was brought to 
Sani Diego, ( alit this springs as leading 
merchants jomed the Caliente Race (Course 
in liajuana, Mexico, in an unusual promo 
tion designed to take advantage of the wid 
interest in the Churchill Downs classi 
it all stemmed trom an idea which 
(aliente introduced in 1955 and called “The 
higgest Kentu ky Derby Party West of 
Louisville.” On this occasion each year the 
track tops off its own racing activity by 
selling mint juleps in official Derby glasses 
which tans keep as souvenirs, broadcasting 
a description of the Loutsville race overt 
the public address system, and conducting 
pari-mutuel wagering on the event 
|Last year several merchants picked up the 
theme tor display purposes, so this spring 
(aliente, through its advertising agency in 
San Diego, the Barnes-Chase Company, 
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created for Jackson Furniture Company, 
Oakland, by Allan L. Schwartz just prior to 
his resignation from the store. This win 
dow teatured wrought iron furniture tort 
outdoor-indoor use. The tron was finished 
in a pale turquoise, and the furniture had 
brown seat cushions. The back wall was 
covered with white seamless paper, and on 
the paper were brick design die-cuts, used 
to give the wall effect. The floor was cov 
ered with scatter-grass, and the tron fen 
ing at the front of the window was black 
Directly opposite is a display by Shannon 
TerBush, Lamb Brothers Stationers, Phila 
delphia; it was designed for the promotion 
of Carters “Buccaneer” typewriter ribbons 
and carbon paper Authenticity was the 
key-note of the display, right down to the 
use of real sand tor the beach and sand 
dunes Atmosphere Blue seamless papet 
was used tor the sky lerBrush reports 
that the display did an excellent job ofl 
stopping pedestrians and making sales 
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ca ply Ures sal 


Fredrika unquestionably America’s finest ‘‘fashion-in-motion’’ 
mannequin, provides your displays with the ultimate in 
dramatic appeal. Leading department stores and 
corporations have tested and proven Fredrika’s 


superiority in producing traffic and sales. 





FREDRIKA OF AMERICA + 1 EAST 53RD STREET «+ N. Y. C. 
PLAZA 3-740 





Th ae 
AR “> 


Don’t buy any motion mannequin until you have compared 
Quality is remembered long after price is forgotten. 
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The camera catches Sal 
Galiegos, who has been in 
display in San Diego for 
many yeors, hard at work 
on one of the sets for 
KFMB.TYV's fashion show for 
the San Diego Fashion 
Council Gallegos served 
Os display direc tor for the 

show 











Mr. and Mrs. Sylvan Freund, Decorative 

Plant Corporation, New York City, pose 

with the captain of the S. S. Nassau while 

returning recently from a vacation in the 
Bahamas— 


—Tom Hughes, of St. Louis, is caught in 
an unusually exuberant moment. He is 
with Garrison-Wogner Company, of that 
city, and a well-known figure on the road 
and at Display Market Weeks— 





Photographs for this page are 
always welcome, the more in- 
formal the better. Address them 
to Editor, DISPLAY WORLD, 


Cincinnati |. 











—This is Roy L. Wray, who recently joined 

Thathimers, Winston-Salem, N.C., as display 

director. He was for the past four years 

with Baldwin's Department Store, Lynchburg, 
Virginia— 


Philip M. Talbott (right), senior vice- 
president of Woodward & Lothrop, Wash- 
ington, D. C., presents a National Retail 
Dry Goods Association award certificate to 
D. L. Herndon, display director of the 
store. At the center is James W. Hardey, 

advertising manager— 


—''l| am the advertising, 
display, and sign depart. 
ment of the Bob Wallace 
Mercantile Company in 
Fairmont, Minn.,” says Mrs. 
Reynold Farm. Also she 
has done free-lance work 
for 23 years, as well as 
teaching display, card-writ- 
ing, and silk screen process 
in the Vocational high 
school in Mankato— 
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L. A. DARLING COMPANY 


BRONSON, MICHIGAN 





Ulrich Announces 
New Turntables 


YP Lirich, Lirich Brother L2i25 Agnes 
treet ( orpu ( hristi. lexas announces 
new literature describing the firm's “Husky 
line of turntables, including four new mod 

all with 250-pound capacity and with 
different diameter base and top plates 

\ nev peed reducer is de scribed: it can 
be used m any position to actuate motion 
display A\leo announced ts a trer structure 
which teature three tiers, fits any oft the 
firm's turntables, and holds up to 250 pounds 
fhe company will continue to manutacture 
its various “Rotaseller’ models in addition 
to the new units 
Frankel Associates Adds 
New Christmas Ball 

Frankel Associate > West 45th street, 
New York City has imtroduced a new 
(Christmas decoration known as the “Kis 
met Panorama’ glass ball Available in a 
choiwe of six colors pink, turquoise, red, 
emerald, silver, and gold it has already 
proven to he one of the most popular items 
iti thn ira s line, according ta loseph 
hrankel (he balls are to be had in tour 
izes: O-, B-, 10 and 12Z-imech 
"Jewelnobs” Introduced 
As Display Aid 

Heberleins, Inc., Fennimore, Wis., bas in 
troduced to the display market an item 
called “Jewelnobs” as an aid in the display 
of necklace and earring set as well as tor 
other merchandise such a handbags, Catt 
eras, greeting cards and the like Made ot 
plastic, thy device is for use with periorated 
hardboard and permits the draping ot a 
necklace a if worn, while the matching 
earrings are held behind a flat steel spring 
» they can be easily removed and replaced 

fhe company also is manutacturing pet 
forated hardboard displayers im a number 
ol sizes 

COMING UP! 
Independence Day July 4 


National Denim Week August 19-25 

National Child Safety Week September 2-9 

Labor Day September 3 

National Home Week 
(tentative) 

Fall Millinery Week 

Constitution Week 


September 8-16 
September 9-16 
September 17-23 


National Sweater Week 
(tentative) September 17-23 
National Dog Week September 23-29 


National Tie Week September 23-30 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 


Imports from all over the world 





The Imitation Food Display Co. 
107 Lawrence St., Brooklyn |, N. Y., TR 5-1268 


FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 
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Your New York BUYING GUIDE 


Allied Display Materials, Inc. 

241 W. 23d St. OR 5-6350 

NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N.R8.0.6.A 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 





Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 
DISPLAY DECORATIONS 


Display Settings, Novelties, Foliage 





The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Decorative Creation & 


Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 


DECORATIONS 
Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Frankel Associates, Inc. 
56 West 45th St. MU 7.3434 


DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bldg., Detroit; 819 Santee St., Los Angeles 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 








David Hamberger, Inc. 
136 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Nevelties 





Kalmo Textiles, inc. 
123 West 44th St. 


DISPLAY FABRICS, SATINS, SHEERS, 
NYLON NETS, VELVETS AND FELTS 


JU 2-5185 





A. Lutz 


3 West 18th St. CH 2-6204 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixture: 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 


DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins 


MECHANICAL BOOKS 





50 West 22nd St. OR 5-128¢ 
Mileo Mannequins 
7 West 36th St. WI 7-7618 


MANUFACTURERS 


of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 


Miya Company, Inc. 
39 East 28th Street MU 5-351) 
Manufacturers and Importers of 
Shoji Screens — Oriental Goods 


Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Medic 











Louis Schneider Corp. 
6 East Second St. OR 4.3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 


MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





TwinK_Le€ Displays, Inc. 
113 West 27th Street CH 3-2937 
For the UNUSUAL 





Ben Walters, Inc. 
156 Seventh Ave. AL 5-2308 


DIP IT! DRAPE IT! 
SHAPE IT! CAST IT! 


See it demonstrated 





"Trade mark of 
(elastic Corp 


Walters Industries, Inc. 
156 Seventh Ave. AL 5-2308 
Sculpt-O-Glias, Puffed Giass, Ange! Hair, Fiocked 


Branches, Floral Lights, Tiger Whiskers, Miniature 
Lights, Scribble Sculpture, Lace Wire. 


BASIC DISPLAY NEEDS 














D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


It's Always MARKET WEEK in New York 














Retailing |S headed tor gnother big year — 
and here in New York City are the display 
can do most to help your 
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James Gosling Joins 
Advertising Agency 

At press time it is learned that James 
McCann-Erickson, the 
agency, with head 
ork City. He was tor a 
in charge of display tor R 
poration Boston W ith 


n-brickson he will serve as a mer 


(,osling has jomed 


vyell-known advertising 
a + 
quarters if scoW }) 
number of yeat 
hf W hits f ‘jT 
Mict ati 
chandising manager, with emphasis on sales 
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St. Louis Guild 
To Elect Officers 


The annual election and imstallation of 
officers will be held by the St. lout Display 
f,uslid at if on july 11 at the Forest 
Park hotel. The June 
cellec due to the tact that so many members 

ere in New York City to attend Display 
Market Week 


TRADE PERSONALIT/ES 


meeting 
mecting was can 


Fleur De Lis Design 
For Ring And Hook Sets 


Arthur V. Leonard, 8944 Sagamore road, 
Kansas City 13, Mo., has introduced a ring 
and hook display set in a fleur de lis design 
as an addition to the firm's line To be 
had im etther brass or chrome finish, the 
ritivs afre ; inches in diameter. A brochure 
covering the entire line will be sent on 


request 


Allan Schwartz Joins 
Frank Newman's 
Allan L. Schwartz. 
display ror Jae kson 
resignation a short time ago, has 
rank 


The company 


formerly in charge ot 


firm oO} Newman s. San kk rancisco 


home furnishings. Schwartz will be display 
manager and fashion coordinator for New 


man s two stores 


No. 158 by Tp per— 

















LL! ROWING, 
HORSE RACING, PLAYING WITH HIS 
SMALL GRANDSON, AND}. 
DISPLAY ! 











A NATIVE NEW YORKER, 
GORDON HAS BEEN IN 
DISPLAY SINCE 1927, 
SELLING JOBBERS UNTIL 
1929; SINCE THAT TIME 
HAS SOLD DIRECT TO 
Llp DEPARTMENT AND CHAIN 
“**" STORES. HE OPERATED 
PRICE FABRICS FROM 1942 UNTIL 195), 
WHEN HE MERGED WITH KALMO, ACQUIRED 
HALF-INTEREST IN THE RESULTING FIRM, 
AND OPENED ALARGE STORE IN WEST 44™ 





. OF COURSE... 


TREASURER 
KALMO TEXTILES,!INC.,NEW YORKCITY 





















LIKE “KAlMO, 
NO COMPETITION / 








Qjakland, until his | 
joined the | 


specializes im contemporary | 




















Now! Three 
Salesmaking 


Floor 
Merchandisers 


Below is one example, the 
Pageant QUEEN .. . attractive, 
yes ... but what you can’t see 
is how versatile it is, how fast 
it adapts to any type of mer- 
chandise or store section. 





@ SK PAGEANT QUEEN ... 37” 


wings on 19” low-boy base with 
sliding doors, strut-free wunder- 
storage. 


@ SK PAGEANT KING .. . with 25” 
wings on counter-high base, slid- 
ing doors, full counter sales 
potential. 


@ SK PAGEANT PRINCE . . . with 
43” wings on 10” high base. 
Multiple shelving or Hang-rods for 
free hanging garments—os you 
choose. 


Truly amazing flexibility is 
yours any time—anywhere—for 
any purpose .. . and literally in 
minutes . 


See these units in action— 
photographically. Write today— 
Or easier, use the coupon. 


PLEASE ATTACH 


?TO YOUR LETTERHEAD 





The STORE KRAFT Mfg. Co. 


276 N. Main $t., Beatrice, Neb. 
Please send me full description and 


iltustrated material on the above units 
a prices. 


NAME 
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Never Before 
FIXTURE FLEXIBILITY 


Like This! 








NOW! A “New” Depam 
. «IN MINUTE 
SK PAGEANT STORE 


ent or Section 
e+ with your 








Now, that’s one of Pageant’s main purposes — 
complete, fast flexibility. You alter a whole 
section of Pageant in minutes. You do it according 
to any plan. And you do it fast — so fast that you 
With SK Pageant Fixtures in your store, you are are encouraged to refresh your store constantly. 


in full control of every section every day, for Cost? You'll be very pleasantly surprised! Remem- 
every purpose. ber: No other interior gives you the amazing 


For example, along comes a special promotion Pageant flexibility. Use the coupon. 
opportunity. You want shoppers to be “magneti- 
cally” conscious of the section carrying that pro- 
motion. You want to draw them to it — to be 
buyers. 


, ; The booklet shown above is 
Don J Fail to yours for the asking. No obli 


Get This Book gation. Just request it on your 


letterhead. 


STORE KRAF MANUFACTURING 
ee oe Se ee ee 





> 





276 N. Main St., Beatrice. Nebraska 


| 

| 

| 

| 

NAME | 
J 


Please send me your free Pageant booklet, 
no obligation. 


[J] td like to talk over a store interior arrangement 
problem with an SK representative. 





“Magnetic Store Personality To Fit 
Your Store’s Ever Changing Needs” 


peep ePeweneDeeeceeecec 


(Note: Just clip to your letterhead) 





SULY, 1936 43 









Attention Display Directors 








Attention Display Dealers 


e BULKTON adds many NEW de- 
signs and colors for Fall and 
Christmas. 


e BULKTON issues a NEW 28-page 
Display and Gift Wrap Paper 
sample book. 


e WRITE TODAY on your letter- 
head for your FREE copy. 


e DEALER INQUIRIES INVITED. 





BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 
CORRY 2-8257 CORRY, PENNSYLVANIA 
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UNCONDITIONALLY GUARANTEED —REG. $9.50 
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FLASHERS 


Since 1900 


Force Attention, Increase Advertising Valve 


03 RIVER ROAD RIVER GROVE, ILL. 














Biggest Thing 
In Selling 


By MORRIS V. HARMAN* 
Union Electric Company of Missouri, 
St. Louis 


are going to have by this title: “Seeing 

is the Biggest Thing in Selling, and 
Lighting is the Biggest Thing in Seeing.” 
Anything that you sell, your customers must 
see, regardless of how you do it. Although 
shoppers use all of their senses in shopping 
and in appraising merchandise, the sense 
of seeing is doubtedly the most important, 
although it is generally used in conjunction 
with one or more of the other senses. The 
tone of a piano is important, but so 1s the 
kind of wood in the case and its finish, the 
fragrance of perfume is more alluring when 
the container is attractive; the styling of 
shoes justifies their price as much as their 
fitting Salads are selected by cateteria 
patrons by their appearance. The lighting 
designer recognizes and can put into prac- 
tice a number of fundamental factors which 
make seeing easier, quicker, and more ac 
curate for the shopper. For the most part, 
the seeing task is fixed and inherent tor 
each kind and character of merchandise for 
sale and it is the designer's problem to 


| like to think of the discussion that we 


create seeing conditions which, for these 
items, then meet the needs of the shopper 
and carry on the objectives of the store 
owntler.r. 

We believe that there are three functions 
of light in merchandising. We call them 
the Three As. The first is attraction, the 
second is appraisal, and the third is at 
mosphere. Under attraction lighting, you 
must draw the attention of the trafhe in 
order to get potential custome7s into your 
store. In order to get attraction you must 
have eye-catching brightness, your display 
must be compelling, and have good con 
trast and emphasis on appealing colors 
Then, too, animation is important in getting 
attraction. Under appraisal there should be 
considered the quality of your lighting, 
direction and diffusion, and the intensity of 
light must be sufhcient to enable rapid and 
comtortable appreciation of detail. To create 
atmosphere you may use various ideas of 
architectural lines and good appointments 
Color pattern of the store ensembles, bright 
ness of your ceiling and walls, brightness 
of luminaires are all important things in 
this consideration 

In order to attract attention by light, you 
can get it by comparison or relationship of 
intensity. For instance, by increasing the 
light of one candle to 20 candles, one can 
immediately see the difference, but when 
increasing the 20 to 21 candles, the diftet 
ence is negligible because the relationship 
of intensity is too close. If we may go back 
for just a moment to the attraction portion 
of the Three As it will be tound that at 
traction in almost any degree wanted by the 
merchant can be created by the lighting 
designer through the use of degrees ot 


*Address before the St. Louts Display Guild 
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brightness, strong contrast, silhouette and 
color. Attractive lighting on feature mer 
chandise can be made as dramatic and as 
intense in its appeal as a spotlight in a 
theatre: on the other hand it could be used 
more subtly with just enough increase in 
brightness over its surroundings to attract 
attention to displayed merchandise in de 
partments located off the normal lanes of 
store trafthe or to the store periphery and 
the wall shelves where many articles of 
merchandise are located as stock displays 

As every merchant knows, color has the 
power to make triends and influence peo 
ple. But color can be overdone. A _ splash 
of pure and violet red may capture attention 
and hold interest, but a great mass of bril 
lant red will give us the jitters. A moder- 
ate amount of pure blue color will get a 
favorable reaction, whereas a great deal of 
it is merely depressing. 

As people acquire color sophistication they 
grow tired of too much primary color 
Remember the pure red neon signs we saw 
on Main street a few years ago? The pub 
lic was tascinated then because they were 
brand-new and different. But sooner or 
later people tired of the garish tubes, and 
a great many of them were replaced by sign 
lighting of milder hues and tints 

The potency of pure color can be modi 
fied in three ways. Its hue can be varied 
by mixture with another color. It can also 
be mixed with white so that it loses some 
of its intensity. Or it can be softened with 
neutral gray 

Because light 1s a source of all color, it 
requires the most careful blending. The 
light our customers see by should be almost 
white with only a tinge of other colors to 
give it warmth or coolness. Color, when 
handled by one who understands it, is one of 
the valued and powerful tools of the dis 
playman; if used unintelligently, color may 
create interiors that are garish, repellent, 
and which distract from the actual merchan 


dise 


(olor that 1s used for atmospheric effect 


and tor attraction is based on the prefer 
ence of people tor high brightnesses of 
warm sunlight as compared with lower 
brightnesses of the cool atmosphere of an 
overcast skv. There are several basic rules 
that should be tollowed if color is used on 
merchandise 

1. Strong saturated colored light can be 
used to good advantage and with good taste 
on small areas such as display and niche 
backgrounds: the same strong color used on 
large areas becomes overwhelming, less 
agreeable and may distract attention from 
merchandise. Very light tints are more 
acceptable tor lighting large areas 

2. Warm colors and tints thereof are 
known as advancing colors (ool colors 
The application of 
this principle finds its use in cool colors on 


and tints are receding 


display backgrounds tor shadows, with 
warm colors or tints on the tace of the 
display. Cool tints are also used both on 
walls and where a feeling of spaciousness 
is wanted 

3. Colored light change s the appearance oO 


colored suriaces l niles 


— 


dramati etiects 
AT¢ wanted. w hate lights should tbe ised on 


[lease turn to page §1] 
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Managers, Display and 
Publicity ALL AGREE 3% 
TREMENDOUS ATTRACTION VALUE 


750.000 children and their parents were attract 
ed to MT Miniature Train Christmas Promotions 

department stores last year. In the past 24 
years MT Miniature Trains have carried over 
13,000,000 
LOW COST—or NO COST! 


{ 


chiiaren ify Gepartr an? 4? ‘res 


naer MT 5 unigue Lease Arrar jement your 
store shares in proceeds from ticket sales prac 
ncally assuring you of enough i me 1O pay 
for This Miniature rain Chr si'mas promotion, 


ADAPTABLE and FLEXIBLE 


MT Miniature Trains can be used as the basis 
of any Christmas theme or promotion They 
cen be instalied in ar ¥ $126 Space Gf gd iaid out 


to skirt fixtures and counters 


EXCLUSIVE RIGHTS 


The Miniature Train Co Gives exclusive and 
protected rights to fi attraction throughout 
the period of your lease arrangement, No other 
s’ore if your 


‘ ty can have an MI M niature 
Train! 


NO STORE RESPONSIBILITY 
| 


The Miniature Train C er ‘ thy, complete 
set-up including supery n of tallation and 
f ; prene ‘ sf ry rance and 
4 ption of «4 res ‘ ty tor damaae te 


nV ; equipment? wt 6 y i, ff 64@46i10N 


TRACK LAYOUTS FURNISHED WITHOUT 
OBLIGATION—-Send us a floor plan of the 
4rTe@sa in your sore where an MT Train can 
be set-up 

FREE Bre nure snowing MT Miniature 


Trains in store plus all datails 


Led SSERESTASEREEESEEERERESTESEEE Beeearias 
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MINIATURE TRAIN CO. 


RENSSELAER 8 INDIANA 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
| signed to give maximum use of horizontal 
space without cluttering the floor. 





The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 


Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET @e LONG ISLAND CITY 1, NEW YORK 
EXeter 2-3890 
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CHICAGO DISPLAYS 


[Continued from page 19] 


displays on each floor promoting gifts for 


Mother's Day 

Virginia Paxson, new window display 
manager of Marshall Field & Co., came up 
with a real “stopper” display this month 
thanks to a gracious assist from the Ford 
Motor Company. Miss Paxson created the 
display (in Field’s large State-Washington 
corner window) and Ford created the auto 
mobile (their futuristic model called the 
“Mystere’). The combination drew crowds 

so many that a barrier had to be put 
up in tront of the window to keep shoppers 
from leaning, or being pushed, against the 
glass while watching. Even with that the 
window washers were kept busy cleaning off 
finger-prints and nose-prints lett by over 
eager viewers. The _ setting, thoughttully 
designed yet simply made mostly of dowels, 
was intended to represent whatever the shop 
per wanted to read into it a tashionable 
home, a country club, a hotel entrance, or 
maybe even a super-service station, as one 
shopper commented 

The car was black and pink, the trame- 
work black and white, the walls cream, the 
wrought iron fturniture black, and the dress 
black and white with matching and con- 
trasting black and white accessories. The 
display tied in with Field's storewide theme, 
“America Unlimited.” “New Concepts in 
Motion” was this window's title 

Another title under the “America Un 
limited” theme was “Our Future Home 
makers.” The window in this series, pt 
tured at the upper left, did two display jobs 
at once. It promoted children’s clothes and 
playthings and at the same time displayed 
to advantage an item of definite adult in 


terest a modern pink washer-dryer. Miss 
Paxson used color and setting skillfully to 
tie hoth interests together The clothes 
were black, white, and pink i verything 
else in the window (except of course the 
red, white, and blue “America Unlimited” 


poster at the left) was either black, white, 
or pink. Black yarn cemented to the back 
wall made a roughed-in doll house and, 
also, plumbing and electricity (for looks 
only) servicing the washer-dryer. ()thetr 
windows in the “Future Homemakers” set 
les showed a retrigerator and a red range 
in similar settings. 

Still another sub-theme of “America Un- 
limited” was “We Love The Blues.” This 
was a pool scene which Miss Paxson placed 
in the Randolph-State corner window of 
Field's. The aqua-colored pool caught the 
eye first and led it around to the fashions 
which were all blue or blue-green \ simu 
latec tile screen was in the background It 
was made of white painted panels with blue 
yarn stretched in rows across the panels 
making neat joints The white wrought 
iron turniture and the white trunks and 
towel on the male mannequin were com 
pletely (and purposely) subdued by the more 
important colortul fashions 

Other sub-themes of Field's “America 
Unlimited” not pictured were, “Our Native 
Classic,” where baseball props helped out 
by background murals were used. Another 
was “The American Empire,” which made 


use of construction § settings to display 
clothes. Wood glued into “I” shapes made 
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Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work Variations on =a Basic Idea 
Recipe for a Displayman The Display Calendar 
Common Errors in Dispiay Layout of Merchandise 
Working Methods Display of 19 Different Wares 
Application of Art in Display Small Windows 

Abstract Art in Display The Store Front 

Technique of Painting Interior Display 

Technique of Enlarging Expositions and Trade Fairs 
Eye-Catchers Decorations on the Store Front 
Paper Sculpture The Flower in Display 
Display Materials Color 

Papier Mache Paints. Binders and Thinners 
Balance and Symmetry in Display Lettering and Display Signs 
Line and Form in Display Lighting 

Principles of Contrast Animation in Display 

How to Master the Space Problem Figure Draping 

Preparatory Work Display Fixtures 

The Window Pian Economy and Good Housekeeping 
Birth of a Show Window The Workshop 

Display on a Small Budget Windows of the World 








GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 


FFF SS SSS SSS SSS SSS SSS eee aaaee 











DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 


Contains Everything 


ABOUT DISPLAY 
— You Must Have A Copy 


... to make your displays sell more goods faster 
... it's the kind of book you have been waiting for 
... it's a neceasity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual! of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide to display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reterence work in fact, a 
display library in itseli. Retailers, both large and small, will 
find it a positive quide to good selling displays. The author 
draws treely on his wide experience to explain each tacet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and efiective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 








DISPLAY WORLD, Cincinnati 1, Ohio 


|] Please send me postpaid a copy of DYNAMIC DISPLAY, tor 
which $10.00 is enclosed. 





|] Please send me a copy of DYNAMIC DISPLAY and enter or 


extend my subscription to DISPLAY WORLD for one year, tor 


which $14.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 
NAME 
STREET 
CITY ZONE STATE 











JULY, 





1956 





















The tashions were yellow with yellow ac 


cessories, making them stand out favorably 
ONE HAND | against the reds and browns. 
Other displays in this Carson’s series were 
with a Gackqground 
-P 


, of Better Performance! 















































similar settings in attracttve homes. One 
scene was in the garden looking at the out- 
side of the home, for a switch on the same 
theme. All featured the change to cottons. 

An entirely different series of “My Fair 
Lady” windows featured theatre-going cot 
tons. Old show business posters, vintage 
1910, were displayed with old time props 
like barkers’ booths, showboat scenes, and 
cotton wharves. : 


SIZES OF TACKPOINTS 
USED IN MODEL T-2 


ANA 


STAPLES 3 
3/16" 1/4" 3/8" 1/2" 


im 
J leg leg leg ieg 


4 SIGN MEN! DISPLAY MEN! If you haven't in- 

| vestigated or used the Model T-2 HANSEN 
Tacker—by all means do so! With ONE model 
you can do a wider variety of tacking and 
fastening—do it better, faster, with less effort! 


MODEL 1-2 is compact, light weight, easily portable, 
easy to grip and operate. in a jiffy you can switch from 
one size Tackpoint to any of three other sizes—four in all! 
Besides, it has all the advanced Hansen features—Take-up 
Jaw, Flush Front, etc. Get full details-—today! 





MODEL 
DRIVES 


After going places and doing things in 
their windows last month you would expect 
Chicago display to stay at home and sip 
cool drinks for a while, but we hear that 
there are vacation displays in the offing. 
You can look for Chicago dispiay to be off 
again soon on the general theme, “two 
weeks with play.” 










Gibraltar Adds Building 
For Display Division 

tfecause of the growth of the Display 
Division of the Gibraltar Corrugated Paper 
(company, Inc., Clifton, N. J., the firm has 
: purchased a building with 500,000 square 


SAVE... TIMB... | feet of space; it 1s located in Jersey City, 
36 DIFFERENT MODELS | ; 
STEPS .. . MATERIALS 


A.L.HANSEN MFG.CO. 


5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS 













covers a square block, and is eight stories 
high. 


BO STAPLE SIZES 


The Display Division began less than five 
years ago when S. Paul Boochever lett a 
vice-presidency at Einson-Freeman Com 
pany to build a new point-of-sale display 
activity in the field of corrugated board. 

| Within three years it occupied a new build- 

| rivets. Other props were warning lanterns,  jng of 45,000 square feet, and a year later 

FOIL—FOIL PAPER | blueprints, and murals of buildings. One 25 ggg square feet more were added. In 
such window had a wooden crane hook January of this year Gibraltar purchased 


| hanging down quite casually beside the Ab; “4 | ¥ 1; rs. Sedfo Hills. NI. ae d 
PUFFING FOIL — BASE METAL mannequin, effectively calling the attention . we 4 plays ped tore , } an 


in addition, two other paper manufacturing 











steel beams with real looking turned wood 


All Colors to what was being worn : activities will be integrated into the overall! 
Clement Bradley of Carson's had a busy  ppjcp}, heal Ral 
, isplay Division picture 
Printed Patterris — Striped Patterns month. In addition to promotions at branch 


The move to the new location is tentative- 
ly scheduled to begin in July and it is ex 
. ; rected that by September first the Display 
New Orleans style white wrought iron garb 7 tho | oy, 
ALUFOIL PRODUCTS co : : Division will be completely housed in its 

*}| | which ts bolted to the front all around Car , 


; Sa new quarter:rs. 
15 PERRY STREET, NEW YORK 38, WN. Y. | sons State street windows Additional ; 


pieces of wrought iron work inside the win- 


stores he teatured a special display at the 
Sample Booklets On Request vs intel aog 
main store, and decked out the store in its 











dow carried the eye into each display. The 


effect was to make Carson's stand out from Soles Office Of Penn Metal 


, a 
the other stores tor the opening presenta M 
i . | | oved To Boston 
‘ rf Gold Sirikt ieee |} tion of summer cottons. This was the 
-?* isi Piatt ue 





Ves ot: ‘ . ‘ ‘ ete > 
same wrought iron that Bradley used at Penn Metal Company, Inc., has transferred 


Plated 


(hbristmas. However, at that time it was the general sales office of the company from 


' b Mi | eo ’ ty . - ” ) ne 

Le- f17-# jee am | painted gold and lighted to give a much New York City to 40 ( entral sear Boston 
: | | , | different effect According to George A. Sagendorph, presi 
L fon SAMP Lt | dent, the move has been made to centralize 





In one window Bradley chose as a setting th th . 
' Saies direction with the gener; ‘xec € 
a rich looking interior of an apparently & an 





and accounting offices, which have been in 


spacious home A backdrop painting of " | 
Boston for a number of years 





gardens could be seen through green French 
USS THE doors at the rear of the display, just as if the The newly located sales office will be 


EXCHANGE setting were a real home. The store theme "der the direction of M. K. Brown, gen 


for the series of displays was “My Fair eral manager of sales; formerly assistant 


OPPORTUNITY | Lady” after the catchy title of a Broadway 8eneral manager of sales, he was appointed 








bor any WANT AD purpose: play. This particular window added “young” to hate Aediseipins position in \pril ; 

POSITION WANTED POSITION VACANT to the theme since the cottons featured he sOrengn sales office will remain at 205 

OSED DISPLAY BOUIPMENT FOR SALE were tor the fair young lady The wall was last 4end street, New York ( ity, under the 

red above and light brown below a white direction of John J. Maier. The company 

REPRESENTATIVES WANTED wainscot lhe chau Cover Was red, the will also continue to maintain a district 

4.00 Per Column Inch--CASH WITH ORDER rug was maroon Oriental, and the sign sales office at the same address in charge of 
designating the theme was light maroon Ormond R. Downer 
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ITALIAN MINIATURE LITE SETS } 
Sy THEY'RE GENUINE! 
ii Lye 


4 wth a 














Dainty, yet rugged works of art... every lite hand blown by Italian craftsmen. Highest quality 
. . last at least ten times as long as some other makes. Life expectancy 1000 burning hours. 


50 ft. of wire to set. DELIVERY ASSURED . . . HUGE INVENTORY ALWAYS ON HAND. 
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FRANKEL ASSOCIATES — your one stop resource for all display needs. Send for catalog on complete line 
Hugh Christmas line of over 300 ITEMS, including: Santas, Tinsel Garlands Visit our showrooms, or order from ( 
and Decorations, Ornaments, Panorama Glass Balls and Bells, Nativity catalog. Frankel's reputation for top ») 
, Lites, Trees, etc. quality and originality is your . ti 
A HUGE SELECTION OF DISPLAY FABRICS AND ACCESSORIES Guocrantee of satisfaction 









> SG 


Available Through Your Local Distributor 


FRANKEL ASSOCIATES INC. 


56 West 45th Street @ New York 36, N. Y. @ Los Angeles @ Chicago @ Detroit 














Pure vinyl plastic — not coated — all colors are 
baked in. 

Exclusive new type of stem wrapping — plastic 
cohesive tape — water and dirt proof — not 
affected by hot or cold. 

Completely washable (See illustration at right) 
Beautifully sculptured — Translucent. 
Heat and Sun Resistant — Odorless. 
Pictures cannot show ... words cannot 
describe the incredible life-like beauty of 
Kendra Foliage. Placed alongside the 
real thing, the average person would have 
difficulty telling them apart. Kendra foli- 
age is perfect for all commercial displays 
and interior decoration. Many varieties 
and sizes available. 

Write ot Renstrenen ee’, ae list. 


KENDRA “STUDIOS, In 









Kendra foliage 


may be washed 






under a faucet — 






as shown aft left. 
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Display Cost and 


Display Profits 


FACTS 
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Less than any battery operated unit. 


Any ROTASELLER or HUSKY unit w 
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No other turntables will cost 
you less or sell as much mer- 
chandise. 


Stocked By Leading Display Jobbers 


ULRICH BROTHERS 


2923 Agnes Street, Corpus Christi, Texas 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 
. 
%.00 Per Column Inch 
CASK WITH ORDER 





















—This display for Italian imports was done by Bill Palmer, display director, Meier & Frank, Portland, 
Ore. The “water was simply crumpled paper, from which protruded gondola mooring masts.— 





RCA Wins First Award and producers of the display Stensgaard 


For Christmas Displays has won a first place award in the display 


lr] innual mpetition f the Chicag division of the competition for each of the 
if < aA ‘ ¢) tiie ‘) ‘) ’ < Fi) 


Federated Advertisers Clubs was judged re last seven years 

cently, and RCA-Victor’s deluxe Christmas : ‘ 

display of last year won first place in the Sam Gibson Joins 

temporary display category m the contests Weil's, Goldsboro 

point-of-purchase division Formerly with Fleishman Big Store, 
The award was accepted by Fred Ek. Fol Fayetteville, N. C., Sam Gibson is now in 

some for J. M. Williams, advertising director charge of display and advertising at Weil's, 

of the television divison of RCA, and Sig Goldsboro. He replaces Wilson F. Smith 

Purwin and kd Lee, vice-presidents of W wick, who resigned in order to return to 

|. Stensgaard & Associates, Inc., designers Durham 





—By R. A. Mach, Minneapolis Gas Company, Minneapolis, inspired by a picture in Women's Home 

Companion, and done in subdued French blue and a pale coral pink. The blinds in the back- 

ground, the wrought iron furniture, and the bird-cage were pink. The straw basket contained a 

bouquet of pale yellow flowers, and the frilly apron tossed on the chair was of the same color. 
The subdued colors accented the whiteness of the range— 
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A DISPLAY CASE 
THREE STORIES HIGH 


(Continued from page 21) 


when the shopper waits to catch her breath, 
she can sit and rest at the edge of one oft 
the huge reflection pools 

from 
State 


ot 
parts 


thousands 
from 


Recently, Texans 
Dallas of the 
participated in a ten-day gala opening of the 


and other 


shopping center. The opening was; started 
with the cutting of the traditional red rib 
bon done this time by a helicopter sus 


pended 100 feet high across the center 


The new Harris store ts an excellent 
example of what can be accomplished 
through good coordination. Original plans 


were drawn by Welton Becket & Associates, 


ot Los Angeles. Smith & Mills, Dallas 
architectural firm, was chosen to develop 
the designs into working plans. Henry ( 


Beck of Dallas was general contractor 


Beautiful merchandise is displayed 
throughout the three-story building. Good 
will and an evidence of understanding the 


needs of the suburban shopper are also on 
display in the placement of merchandise 


under the most favorable conditions possible. 


During its 69 years of serving Dallas and 
surrounding communities, A. Harris has had 
a great many “firsts.’ This new Oak Cliff 


store has served to emphasize their leader 
ship in the field 


BIGGEST THING IN SELLING 
[Continued from page 45] 


displayed colored materials to them 


their natural 


give 
color. 

The lighting designer today has an ever 
expanding array of lighting tools with which 
to work: primary light sources of increased 


efhiciencies: new shades of colors: new light 
control equipment of useful kinds and 
shapes, many of them designed to tell the 


lighting story; and new design data to help 
the designer to coordinate lamps and equip 
ment into useful lighting Then, 
too, characteristic data will be available on 
an increasing of 
products that are used 
reflection 


a system. 


and 
lighting systems; 


number materials 


characteristics ot and other 
wall finishing materials: 


glass, and plastic reflecting and transmitting 


paint 


data on metals, 
surfaces 

The accomplishment of a lighting system 
that is equally useful to shoppers and store 
owners depends to a large degree upon the 
lighting designers ability to and 
relatively, the lighting for 
getting attention, appraisal and appearance, 
and upon to the 
mentioned for their accomplishment 


recognize 
weigh, needs 


his ability employ tools 

No field of lighting presents as many, or 
as diverse, problems to the designer as that 
oft lighting the modern store, 
two are alike. They 
from the small one-man-operated store, to 
the large department acres of 
area and hundreds of employes. The mer 
chandise displayed and sold in these areas 
varies in size from needles to automobiles, 
in color from black worsteds to white sheets. 
if the 


hecause no 


stores range im size 


stores with 


including all of the colors « rainbow, 


ct Tt, tse 















































Castogias paste. 





Giass partition made of Castogias impregnated fabric and deco 





lust think of it 


size, any color 


print through them ) 














| ex 




















impregnati 
































now you can not only 
you Can inexpensively orm your own glass sheets a 
Opaque 


fibergias fabric with 


transluce 
p 7 

aint designs with oil or lacquer or use Casto 
\dd a tiller 


resin to form a paste for extrusion and create strikingly beautiful three 


nit 


(you 


glas resin which you can color any desired shack 


iss mble decot ative 


CAtqi 


easily 


Hy 


shape ' 
read 


to the 


YOU CAN MAKE IT win CASTOGLAS! 





rated with 
All materials used (except frame) are illustrated at right. 


NOW YOU CAN POUR YOUR OWN GLASS PANELS 


panels but 


“ll 
ty 








1) 
ig 

















Castogias paste extruded from paper 
Castogias. ts hard in 30 minutes. cup forms three dimensional design. 
dimensional effects in the manne if , ML ls Can hye used ove and 
of this handsome partition. Light over again with an endless variety 
as cardboard and strong as alurm of new design 
anels are easily handled, : 
num, panels at —e and Why don't you check imto the 
stored, shipped ( leaned | hey | , +} | ; 
wont rust, corrode, crack, mil POSSIDINTICS © 1e se Versatile 
Shape it ( astoglas resins right now bor 
dew, nor will they absorb mots 
- nianthe + Rb agpectinge Pay weygedirwas x! complete information and free 
4 {) ‘ : ‘ c ‘ 
with wire shears or on a band ot samples, write to 
( circular saw, drill it, mail it, glue DISPLAY DEPT. E-75 
> > 
The Castolite Company, Woodstock, Illinois 
Cast it @ Producers and Distributors of Liquid Plastics and Piberglass for Laminating, 
Casting, Molding and Coating 
and in texture from polished metalware to Heart Attack Claims 


blankets 


transparent 


kinds of merchan 


translucent 


woolen Some 


dise ATC (jt others 


opaque. Vertical surfaces are the important 


ones to he appraised for some kinds aT 
merchandise, for others it is oblique, round 
ed or horizontal surtiaces that customers 


inspect when buying goods 

These three then number one, the abilits 
to draw attention to 
two, to permit accurate seeing, and number 
interiors the 
for all stores 
Their relative importance will with 
ot and kinds of merchandise 
for it must be emphasized that no two stores 
are alike: distinet 
problem in itself 


merchandise: number 


three. to create attractive are 


services which lighting has 


Vary 


types stores, 


each one is lighting 


aA 


VA mow 


with the firm 


Frank Mulvey 


a daughter 


Display manager tor TI 
pany, Providence, R. IL. ft 
quarter of a century, Frank 
in that city on June 
suffered while at work 


and tw 


Akron Store Names 


Robert Schultz 


V4 (jutlet 


if Tris 


re 


! 


' 


i 


\ Mulvey 


SUTrVIY tip 


re 


TTi 
ati i 


died 


fy; (iT «ai heart attach 


rive 


oO grandchildres 


Robert Schultz whe la ber 
display department of M. (O'Netl 
Akron, for the past ten years 
named display director 
Jettie. who retired recently after 


it) 


thi 


Ottipalh y 


i) 


~ 
a 


He succeeds Joseph 


bye etl 


Yeat ' 
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Creative Men and 


Women 
Work Here! 


25 OPERA PLACE 
= CINCINNATI 2, O. 





General Displey Bidg 


For the very finest in Christmas display, 
see the General Display Corporation line. 


Our salesmen are now on their way to see 
you, and to acquaint you with this top 
quality, top style line for this 1956 
Christmas season. 


Drop us a line and we'll be sure that our 
salesman does not miss you on this trip. 
DESIGNERS and MANUFACTURERS 


@DECORATIVE SET PIECES eFOLIAGES 
@ ARTIFICIAL FLOWERS @PLANTS 


Your ONE Source of 


All Display Needs Co 
Laat: "ay) 


@ Racks | €! 
@ Fixtures DISPLAY 


®@ Mannequins i, 


® Display Materials 





























™ ee Sensational! 


1#’s Like Magic! 


runr PRESTO 


Ghoe Caney 


the magical clamp 
that allows you te 
put 6 single shoes 
Ground an 
8 inch circle 
Clamp the spring 
prongs onto glass, 
wood or any surface. 
The Presto Shoe 
Clamp forms an eye 
catching cradle for a 
woman's shoe, from 
casual playshoe to 
fancy evening pumps 
. . perfect too for 
strikingly handsome 
displaye of men’s and 
children’s shoes! 













There ere innum 
merable waye you 
can ose Preste 
Shoe Clamps, ae 
varied and exelt. 
ime a6 your megs 
ination 










$5.50 


gor dosen delivered 


‘60 


per gross delivered 





PRESTO STAPLE CO. 


525 Broadway, New York City 
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(Continued from page 14) 


Inc., Chicago, in its sixty-eighth year. Then 
comes Decorative Plant Corporation, New York City, 
which is observing its sixtieth year. Next is 
Oltmanns, of Omaha, celebrating its thirtieth 
anniversary, and then comes W. L. Stensgaard & 
Associates, Inc., Chicago, which started in 
business 25 years ago. 


There may be, and probably are, others 
which also observe big milestones in their 
history this year, but the four mentioned above 
I know about personally. They have attained 
prestige. And this brings up an editorial I 
read recently in a South African magazine: 





The managing director of an important 
organization once wrote to Edward Casson, pro- 
prietor and editor of Efficiency magazine, and 
asked him what, in his opinion, was the one best 
asset a firm could possess. Casson promptly 
replied, "Prestige." He then went on to 
explain why. 


Prestige, according to Casson, is the 
hardest thing to get -- because it includes all 
the other assets. A firm can have a large amount 
of capital and not know how to make good use 
of it. It can have a thousand employes and 
manage them badly. 


But it can not have prestige without de- 
serving it -- witgout having earned it by many 
years of efficiency and integrity. 


A salesman once said: "My chief trouble is 
that my firm is only a year old. When I tell its 
name to a possible customer, he says: ‘I've never 
heard of it.'" His firm had not lived long 
enough to have acquired prestige. It may have 
deserved prestige, but no firm can acquire that 
asset ina year. Any firm, large or small, can 
acquire prestige by being honest, courteous, and 
efficient for a long period. It can achieve 
a “good name," 


50...-congratulations to these four display 
firms for the fine position they occupy in 
display today. They are all credits to 
the field... 


Cordially yours, 


ate = 4 
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NEW STORE UNUSUAL 
IN EVERY RESPECT 


[Continued from page 26] 


through the bag section of the striking fire- 
place wall, suggesting the warmth and char- 


acter ot a Calitornia peninsula living room. 


From the front area of the store one 
enters the Junior Shop for “Tot to Teens.” 
Here the mood is playful. Natural used 
brick and burlap walls form a background 
for gayly colored wire murals, mobiles, and 
a very popular monkey cage; this cage is 
air conditioned and constructed entirely of 
glass, one side facing the mall and the 
other the Junior Shop. The lighting in this 
department is fluorescent to create a change 
in pace from the rest of the store, which ts 
illuminated entirely by incandescent lamps 
The floor is gray vinyl, spotted with squares 
of yellow and orange. The vinyl covered 
seating of white, orange, and yellow imparts 
a freshness to complement the environment 
desired, playful yet in good taste. The same 
mood is suggested in “The Snippery,” which 
is attended by a specialist in children’s hair 
cutting. A colorful wall mural of monkeys 
cutting hair amuses the children while in 
the barber shop. 

As for window display lighting, a special 
“Trol-E-Duct” system is used tor special 
effects. This system makes it possible to 
move the display lights along a trolley to 
the position desired; no complicated parts 
or adjustments are necessary to provide 
sharp, dramatic lighting emphasis. Near 
the plate glass, flush ceiling spotlights with 
extension reflectors provide clear white light 
of unusually high intensity without glare or 
“spilling” of light on backgrounds. For 
smart modern accent lighting and complete 
interchangeability this system 1s easy to use 
and does not require skilled craftsmen to 
show shoes at their best. All window light 
ing is incandescent. 

Mr. Herbert L. Sommer, president of Som 
mer & Kaufmann, called in Mario Gaidano, 
A.LA., to design the store; Robert K 
McNie, decorator, and Wagner & Martinez, 
the general contractor. 

The development and completion of this 
store has been quite a personal satisfaction 
not only in regard to display but in every 
phase of development, as management had 
the display department in on every planning 
session from the blueprint stage to the com 
pleted store, 


Elaborate Catalogue Issued 
By Reflector-Hardware 

A most comprehensive catalogue of 128 
pages has been released by Reflector-Hard 
ware Corporation, Western avenue at 22nd 
place, Chicago &, showing its complete line 
otf “Spacemaster” visual merchandising 
equipment, Detailed instructions are given 
tor the installation of the various elements, 
as well as illustrations of its use tor various 
types of merchandise 


Circular Is Available 
On Electric Hand-Saw 

\ new circular describing the line of 
“Lesto’ electri hand sAaAWS has heen re 
leased by Victor Krieg, O11 Broadway, New 
York City 12. Copies will be sent on re 
quest 
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mm™ adjustable “eye ball” 
: display man’s handiest 


5 lighting device 


< Twist it, turn it, raise it, lower it, put it in a 
corner, or out front. This adjustable “Eye Ball’’ 
Spot Light will serve hundreds of ways for smart 
accent lighting jobs. Rests on felted, 6'4"diam., 

‘ heavy base. Always maintains its focused posi- 
tion. For use with R/40, medium base reflector 
lamps. Complete with cord and plug. 





; Choice—satin brass or 50 
satin aluminum finish . 

y. ’ Price does not include bulb Each 

2 





§ ARTR.COHEN CO. 


810 PENN AVENUE, PITTSBURGH 22, PA. MAIL ORDERS FILLED PROMPTLY 
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Beautiful Music 


. . . favorite Xmas Carols 


. + « finging cash registers 


From Carolling Bell 


R.C.A, player, record changer, 





operate from any convenient place 


in the store. 360 degree 

Beautiful 48'' Bell containing speaker, for outside 
or inside use. All welded, 22 ribs of heavy gauge 
steel wire, Covered with tough, weatherproof Celas music in all directions 
tic, 4 ply DuPont lacquer. Virtually indestructible 


speaker suspended in bell, radiates 


Record of 12 favorite carols 


$347.50 f.o.b. Denver included. 


PARADICE DECORATING CO. Decorating the West since 1895 


Tr 
1848 Lawrence Denver. Colo. Fairs, trade shows. rodeos. streets. « 











FROSTEE 
PENGUINS 
18” High 
$4.00 Per Pair 
Frostee Sno Blocks 


Frostee Sno Fiakes 
Frostee Sno Chunks 


STYROFOAM ITEMS 
White - Colors 
@ Balls 
@ Letters 
@ Novelties 
e Shredded Snow 


FROSTEE SNO CO. 
Antioch, til. 
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tien 
which 


Firm 


Street 
City 





The DISPLAY 
be glad to supply the latest authentic informa- 
about 


isPlay 
ori 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


WORLD Service Bureau 





anything in 
interested. 


the display line in 


you are If you do mot find 


your needs listed on this blank, write a sepa- 
rate letter. 
you want on file, we'll find out for yeu. 
yourself ef our 
or obligation. 
of any display problem. 


If we de not have the information 
Avail 
service facilities without cost 
This service includes an analysis 


Air Brushes 
Siepatawns Equipment 
|) Animated Signs 
| Artificial Plowers 
Artificial Snow 
Backgrounds 
| Background Colors 
|} Black Light 
Bulletin—Directory Boards 
Card & Mat Board 
Cardwriters’ Materials 
Color Lightin 
Composition 
Crepe Papers 
Cut-out Letters 
Cutting Machines 
| Decalcomania 
Decorative Papers 
Display Fixtures 
Display Forms 
Display Letters 
Display Racks 
Dye, Rug and Carpet 
Enlarging Projectors 
Fabrice and Trimmings 
Fiags and Banners 
Float Decorations 
Foils 
) Glass Specialities 
Grass ats 
Hosiery & Shoe Forms 
Lithegraphed Displays 
Mannequins 
Metal Sheets 
Millinery Heads 
Motion Displays 
Motion Mechanisme 
Motors 
Mouldings 
Natural Foliage 
Paper Sculpture Displaye 
Papier Mache Specialties 
Photographic Blowups 
Plastics 
Plywood 
Price Cards—Ticketes 
Price Ticket Holders 
Ribbons 
Sale Hannefs 
Show Card Colors 
Show Cards 
Show Case Lighting 
Show Cases 
Socks Window 
Signe — Brass— Bronze 
Card Holders 
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) Sten Printing Machines 
() Sleeve Forms 

) Store Designing 

) Store Equipment 

() Store Fronts 

) Tackers 

) Time Switches 

) Turntables 

rm) Veneers (Imitation) 
) Wall Board 

) Wigs 

/ Window Lighting 


mm) De you wish a copy of their catalogue? 
‘ De vou plan te remodel your stere seen 
f) De you plan te build a store soon? 


MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Display Manager 


State 
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Hk gold medal awarded in DISPLAY 
WORLD's International Display 


(ontest for the month of May goes to 
Paul A 


dine s. 


Stephan, display director of Bur 

West Palm Beach, Fla., for the 
display pictured above. It ts especially note 
because of the ingenuity 


Inve 
worthy shown 1n 


using ordinary mexpensive paper plates to 
made an interesting and novel background 
The total for the window amounted 
only to a dollars. The 


was on a simulated paper plate at the right, 


cost 
few sales message 
made by adhering real paper plates around 
the edges of a wallboard circle 
As bhetore, the will 
throughout the entire 
any displayman anywhere in the 


contest continue 
and is open to 


world. It 


Vca,r 


is not necessaf&ry to be a subscriber to 
DISPLAY WORLD in order to compete. 
The contest has ® different merchandise 


and service classifications, making it possi 
ble for display people in practically 
kind of 

At the conclusion of the contest on Decem 
31, 1956, 


any 
enterprise to enter 

classification 
will be silver, and bronze 
medals for first, second 
and third places, respectively, in each classi 
fication. First place in division will 
carry with it three points, second two, and 


ber entries m each 
gold, 


awarded 


judged ; 
will be 


fac h 


The person who scores the high 
the entire 
will beautiful gold plaque as 
sweepstakes prize, and the next three high 
gold, siiver, 


third one. 


est number of points in contest 


receive a 
will respectively, 


est receive, 


—Unusual in its use of paper plotes for a 
decorative prop is this display by Poul A. 
Stephan, display director, Burdine's, West Palm 
Beach, Fla. The display slogan is on a large 
representation of a paper plate whose scal- 
loped edges consist of still more plates— 


and bronze plaques 
The contest 


each suitably inscribed 
was conducted in 1955 
received a total number of entries amounting 
to 3,648, coming from all parts of the world. 
The top award was won by Earle W. Pratt, 
Strouss-Hirshberg, Y oungstown, Ohio: 
other major winners were Heinz Richter, 
Kauthot, Frankfort, Germany; Harold M« 
Laren, The Bon Marche, Seattle, and J. 
Musolt, Cramer & Meerman, Essen, Ger- 
many 

As in past each month a gold 
medal will be presented for the best entry 
received during that time. These monthly 
awards have no bearing on the final results 
of the contest. 

In the past, the contest each 
year on December 1. This year tor the first 
time it will be extended through December, 
in order that Christmas display photographs 
may be entered in more profusion. The 
contest will be judged early in January, and 
the results published in the February issue, 
out on January 20. 

Entry in the affair is made by means of 
black and white photographs, preterably 8 by 
10 inches in size, although smaller ones will 
be accepted. Pictures should be unmounted, 
On the back of the photograph should be 
listed the displayman’s name, his store, city, 


which 


contests, 


has closed 


address, and the classification under which 
it is to be entered. No photographs can be 
returned, and all entries become the property 
of DISPLAY WORLD for use as seen fit. 

The gold medal for the best entry during 
the month of January was won by K. Wollt- 
enberger, N. V. Magasin de Bijenkort, Am 
sterdam, Holland, while that for February 
went to J. Howard Schneider, The Crescent, 
Spokane. The March award was won by 
Russell C. Kehrt, Jenny's, Cincinnati, and 
the one for April by Hans Sittard, Kauthot, 
Darmstadt, Germany. 
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Crescendoe Glove 
Announces Winners 

Results of the national display contest 
begun by Crescendoe Gloves, Inc., New 
York City, last October and extended 
through the spring season, have been made 
know?) First prize, $500, went to Hal 
Lemon, Meacham 's, Inc., Fort Worth: 
second, $150, was won by Cliff Hopkins, 


Rouse s. Inc... Riverside. Calit.. and third. 


$100, went to Paul |. Smith, Flint & Kent, 
Buffalo 

\wards of $25 each were made to the tol 
lowing: Cogswell Cromwell, Davison-Paxon 
(ompany, Atlanta; Karle W. Pratt, Strouss- 
Hirshberg, Youngstown: Edwin M. Wick 
liffe, lvey-Keith Company, Greenville, 5S. ¢ 
Andrew J]. Colby, Bresee's, Oneonta, N. ¥ 
Joseph T. Schiavone, Filene’s, Boston; 
Kilmer ©. Diehl, Sommer & Kaufmann, San 
Francisco; Joseph Miller, Milgrims, New 
York City; Hugh McWilliams, Krost 
Brothers, San Antonio; Dick Schmidt, 
Strouse & Brothers, Evansville, and Tom 
Brandon, Falk's, Boise 

The contest was judged by Ann Pellman, 
editor, Handbags & Accessories: serta 
MacDonald, promotion director, Harper's 
Bazaar, and Cecelia Staples, Staples-Smith; 


all are of New York City 


Marshall Field Announces 
Personnel Changes 

Formerly head of the display department 
of Marshall Field & Co., Chicago, John 
Moss is now director of design. In this 
capacity he oversees and coordinates all de 
sign in Field's stores and in the company's 
new buildings 

Virginia Paxson is Field's new window 
display manager; she is assisted by Patricia 
Miller. Homer Sharp is manager of in 
terior display, and Frank Caffarelli is pro 
duction manager of the display shop 


Winners Made Known 
In Planner Contest 

Winners of the Planner display contest, a 
national competition sponsored by B. G 
Mesberg National Sales among dealers han 
dling Paul McCobb’s Planner furniture col 
lection, have been announced 

First prize, $500, went to Gorman Furni 
ture Company, Detroit, and second place, 
$100, to Florida House, Tampa. Prizes of 
$25 each went to Design Center, San Diego: 
Eckert's, Albuquerque, N M.; Joske’s, 
Houston; Woodhall Contemporary  Inte1 
iors, Waterbury, Conn.; Davis & Shaw 
Furniture Company, Denver, and Cook's 


Modern Home, Dallas 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained, Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
l, and it will have prompt attention. 
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Window and Floor Displays 
—adaptable to any 


retail business . 


# 
pee of a” 
we 


By the famous 


Easi-Bild* Pattern Method, you make traffic- 
building merchandisers for the cost of the 
materials—with professional results assured 








Shadow Box Stocks O’Shelves Pyramid Shelves Tilt Beard 


with shelves 


From cut-out display letters to a range of 
display designs—you can now have smart, 
modern display fixtures for little more 
than the cost of the materials (about 10¢ 
per square foot). No special tools or skill 
are required to build these displays. 


The patterns are made by Easi-Bild, 
the originator of Do-It-Yourself Patterns 
The primary material used is Homasote 
Board—available in $2" and %” thick 
nesses and in Big Sheets up to 8’ x i4’ 
Homasote is strong, durable, flexible and 
economical. It works easier than wood, 
takes any paint, stain or laminate glue 
can hold. 


*T. M. Rew. Easi-Bild Pattern Cx 


You simply trace the pattern onto the 
Homasote and cut out with a simple saw 
or jig saw. Each pattern contains full-size 
templates, step-by-step directions, com- 
plete materials list, complete assembly 
and finishing instructions. 


The Homasote Stores Display Book 
contains 16 designs which can be used 
in dozens of combinations. The complete 
book is available from Homasote dealers 
at $7.50-——or the individual patterns at 
$1.00 each. Write us for further details 
or the name of your nearest Homasote 
dealer. Kindly address Department 57. 


HOMASOTE COMPANY 


TRENTON 3, NEW JERSEY 
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Indoor or outdoor, sensational for store-windows, 
hotels, restaurants, caterers, theatres, TV rentals, 
No piping, no plumbing necessary. Com- 
pletely equipped with silent, hermetically sealed, 


etc. 


totally submerged recirculating pump. 
115 volts, 60 cycles A.C. Ready to 
plug in. Fountain bowl of heavy 14 
gauge, | piece hand-spun aluminum. 
Diameter 36", depth 7” with 3" thick 
curved wall, figure 22" high, baked 
on enamel finish, 16 adjustable spray- 
jets, from i” to 48", only 38 Ibs. 
Comes in white or green. 


Write for details. 


CANAL ELECTRIC MOTOR, INC. 


310 Canal Street 
New York 13, WN. Y. 


Pioneers in manufacturing of Pump & Water Display Fountains 


“VANDA” 
BEAUTIFUL 


DISPLAY PORTABLE FOUNTAIN 


List Price 


Your Price 








> in lots 


) FOB factory, 
! N.Y.C 


Immediate 
Delivery 








$249.95 ea. 


$149.95 ea. 


of three 


pot. pend 








better 


Here's How To Build 4 X-MAS Displays 


New 


profits . 





o004 Running Senta (lege move) 





1956 catalog by one 
of America's leading display 
manufacturers 
of “eye-catching” and “'sale- 
making” displays ... including 
motion displays guaranteed to 
run 3 weeks day and night. All 
items will for certain increase 
store traffic . . . make extra 
. » give added custo- 
mer goodwill. 


FREE COPY TODAY! 


. . 12 pages 


SEND FOR 


6008 -‘Llewn Cymbalist (arm moves) 


OE ne INCORPORATED 


1823 MILWAUKEE AVE., CHICAGO 47, ILLINOIS + ARMITAGE 6.3626 








poy DESIGNERS AND FRODUCERS OF DECORATIVE ARTWARES 




















FREE DESIGN SERVICE 


Send your window measeurements, vour budget limits, and « 
brief note about your store WE'LL SEND YOU WINDOY 
LAYOUT AND SWATCHES WITHOLT CHARGE Our 
desianed windows from 810 to $1,000-« 


‘tustom ranger 


windew for every budget 


HIGHWOOD PARK 


Manufacturers—Distributors 
615 Orcherd Ave. Wilmington, North Caroline 


SALE! 


streamers 








Sale pennants, circles printed im attractive 
colors te make your interior and window displays attractive 
Price tickets in many sixes and styles with ample epace for 


Write teday fer complete FREE sample hit 


Jobber inquiries invited 


ISLAND ADVERTISING, INC. 


190 Hempstead Turnpike Frenklin Squere, N. Y. 


price imeertion 
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USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
POSITION VACANT 

USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
. 
4.00 Per Columa Inch-—CASH WITH ORDER 














CALIFORNIA-MADE PROMOTION 
(Continued from page 25) 
The 


wooden 


made out 
painted red 
covering it, 


hackground 
divider 
netting 


the right. was 


ot a with a 
coarse yellow blending 
which was 


relief of the 


the surface into an orange hue 
the predominating color. The 
state of California and cut-out letters were 
painted orange. The artificial orange tree 
to the right was made of chicken-wire, styro 
foam balls dipped in an orange dye, and 
eucalyptus leaves. The green sign with yel 
low lettering in the front of the window 
announced the theme, “The California Look 
(reates Fashion News.” 

The walls 
yellow lights 
the window. 


were illuminated with lemon 
located well to the back of 
Fluorescent clear lights hung 
from the ceiling. An interesting point ts 
noted in all Buffum’s window displays, and 
this is carried out into the interior — that 
is, the scroll type of price and identificaton 
ticket placed before merchandise is followed 
through in the selling area where it 1s found 
and identified by a gold 
topper and a red rectangular design at the 
left with the word “Window” printed on 
it. To the right of the rectangle, the bal 
ance of the topper reads “Shopping Guide 
to Items Starring in Our Display Windows 


white and stripe 


Today.” This permits a customer quickly 
to identify the merchandise seen. 
Fred Bowers, display director, Barket 


interesting window 
products used in the 
(alitornia: 
included 


trothers, presented an 
by displaying 
that 


stee!] 


many 


were made in even 


utensils 


home 
stainless were 


His background was a green wall with a 


huge map of California, made of %-inch 
perforated hardboard and painted burnt 
orange. White tabs with brown lettering 


located the main cities on it and a banner 
was inserted next to the tab showing 
Angeles, for Barker's location, carrying the 
theme “Made in California Week.” This, 
also, was white with brown lettering A 
sandalwood color rug was placed on the 
floor and the sign in front explained that 
all of the merchandise shown manu 
factured in the state. A white shadow 
box frame was placed around the window to 
picture-like W hite 


Los 


Was 


give it a appearance. 


flood lights accentuated the banner, and 
amber light was thrown on the map. The 
merchandise was predominantly in burnt 
orange and white to blend with the decor 

Returning to the “Miracle Mile” and to 
The May Company-Wilshire, where John 
(ourlas is the display manager, the value 


ot color in a display is brought out again 
His main prop was 
cut out of wallboard 
three different 
most pink, second light red, and the outside 
which was hung from the 
ceiling against a white wall. A red light 
was directed on the sunburst, hidden behind 
the accessories, which were white, pink, and 
red; the mannequin, dressed in white with 
bright red horizontal white 
light focused on her. The reflection trom the 
lights blended the whole scene into an im 


a large white sunburst, 
and surrounded by 
mner 


colored rings the 


one a deep red 


stripes, had a 


pressive, variegated pattern trom white to 
pink to red, The white cardboard reader 
at the right carried the theme in. red 


lettering to complete the promotion 
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New Additions Made 
To Schack's Line 

Schack’s, Inc., 2516 West Armitage ave 
nue, Chicago 47, is marking its 68th Christ 


mas in display this year by offering an 
unusual line ot several completely new 
store-wide holiday themes tach of the 


* 
7 
¥z 





presentations 1s so designed as to offer 
either individual units and decoratives for 
window or interior use, or as a coordinated 
program tor the entire store 

Significant among the display themes ts 
a group of Victorian Christmas units which 
interpret authentically the colortul, plush 
tradition of that era. Electric gaslight fix 
tures, an example of which ts pictured, are 
richly decorated with red velvet, holly, and 
over-sized nuts, berries, and candy-curls 
in a wide variety of units. Also featured its 
an old-tashioned coach lantern series com 
bined with artificial pine sprays. Additional 
designs include “Snowflake-Twinkle” trees, a 
“Glittertone” holly and pine series, a series 
of children’s designs tor Toyland, and a 
number of others. The complete Christmas 
line will be shown during July and August 
by the firm's representatives in cities 
throughout the country 


James Gosling Resigns 
As White's Display Head 

lhe resignation of James Gosling as dis 
play director tor R. H. White (_orporation, 
Boston, has been made known. His su 
cessor has not been announced at this time, 
nor has he revealed his plans tor the tuture 
(,osling was in charge of display for White's 
lor about nine years 


Catalogue Is Available 
On Year-Round Decorations 

\n attractive catalogue showing = the 
firm s line of testive year-round decorations 
is now available trom Bishop Publishing 
(Company, 168 North Clinton street, Chicago 
6. Wesigns on outdoor-indoor flat plastics 
are to be had in a variety of subjects, rang 
ing from “Dollar Day’ to Christmas themes 


Change Of Location 
For Marvin Display 

\s of July 1, Marvin Display Corporation 
will be located in new and larger quartes 
at “WO/7 Crown street New Haven, Conn 
\t present the firm is at 248 Cjeorgwe street 
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LIGHT WEIGHT PLASTIC 


We are proud to present our newest line 
of light weight fibre glass plastic manne- 
quins. Sculptured for the latest style 
clothes and with famous Pugdin quality 
wigs, they are finished to look natural and 
demand attention to the clothes that they 
wear. 





Available in ladies’, men’s and children’s 
figures, they are priced within the reach of 
displaymen everywhere. Be sure to see 
these quality figures with quality Pugdin 
wigs before you buy. 


MANHATTAN MOTION MANIKIN MEGS. 





See your local jobber or write us Have never been connected with any other mannequin manufacturer 
direct it he does not carry this of similar name 

mannequin. Your order will have factory and showroom 

our most careful attention. 4 West 16th Street, New York City 11 @ CHelsea 3-4705 






















To Supplement YOUR DISPLAY LIGHTING Needs 


Show cases; store windows; signs; interior displays, efc., get 4 luxurious lift in sales appeal 
when one or several PEE WEE spots are used. ideal for short range in both white and color 
lighting. Handy for top, side or high lighting. Unit is compact, lightweight; has polished 
mirror, Fresnel lens; universal mounting bracket; gelatin color holder and 3 sheets of assorted 
colored gelatin; biack and silver wrinkle finish; size: 4/)°° « 5S « 2%)"; Range: from 12" 


spot to 36'' spread at 3 feet, 
Only $9.45 
Price Does Not Include Bulb 








ALSO Monet 
BEST 400 WONDER SPOTLIGHT rae Wee 
SPOTLIGHT 


BEST AUTOMATIC COLOR WHEELS 
DISPLAY LIGHTING ACCESSORIES 


os 
Write For Literature 


You Do A Better 
Lighting Job! 











THE BEST DEVICES ic: 


10921 Briggs Road, Cleveland 11, Ohio 


—So Low In Price... You Can Buy Seueral 




































Store Directory & 
Bulletin Boards for 
Better Selling! 


is fairy let an Acme board create 
wets impulse buying with its depart- 

ene mental listings and your adver- 
Wink Conte tisements. Write today for Acme's 


FREE folder ‘Selling Through 
Suggestion,” and the latest cata- 
log on directories and bulletin 


boards. 





37 EAST 12th STREET © NEW YORK CITY 








ACME BULLETIN COMPANY 
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MOTION 








MANNEQUINS 


Convert your own—or new ones 





Head turns from side to side and 
arms open and close. American 
styling — standard fittings. Low, 
low cost. 


SPECIAL 


25 Reconditioned, Lightweight 


%, MANNEQUINS 


Complete with wig .. . Look abso- 
lutely new . . . wonderful for win- 
dows, ledges, counters ... at a low 


$35.00 .., 


Your Complete Mannequin Source 


Write 















110 W. 20th Street, New York 1, WN. Y 
PEnn 6-3585 

















DISPLAYS 
BIRCH 


Poles — Branches 


CEDAR 
Poles — Slabs 


WHITE MICA 


FIREPROOF .. . REALISTIC 
SPARKLES LIKE Real SNOW 
Available in 50 Ib. Bags 


U.S. MICA COMPANY, INC. 


JORDAN & VAN DYKE STS. 1525 CIRCLE AVE. 
WALLINGTON, WN. J. POREST PARK, ILL. 
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Designer Plus Displayman 


By GEORGE REINER* 


good many of the purposes of the work 

of a displayman and that of a package 

designer are identical. You, of course. 
have methods and knowledge and abilities 
that the package designer doesn’t possess — 
and vice versa Also there are certain 
variations in our responsibilities jut to a 
large degree we're in the same business. 
We're all merchandising men, striving to 
influence the customer at the point-of-sale. 
We're out to attract the eyes and the emo- 
tions of impulse buyers, and to get them 
to open their pocketbooks 


*Addres National Association of Permanent 
Display Pendueeee. New York City. 


THE DISPLAY PARADE. 








I don’t think we can deny that our com- 
bined contribution to the merchandising 
of every kind of product is becoming in- | 
creasingly important every day. The pack- 
aging business and the display business be- 
came important for identical reasons, and 
grew side by side. I like to think that today 
no product manufacturer can get along with- 
out either one or the other of us, and that, 
in most cases, he’s more apt to be success- 
ful if he uses both our services. And I 
venture to predict that he will be relying on 
us more and more as time goes on, and that 
your services and mine will be in greater 
demand. 


No.205 by Caprprer 

























OIS PLAY 





A. WAS BORN IN EVERETT, MASS., 
AND HIS FIRST JOB WAS WITH 
JORDAN MARSH, BOSTON , IN 1930, 
UNDER AMBROSE RILEY AND WALTER 
KRYSTO. FIVE YEARS LATER HE 
WENT TO REMICKS, QUINCY, MASS, 
THEN IN 1938 TO KENNEDYS, 


MARRIED, AND THE FATHER OF A 
DAUGHTER AND SON, AL LIKES TEXAS 
AND TEXANS ... BUT HE STILL HAS 


PIERGITI 


TITCHE -GOETTINGER , DALLAS 


BOSTON, AND IN 1940 HE REJOINED 
JORDANS TO ASSIST KRYSTO IN 
MENS WEAR. HE WAS TRANSFERRED 
TO HIS PRESENT FIRM IN 1947. 
— 









HIS BOSTON ACCENT. 


7 Y" , 
Ps 


DIRECTOR 
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I'll try to give you a little background 
to justify my prediction. 


Certainly both your business and mine has | 


prospered in the years since the War 
I'm sure you'll agree that self-service has 
been perhaps one of the greatest boons to 
both display and to packaging. And, as we 
know, self-service is becoming more wide 
spread every day, and your displays and my 
packages now have to take the place of the 
near-extinct sales staff in a vast number of 
retail outlets. In fact, you will find many 
hard goods retail stores today comprised 
almost completely of displays and were 
these displays to be removed from the 
premises, there would remain only a hollow 


shell 
Another factor that is increasing the im- 


portance of point-of-sale material — and 
that, of course, includes both displays and 
packages is the constant influx of new 
products on the market This condition 


will increase, I think. We hear more and 
more about manufacturers instituting large 
research departments to develop new tech- 
niques, new materials, new products. And 
every time a new product is developed for 
the mass market it’s a sure thing that your 
people or mine — and in many cases both 
— must be called in to help launch it. 

But an even greater boon to the packag 
ing business and the display business, and 
one which we are sometimes inclined to 
ignore, 1s our increased national prosperity 
Don't worry I'm not going to launch into 
a discussion of politics. It is not my present 
concern whether the Democrats or the Re 
publicans or the Prohibitionists or the 
Women's Suffrage Party is responsible for 
the fact that there is more money around 
I'm simply glad that there is, because all 
of us who are in the business of merchan- 
dising products have been having an easier 
time of it lately not only because there are 
more products but because there are a large 
number of consumers who are ready, will 
ing, and able to buy. This increased pros- 
perity has put a large percentage of the 
population in the position of being able to 
make impulse purchases. People who for 
merly bought only what they needed now 
buy for pleasure, on impulse. And you and 
| are in the business of making them become 
more impulsive about Product A instead of 
Product B. 

Now there may be other reasons for the 
increasing importance of packaging and 
display, but I think these three trends 
increased buying power, increased produc. 
tion, and increased acceptance of self-serv 
Ice are largely responsible. They pro- 
duce a condition where we have a wide 
selection of merchandise available to con 
sumers who can afford to buy it and who, 
because of self-service — or, as some people 
express it, the “Death of the Salesman” 
must rely on point-of-sale material to help 
them make a purchase 

But its my opinion that these same fac 


tors and this same condition are going to | 


offer both displaymen and package design 
ers greater challenge in the future. I feel 
very strongly that both packaging and dis 
play must be continuously improved, sim- 
ply because the consumer with more 
spending power and a wider choice of goods 
-~ is bound to become more selective. Why, 
for instance, should the female impulse buy 


sUtt, F736 











RD 2, BOX 31 
| | Ss Ne tee 
TURNTABLES | “VIVIDSHEEN” FLINT PAPERS 


MH eave?) SPEED....SIMPLICITY 





"IU LOW OPERATING COST----LONG LIFE 





Used for over twenty years by leading national chains. 


Many have from 50 to 500 or more in use. 
MODEL “A” ene . 


Furnished with printers mnsows Sour new. f/ 
metal and wood type. 
precision built press which 
will last a business life- 
time. 


MODEL "B" 


An efficient and speedy 
sign machine using rub- 
ber type. Produces high 
quality signs at low cost. 





. Oa i iB a al, 


Sign shown above is 14°" x 22'' made on the Model A-1422 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 











BOX G-144 ADRIAN, MICH. 





Introducing Something NEW in 
LYCOPODIUM WREATHS 


At last an AMERICAN WREATH that 
Matches the ITALIAN WREATH in perfection! 


Perfect circle inside and out. 
Every Wreath the same depth. 


f, 





@ No holes in foliage @ No wire to rust away 
@ No flat sides @ No picks to loosen 


Be the first in your Community to stock this 
NEW WREATH SENSATION 


WRITE FOR FREE CATALOG 


JONES, the HOLLY WREATH MAN 


MILTON, DELAWARE 








. 


; 
. 





e 
x 








AUTOMOBILE © DISPLAY © INDUSTRIAL | ey eo 
PORTABLE MODEL FOR AUTOS IN STOCK 50 1. roll........+.. 2.66 roll 
@ OTHER SIZES FROM HM" UP @ 100 %. roll. 5.04 reli 
Write for free illustrated folders Send for Swatch Card 


AMERICAN STAGE EQUIPMENT. ine. THE MULDNER COMPANY, INC. 
805 


5 East 134th $4., Bronx 54, N. 397 Bridge Street Brookiyn |, N.Y 
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eA “muset” 
POR YOUR COPY TODAY. 


Distributors 


106 LINCOLN ST. 





@ Facilitates Fall and Christmas window and interior planning 
show more new and exclusive materials and props 


for all budget-conscious displaymen and merchant 


Convertors 


Dept. DW-7 


Our De Luxe 


FALL-CHRISTMAS CATALOG 


Ils Nou Off the Press! 





© The largest and most comprehensive we have issued in the past 25 years. 


because we 
and at low, low prices, 


WRITE 


MARCUS WINDOW DISPLAY SERVICE, Inc. 


Importers, Manufacturers 


BOSTON 11, MASS. 

















ONE OF OUR MOST 
POPULAR DISPLAY 


RING and HOOK 


SETS 
the FLEUR DE LIS 


RINGS—4'4" diameter 

Brass, ea., $3.00; Chrome, ea., $4.00 
HOOKS— 

Brass, ea., $2.25: Chrome, ea., $2.50 


Many other hook and ring designs 
available Write for brochure 


ARTHUR V. LEONARD 


8944 SAGAMORE ROAD 
KANSAS CiTY 13, MO. 














HEIGHT 32" 





NEW SHOE DISPLAYER 


In gleaming brass with tilting plastic tops, holds 
five pairs of shoes and has utility shelf at bottom. 


WIDTH 23" DEPTH 11" 


DS832, each..........+..91995 


SEE YOUR JOBBER 


HE HAS OUR COMPLETE NEW LINE 


FERRO-CRAFT MORGANFIELD, KY. 











WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr 
for Vets Foreign students. The only thorough 
professional course in N.Y. C. Free placement 


REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 
WEST “4th STREET. N.Y.C PL. 7-0064 
Our Graduates are in Demand 


ana 


321 








Yucca Poles, Cholla, Red & Black 
Manzanita, Sandblasted Manzanita & 
Grape Stumps, Selected Driftwood 


We Procure Our Own Materials 


Russel Morris of California 


P ) Hox 277 


Fontana, Calif. 








60 





USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT 


FOR SALE 
6 
$4.00 Per Column Inch 


CASH WITH ORDER 














er (and she makes up the largest part otf 
the 1aarket) pay attention to a package it 
the copy is printed in such fine type that 
read it? 


she has to put on her glasses to 

And why should the male of the species 
feel he needs a degree in engineering in 
order to extract one item trom a large 
display? Both packages and displays must 
offer convenience to the customer. Those 


because theres 
The 
eye-catching display or package in a store 
will be worthless if it doesn't simplity selt 
selection 

And what about the eye-catching qualities 
of the package or display in the first place? 
Here, the 


husiness out 


that don't will be ignored 


si) much more to choose trom most 


merchandising 
and 


too, all of us in 
must improve technique 
In an average store 
there many products 


vying for attention that only truly outstand 


increase our ingenuity. 
are 50 competitive 
ing package or display can be expected to 
stop the consumer, inspire her to examine it, 
and cause her to take it 

Not only must the display expert and the 
package the 
the competition at the point-ol sale, but he 


home 


designer recognize extent of 


must also be aware of the fact that con 
sumers are constantly becoming more de- 
sign conscious. I believe that the Amert- 
can public has inherent good taste, but in 


recent years, as the quantity of available 
goods has multiplied, the public has become 
style. Just 


people to 


than ever to 
will 


so pleasing design on 


more suscept ible 


as change im style cause 
buy more automobiles, 
a package or on a display will cause people 
to buy one product over another. In other 
words, I think 


and displays must recognize that consumers 


designers of both packages 
are becoming more fastidious and more dis 


criminating, (Consumers are making tt 
necessary for designers to keep their stand 
ards high. And, as a designer, this delights 
me, 

But, I repeat, | think product manutac 
are beginning to the fact that 


both their packaging and their display must 


turers lace 


he constantly refined to meet both increas 
ing competition and changing consumer 
tastes. And they are going to look to 


you and to designers like me to help them 


get their share of the impulse dollar It 
is incumbent upon us, therefore, to keep 
abreast of trends in the market and con 


stantly improve our methods, our techniques, 


our designs, and our knowledge of condi 
tions at the point-ot-sale. 

As I said at the beginning, and betore | 
things to 
the same 
displays and | 


In the long run, 


got off on these predictions ol 
come, you and | are basically in 
You dont sell 
don't sell package designs 


both of us sell products 


husimess 


our chents’ prod 


ucts! And our problems, in many cases, are 
parallel More otten than not we are co 
workers We certainly should be whereve 


a display is created for a packaged product 
\ display that is merely a house tor a pack 
good 
part ol 
and 
selling 


if the package 1s a com 
the that both 
package work together to do 
Lhe best 
for the package 


age is only 


ponent display, so 
display 
the 
this, obviously, ts 
and the displayman to work as a team trom 


job achieve 


way to 


designet 


the inception of the project 
Actually, the displayman and the packags 
designer approach their work on much the 
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soth must consider size and 
shape and quantity of the product to be 
displayed, and type of retail outlet con 


cerned. toth face limitations of cost. 


same hasis 


In a certain sense the package designer 
has an easier field than the displayman 
It is your prime function to stop the po 
tential customer. That means your display 
must have immediate attraction, a quick and 
easy message, and at the same time imply 








quality, value and integrity. All this and + | 
good taste, too! When the potential cus ef > 
tomer actually stops and looks at a package . f ) TR, tay f, 

in your display, the package designer has . bi 5 Dur JET | 
more time to sell than you have had. He y ms : “ i - 
has room for more detailed copy, more METAL FOIL GARLANDS 

graphic illustration and more subtlety in ap LOrain 9-323] 899) ELIZABETH AVENUE 
proach. { ome to think ot it. | don t believe LOgan 5.9396 R561 LONG RI ACH RI VD 


I’d like to have to trade places with you! 

But obviously, an arresting display and SOUTH GATE, CALIFORNIA 
a well-designed package can be an unbeata 
ble combination, if the displayman and the 
package designer have worked as a team 
and if they have a thorough understanding 
of each other's problems 

A designer's approach to display packag- 
ing is not too different from his approach to 
packaging that will only appear on a shelf 
There are, however, some basic rules he 
must observe: among them are these & 3 e ae @ oa 2 ee @ e = * o ra ry ‘a ee m7 eee ee ee eee * 


1. Brand names and product identification * 
should not be placed at the bottom of the DISPLAY LIGHTING HEAD UARTERS 
package or they will be hidden im the dis cd 
play. Adequate display of brand name and All items are available for prompt shipment 


product identification is of vital importanc: NOEL 20 LITE MINIATURE SPARK-LITE SET—U.L. Approved 
string of 20 miniature imported flashing clear lamps with o “, 0 ium 
flasher unit built inside each lamp. Lites flash on and off in- ~ 
dependently and at random. If one or more bulbs burn out, 
the rest will continue to flash. Individually boxed with clips— 
No. UL3600B; or bulk packed without clips—No. UL3600. 


NOEL 20 LITE MINIATURE STEDDI-LITE SET—Same as 
above ... with American made, steady burning independent 
lamps. Individually boxed with clips—No. UL3200B: or bulk 
packed without clips——No. UL3200. 


NOEL PEARL BLINKER-LITE No. 5350 
NOEL PEARL STEDDI-LITE No. 5300 
NOEL MINIATURE BLINKER-LITE No. 3000 


All items have “BUILT-IN” trans. 
former, permanently wired to lites... 


an EXCLUSIVE NOEL feature. 


Write for free catalog and price list, 











2. In a display holding a large number 
of packages side by side, brand name and 
product identification must not run end to 
end on the package or only an etymologist 
will be able to read the brand name In 
other words, it is possible to over-display 













3. Packages should be designed to use a 
minimum of display space. Still it should 
be kept in mind that a really good display 
which, of necessity, is of greater size, will 
always take precedence in the store-keeper s 
affections over a small but inferior display, 
despite the space-saving aspects 

4. Brand names and product identification 
should appear on all sides of a displayed 
package. The reason for that is simple. A 
package removed from the display and then 


No. 140. Jebbers inquiries invited. 
put back carelessly can present a colored 
blank or a completely uninformative surface 


to the next passerby. A busy clerk may not + NOEL + 


have the necessary time or desire to reor a 3 West 18th Street 


ganize a display during selling hours * Manufacturing Co, Wnt. New York City 11, N. Y. 


In addition to these conditions, and others 
*@eeeeoeeeeeaeeeeseeeeseseeee~ene~eeees 


of this nature, it is of course of great im 














portance that the color and spirit and over 

all effect of packaging and display be unt IN STOCK 

fied. Also if the package does not actually DISPLAY TUBES 
show the product it encloses if it does 1” to 24” diameters 

not have a window, for instance the dis 





play, if possible, should allow for a visible, 
touchable product 

Merchandise on display, like a package, 
must not be a labyrinth the customer has to 
wander through to get to the product. The 
display’s product is the package; the pack 
age’s product is, of course, the manufactur 





* WALLBOARD TUBES Y 
| _¢ SOLID COLOR AND STRIPED TUBES 1 


* CHRISTMAS CANDY CANES 


3 ft. to 7 ft. in height 
WALLBOARD TUBES NTE FOR FREE | 


é 
: 
% 
4 
; 





er's item. The customer should not be re- 

quired to be an expert on logistics to solve ys ee: a ar: ae 

the problem of reaching the package and | ¢ 54% j; 2 710 278 3.0 
N 














later the product. Let him gain access to Widest selection of display poles in many colors g 
what you are selling if you wish to gain ’ Of. 250 4.20 5.50 6.60 and sizes. Made to your exact specifications. 
access to his pocketbook H 9ff. 3.75 630 8630 9.90 Mféd. by ROUND TUBES & CORES CO. CHICAGO Oh tt 4 
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Plastic Display Hands 


@® Movable Thumb 
@ Unbreakable 
e Cant Chip, Peel 
or Snag 
© Used by 
Leading 
Dept. Stores 
ADD SALES 
APPEAL TO 
GLOVES, 
Handbags, 
Jewelry, Hosiery 


Many 





Compare Our Prices 


A Pair of our lifetime 
9° Hends — only 


$4.95 


MULTIPLE HAND DISPLAYS AVAILABLE 


HANDIFORM PLASTIC CORP. 


389 Sth Ave., New York 16. WN. Y. 
MUrrey Hill 3-4536 


Throwgh Your Jobber or Direct 











Christmas 


Yes. our Beautiful and New Christmas 
Line is ready for you. 





Our new catalog is loaded with all types 
of Flocked Items, Decorations, Novelties 
and new styles of Christmas Light Sets. 


Write for your catalog today. 


RTURO propuction, inc. 
420 Main $F. Asbury Park, N. J. 
Jebber inquiries invited 








Se ** 
“ate ra 


SAVAGE 


PAPER PRODUCTS 





STANDARD MAT-MOUNTS 
* CIRCLE AND OVAL MAT-MOUNTS 
* MAT-BOARDS * PHOTO MAILERS 
* WIDE-TONE BACKGROUND PAPER 


Write todey for illustrated catalog 


UNIVERSAL CORP. 
New York 17, N.Y 








SAVAGE 





480 lex ngton Ave 








EATON 


VELVETY 
GRASS MATS 


EATON BROTHERS CORP., HAMBURG, N.Y. 














FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 
FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 

















USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpe 
4.0 Per Columa Inch — CASH WITH ORDER 
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—This is a view of the front of Erie Clothing Company's new store adjoining Chicago's Evergreen 

park Plaza Shopping Center. The store is 64 by 100 feet, with the main floor exclusively for men's 

wear; the lower level is devoted to boys’ clothing and sports wear. This is the fourth unit of the 
Erie Clothing Company organization. Del Clark is display manager— 


method, 
present, 


the 
package 


In this. 
need 


have said, not an occasional happening as at 


the 


as in everything | 


ior coordination between 


designer and the displayman becomes ap And when that happy day comes we will 
parent. In design, im attracting the cus be rendering product manufacturers a high- 
tomer, making the sale, the rules apply to ly specialized merchandising service, we will 
both. We, the package designers, need you’ be simplifying retail operations, and we will 
to show us off, and you need us to supply be making lite easier tor the self-service 
the wherewithal for display. I believe that customer And, lest | sound too completely 
the tuture will see the development of altruistic, | should add that we, as point 
simultaneous planning by the package de of-purchase experts, will be attracting more 
signer and the displayman as a routine clients 


st REO 
njou ogous f baliaees 


ee a 


je I casi for | x. xx 





—This Easter display was done by S. Fazekas, Bairds Pty. Ltd., Perth, West Australia, who explains 

that the Australian Easter weather is ideal for camping. “This exhibit covered merchandise selected 

from 25 departments, together with a travel agency which displayed locations of selected sites. 

Display boards with lists of essential articles to make a complete trovel kit occupied a prominent 

position in the exhibit. The display had a strong educational appeal and, from the selling angle, 
obtained excellent results.’’"— 
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GIMBELS' ITALIAN FESTIVAL 
[Continued from page 22] 


spersed with the large group of children’s 
mannequins on which merchandise was 
shown 

Men's windows featured continental-in- 
spired sportswear against an effective back 
ground tormed by hanging travel posters 
and a hand-decorated panel on a _ brass 
chain The panel carried the promotion 
theme and a stylized drawing of the Pisa 
tower, executed in pink and orange on white, 
with a gold and white sun 

Interior displays utilized the various 
symbolic devices to tie in the many separate 
locations with the overall promotion. On 
the street floor, two tashion ledges and an 
escalator platiorm featured mannequins in 
the bright-hued Phil Rose sportswear, and 
used as display props ribbon-wrapped poles 
resembling the gondola mooring poles in 
Venetian canals. Other ledges carried over 
size Italian travel posters mounted on tas 
sel-trimmed construction board, decorated 
to look like banners and hung from golden 
trumpets. 

Accessory cases along the main aisle of 
the street floor used the small gold and 
white suns as theme props, and special dis- 
play units atop ten of the aisle cases held 
a canopy striped in pink and orange on 
white, with the copy theme that appeared 
in window displays 

On the second floor, the tall display cases 
of the Men’s Store were backed with travel 
posters done in pink and orange on white, 
and further trimmed with the suggestion of 
a black gondola silhouette. The same gon- 
dola idea was used in the spec ial Italian- 
look tashions shop set up on the third floor 
of famous fashions for women. Here it 
took the form of a giant cutout which served 
as background for a platform on which live 
models presented the new fashions at three 
shows during the week. (When no shows 
were in progress, mannequins were placed 
on the platforms, and merchandise was 
changed often to maintain the fresh, new 
look) 

Additional display treatment in the shop 
included hand-painted scenic panels around 
the upper walls, all done in pink, orange, 
and white, and bordered with plushy black 
ball iringe (Colored ribbons were strung 
overhead in a canopy effect, really setting 
aside this area as a special shop ot its own 
The same colored ribbon treatment was 
used on five display columns fronting the 
elevator bank on the fashion floor. The only 
other props used on these column-platiorm 
displays were the ribbon-wrapped canal 
poles and the Italian travel posters mounted 
on banner shapes 

In addition to the main store in downtown 
Philadelphia, the suburban store in Chelten 
ham featured the Italian look on its main 
fashion aisle and in all accessory cases on 
the fashion level. It also offered some oft 
the special events that were featured in the 
downtown store. Among these were tashion 
shows of both misses’ and teens’ play clothes. 
In the downtown store the complete special 
events roster included fashion shows, a per 
sonal appearance by Gino Prato of “The 
$64,000 Question” fame, entertainment by 
Italian singers, and demonstrations and 
samples of Italian toods 
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OOK TWICE! 

















FLAIR holds the | SECRET 


fashion faces and stylings in plastic manikins! 











of making high 








SEE THE SPECIAL PLASTIC | that has 





made FLAIR the world’s largest manufactur- 
ers of 12% lb. plastic figures! 


Unusual MOTION MANIKINS too! 








LAIR asc MANIKIN 


15 W. 18th STREET 








NEW YORK CITY 11 





Here's a beautiful custom-built 
display on one of those famous 
Macton Turntables. It's the popular 
Macton Model 1000 that has a 
capacity load of ONE TON 

yet if will operate continuously 
for two hours for ONE PENNY! 
The Model 1000 is equipped with 
a4 ft. top, but can be furnished 
with a 6 or 6 ft. plywood top 
Why not write today for our 
newest catalog 14-D. See several 
exciting uses of these famous 
Macton Turntables 





MACTON MACHINERY CO., Inc. 
STAMFORD, CONN. 














“ESPALIER” o3- wine 


E VA to LAA 


* 50-F Fall Variety—Made of 
all Med. Green Silk Leaves with 
Coppertone Edges & Maize 
Splatter Dash. Entire Unit en- 
riched with 30 pieces of as- 
sorted Artificial Fruit. Complete 


with Fancy Wood Tub. $29.50 


Crafled 


#51-C Citrus Variety-—Made 
of all Shiny Green Muslin Leaves 
and 30 pieces of assorted arti- 
ficial Citrus Fruits (Oranges, 


Lemons, & Limes). Complete, with 


Fancy Wood Tub. $29.50 


Individual Apples, Pears, Plums, Peaches, Oranges, Lemons, & Limes 
available in three sizes. Prices on request 


DUPLEX DISPLAY & MFG. CO. 


916 ARCH ST. 


PHILA, 7, PA. 
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reak Woods 
THE UNUSUAL 


IN 


DECORATIVE 


AND 


DISPLAY WOODS 


MANZANITA 
DRIFTWOOD 
GRAPEWOOD 
TWISTWOOD 
ROOTS 





Natural or Sandblasted 


Nevada Ming Tree Co. 


Distributors of Quality Ming Tree Ma- 
terials, Decorative and Display Woods 


P. O. BOX 373, RENO, NEV. 

















COLORED BURLAP 
DRAPERY FINISH 


Buy Direct 
16 VIVID STOCK COLORS 


DARKS @ PASTELS @ DISPLAYS @ SHOWROOMS 
CURTAINS @ DRAPERIES 


Genuine Knotted Fishnet —8 Colors 
4 Widths — 36''—45''—50"'—72" 


VAN ARDEN FABRICS MNERS. 


110 Murrey Street, New York 7, WN. Y. 








SHOULDER COVERS 


Vinylite window-clear — vinyl — polythene. 
Price Net & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 VARDVILLE, N. J. 











USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 

REPRESENTATIVES WANTED 
o 
44.00 Per Column Inch-CASH WITH ORDER 
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LORD & TAYLOR 
[Continued from page 17} 

small space into big selling potential. Sev 

eral small 


space areas, besides the Fantasia 
Shop, do a maximum selling job and, at 
the same time, cleverly achieve an air of 
specialization and the impression of per 


sonal scryice 


A shining example is a small counter unit 


with recessed display shadow-boxes on the 


background wall that suspends charcoal 
gray cherubs and airborne garlands on the 
wall space above the display boxes. —Two 
cherubs support a wreath of flowers tram 


ing the fancy script announcement, “Playing 
Cards.” The holds full stock 
ol a wide assortment of playing cards, bridge 
table and 
ordinated multiple-item 
of matching covers, cards, 
The this 


pre ssed by olor 


counter unit 


covers, fame accessories, CO- 


selling suggestions 
and score pads. 
department is 


( coordination ot 


beauty of self{-ex- 
the four 
covers and matching accessories, tacked on 
the shadow-box walls. The department not 
only serves customers in search of game 
accessories, but it also attracts shoppers who 
are inspired to buy by attraction to both the 
specialized presentation and the colortul 
appeal 
Similar special treatment gives the small 
stationery department a very special drawing 
power, with that the mer 


chandise take on the dignity and importance 


display makes 


of fine jewels 
are given individual display prominence in 
with color groupings co 


soxes of fine note paper 


background cases, 
for selling of note 
several for several 
The final thoughttul touch ts tur 
nished by two black lacquered 
chairs upholstered in pale pink leather that 
extend the make stationery 
buying an occasion worthy of caretul selec 
guidance. The suggestion 
to the 
which is 
sample en 


ordinated “wardrobe” 


paper, in social 


purposes 


S1ZCS, 
low-back 
invitation to 


tion and expert 


or service also extends selection ol 


special order engraving merchan 


dised by counter displays of 
graved invitations mounted on black board 
and displayed on the counter top. There 
are no visible display props in this petite 
stationery department. The “prop” 1s the 
achievement of a display of available help- 
ful service, 

And now here is the Lord & Taylor rose, 
the giant flower that blooms on wall space 
somewhere in every Lord & Taylor store 

this time in the separates department. 
coordinates this department by 
always blooms where 
young appeal tashions are sold. The 
rates department is spacious in the 
of being large enough to meet its 
which are volume and multiple-item selling. 
Quantities of stock are shown in open dis- 
play, in wall cases, and on floor racks. The 
circular rack, in the foreground, is a merry- 
go-round of coordinated separates brought 
together in a figure display mounted on top. 
The use of elevated figures on tops of racks, 
counters and stock figures is an attention- 
getting display technique used repeatedly 
throughout this branch store, using 
either full figures or torso figures 

Note the black wrought iron two-sided 
triple-decker mobile cart used for the sell- 
shirts. The merchandising of 
self-selection presentation is a 


implication if 


rose 
secpa- 


sense 
needs. 


new 


selection of 
shirts by 





favorite Lord & Taylor sales-getting device. 
Mobility adds to the extra volume selling 
possibility, since the cart can be wheeled to 
where traffic 1s heaviest on any given day, 
or any hour of the day. Occasionally, the 
shirt cart in the New York store finds itself 


in the traffic corridor outside the blouse 
department, where shirts are self-service 
sold 


There are other evidences of encouraging 
self-selection in Lord & Taylor's new 
branch, via display vehicles that look as if 
they belonged, rather than looking like ex 
pedients. One example is the luggage de 
partment, where matched pieces of luggage 
are shown on two ramp-like sloping plat 
forms that look like the luggage conveyors 
Customers find 
dinated luggage within easy reach, with an 
invitation to take pieces in hand 
to heft the weight and establish that desir 
selling the 
tomer is nicely exposed to suggestion sell 
luggage ensemble. 


used to load planes coor- 


separate 


able contact. Meanwhile, cus 
ing ot a 

Ledges are frequently used to spark en 
semble selling and the highlighting of mer 


chandise. A literal interpretation brightens 


display in the lingerie department, where 
figures ensembled in matching gowns and 
bedjackets, pajamas and robes, are ele 


vated on top of stock units, each carrying a 
torch tor the department's fashion 
The “torches” are electric lanterns mounted 
on poles, each with flying ribbon streamers 


sense 


coordinated with the colors of the matched 
ensembles worn by their bearers. The re 
sulting effect beckons attention to the de 


partments, casts bright selling light on the 
displayed merchandise, and makes the de 
partment visible from all over the first floor 

The final illustration of this first article 
on the Lord & Taylor Garden City branch 
is a close-up of the men’s clothing depart 
ment, where maximum visible stock is the 
display objective and where, again, mounted 
forms elevate attention from the 
floor racks, which have gleaming 
ladder type enclosure, 


~_ 


tops ot 


metal 


The translucent panel device is used here, 
as it 1s used in many departments, to close 
the department wall from ceiling to floor, 
but with an open feeling gained by trans 
lucency. Here, the panel decoration is done 
in soft grays suggesting male figures in 
angular distortion that is recognizable but 
not immediately obvious. These “figures” 
create, rather, an abstract design motif that 
suggests all types of figures tall men, 
short, tat, thin, young, old —- and manages 
to convey the impression that here 1s a de 
partment where every figure of a man can 
find clothes to fit that are worthy of his 
stature. Be sure to note the valet 
positioned at the end of each floor rack 
A smart and considerate gesture and a prac- 
tical Without moving away, the 
customer can take off his jacket, hang it on 
the valet, and try on the jacket or suit coat 
that strikes his fancy from the stock on the 
floor rack. 

This exploration of Lord & Taylor’s new 
branch store in Garden City has been con- 
fined to the first floor, Next month the in- 
vestigation will move upstairs to the second 
floor, where more ideas are on display, coor- 
dinating themes by visual repetition, psy- 
chological selling suggestion, and the wise 
investment of space for maximum return. 


racks 


one, too. 
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MANHATTAN DISPLAY 
from page 29] 
make up.” The floor was covered in a red 
felt matching the “Pertect Red,’ while a 
drop of coarse net ending im rolls of red, 
top and bottom, was hung in front of the 


[C ontinued 


deep gray backwall. Squares of lacy paper 
cutouts, like large doilies, were 


rows to cover the tace otf the net The 


spaced in 


overall effect of the lace design and red was 
that of a huge three-dimensional lace-paper 
valentine 

In front of the hanging were tour manne 
featured merchandise 
shorts, and red 


quins wearing the 
One had red sandals, red 
belt, pink 
second wore a red and white stripe dress, 
with red and white spectator pumps, a red 
belt, and a red sweater. A third had whit 
shorts, shoes, and white rims on her sun 
glasses, while she carried a red sweater. A 
red package of cigarettes (Pall Mall) was 
stuck in her pocket. The tourth 
pink dress, with a pink scarf, pink sandals, 
and pink sweater She carried a large 
natural color basket with pink and 
red roses 

Qn the 
“Bernardo 
Ballantyne cashmeres.” 


with a twin sweater set A 


wore a 


straw 


third reading 


sandals can be 


ledge was a sign 
with 


Also on the window 


matched 


ledge were a red sweater, a pink sweater, 
pink sandals, red sandals, two red 
some pink lilacs, and cosmetics 
Saks-Fiith Avenue had a _ tur 
display which was very chic and 
cated. A luxurious leopard, 
Cigarette holder in one 


roses, 


storage 
sophisti 
with a long 
paw, lay on an 
ornate gilt settee talking into a jeweled 
telephone. The copy strip said, “I’m plan 
ning to be away for the summer, in S.F.A.’s 
White brocade cushions 
small red 


( ool, cool storage 


were on the settee. with two 


cushions for color note. The base of the 
jeweled phone stood on a small gilt table 
nearby, along 
(the red lid slightly ajar) and a 
ashtray. Near the leopard sat a mink with 


with a box ot chocolates 


jeweled 


a jeweled collar. 

The seaside took the spotlight at Bloom 
ingdale’s in a displays entitled 
'56, the rosiest fashion picture of 


series oft 


“Seascape 


the summer!” A second copy strip read, 
“Elizabeth Arden’s ‘Pink Pink Summer's 
rosiest accent, Toiletries, Street Floor.’ 


Tony Hanson, Bloomingdale’s director of 


display, used delicately painted designs on 


a sky-blue back wall to indicate a vast 
sweep of beach, complete with pink pagoda 
shaped beach tents, clouds, sea grasses, 


sand, and gulls. Sand covered the window 
floors, and the “Pink Pink” lipsticks were 
arranged in the sand along with flowers and 
bubbles. A grouping of shells was placed 
near the copy card. A cabana stood to one 
side, with white steps leading up to it, and 
had a white platform floor. The frame of 
bamboo uprights was painted white, while 
white and pink grosgrain ribbons tormed 
the sides, and other ribbons were draped 
across a frame beyond the door, supported 
by two bamboo poles thrust into the sand 
Two mannequins were arranged in the set 
ting, wearing the featured merchandise in 
pink and white. One stood in the cabana, 
while the second sat on the 
large picnic basket. 

Going actually into the field of big game 


sand near a 
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hunters, Henri Bendel simulated a jungl 
satar: complete with a black panther and a 
According to the “Henr! 
Bendel and the manufacturers of Win 
chester Firearms, Olin Flashlights § and 


Squibb Sun n’ Surt lotion present Adventur 


tiger Copy, 


\trica. She wild animals arrived via a 
toy store, which received a credit card 
Jack Cobb, display director tor Bendel's 
had his window jungle floor covered wit! 


sand on which grass was strewn in a pat 


tern, while rushes, grasses, palms, palmet 
to, and jungle flowers (artificial blooms) 
made a tangle through which stalked tiger. 


panther, and hunter mannequins with the 
embroidered on the 
skirts making up a part of the 


Lhe featured 


design mannequin s 
jungle eftect 
costumes were imspired by 
and designed tor the safari-minded, inspired 
by Africa, to be 


tomer wished 


worn wherever the cus 


(One mannequin wore a jungle grass skirt 
a tull white skirt embroidered with blades 


of long green grass, with a green jerse 
top \ second, riding the tiger, wore a 
dress of the same jungle grass design \ 
third wore green shorts and a top of th 
jungle grass design, while the fourth wor 
a dress of green and white stripes 


[he back wall was a sky-blue, lighted 
from behind a baseboard 
\frica styles 


publicity and a 


1 hve adventure 
were subject of newspaper 
party complet 


African menu and a real live Atrican white 


with an 


huntress! 


This year in each of the Broadway win 


dows at Macy's was a bridal couple, hand 
some figures, delicately sculptured and deli 
cately tinted kach pair was the focal 


point of the typical garden in which it was 
centered. According to the legend 
the land of 


“hkrom 


might-have-been, The Bridal 


( ouple Hindu Today,” Irish, circa 
1810.” Italian, circa 1450.” ( oloni 
lig Dutch. circa 1630.” and lapan 


ese, circa 1810.” 
\ skete h on the hack wall ot each 
extended the 


window 
scene tar into the distance 
The Hindu couple stood in a formal garden 
floor, 
red, pink, and 
and tuberoses, 


with a gray marble surrounded by 


evergreens, white begonias, 


while great tuberose blo 


soms floated in a bowl at their feet hor 


the Irish couple gloxinias, azaleas, camel] 
las, and white calla lilies made a green 
and white setting lhe Italian garden 


tended toward yellow and orange with cal 
ceolania and azaleas [he Colonial setting 
with morning glories 
and hydrangeas, while the Dutch was in yel 


was in purple tones 


low highlighted by orange with tulips, rho 
dodendron, and torsythia 
The overall effect of the 
den, which 1s the one pictured, was in tones 
of lilacs and pink. The flowers 
leas, hybrid rhododendrons, magnolias, and 
cherry, with orchids in the brazier on the 
ground 


Japanese gat 


were asa 


The garden was grass-grown, with 
upright panels in a lilac hue making a back 
ground barrier, beyond which was the back 
wall scene of a Japanese landscape of moun 
tains, house, and bridge 


Zaria Displays 
In New Location 

Formerly located at 404 Sixth 
New York City, Zaria Displays has moved 
to larger quarters at 434 Sixth avenue 


Golden Starburst 
Wall and Window Decoration 


Exquisitely Different 
Beautifully Decorative 
Made of heavy Foil — can be hanger held 


or secured to wall, 





Comes In FOUR SIZES 


6'/, Starburst, 10°° Starburst. 12°° Star 
burst. 15° Starburst and 22°° Starburst 


Order Direct From Your Jobber or Write te: 


| FABRIC 
oA ve Fey oe WA Wael BE tel 2 Galel. 


New York 
Chicago 


130 West 46th Street 
115 So Wabash Wurlitzer Bida 
Los Angeles !113 los Angeles Street 








avenue, 
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DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cover any 
surface, no matter what the size or 
shape. Send for an estimate or send 
your original sample. We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 








Write today for information 


PARALLEL MFG. CORP., Dept. H 
109-111 E. 28th St., N.Y. 16, N.Y. 
LExington 2-8835 
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STOP ¥ SHOP 








fall 
and 
ristmas 


( displays 


Stop And 
Shop Unit 


, All wood 
illuminated 
blinker stop 
light. Sign of 
homosote with 
wood frames. 
Street sign 
made of wood. 


$47.50 


david hamberger. in. 


136 West 37" St.,N.Y.C. 


; 





W 


AT HO 


how 
display work. 
men, women 
find this course the 
kind. School tounded 


Employers: Free 











9710.12 N. Cicero Ave., 







STUDY 


WINDOW > 
ME 


Easy Home Study course showing 
to do every phase oi window 

Merchants, 
and beginners 


Names of our Graduates. 
Write for literature 


THE KOESTER SCHOOL 


display 
will 
its 


in 1905. 
to you 







Chicago 41, Ill. 


| 
: 



































LAMP PIPE & TUBING | 

Steet « Aluminum « Plastic « 68rass | 
Sree. Piain or Cut & Threaded BRASS 
RODS Complete Services ROOS | 


Bending, Cvtting, Polishing, Threading etc 
Prompt Walehoue Shipments 
STEEL BALLS 
COLUMBIA STEEL & BRASS CORP. Monroe NY 
Phene: (N.Y.C.) WOrth 4.4350 + MOnroe S111 























LLOYD-SANDERSON 
Textured Wallpapers 
idea! tor ba: kgrounds 


ind walls 


Write tor sample book. 





16 East 52nd St., New York 


















WHEN WRITING 


PLEASE MENTION DISPLAY WORLD e 


ADVERTISERS e 


For a promotion I have in mind, can you 


supply me with the nicknames and state 
flowers of the 48 states? . John Jerome, 
New York ¢ ity 

Alabama, Cotton State, goldenrod:; Ari- 
zona, Grand Canyon State, gidnt cactus: 
Arkansas, Wonder State, apple blossoms; 
(alitornia, Golden State, golden poppy; 
(olorado, Centennial State, columbine:; 


( onnecticut, Nutmeg State, mountain laurel: 
Delaware, Diamond State, peach blossom; 
florida, Sunshine State, orange blossom: 
(,corgia, Empire State of the South, Chero- 
kee Idaho, Gem State, syringa; Illi- 
nois, Prairie State, violet: Indiana, Hoosier 
State, zinnia; lowa, Hawkeye State, wild 
rose: Kansas, Sunflower State, sunflower: 
Kentucky, Blue Grass State, goldenrod (also 
trumpet vine); Louisiana, Pelican State, 
magnolia grandiflora 

Maine, Pine Tree State, pine cone; Mary 
land, Old Line State, black-eyed Susan; 
Massachusetts, say State, mayflower; 
Michigan, Wolverine State, apple blossom; 
Minnesota, Gopher State, moccasin flower; 
Mississippi, Magnolia State, magnolia; 
Missouri, Show Me State, hawthorn: Mon- 
tana, Treasure State, bitterroot: Nebraska, 


POSE - 


(ornhusker State, goldenrod: Nevada, Sage- 


brush State, sagebrush; New Hampshire, 
Granite State, purple lilac; New Jersey, 
(,arden State, violet: New Mexico, Land 


of Enchantment, yucca; New York, Empire 
State, rose. 

North Carolina, Tar Heel State, dogwood: 
North Dakota, Flickertail State, wild prai- 
rie rose: Ohio, Buckeye State, scarlet car- 
nation; Oklahoma, Sooner State, mistletoe; 
Oregon, Beaver State, Oregon grape: Penn- 
sylvania, Keystone State, mountain laurel: 
Rhode Island, Little State, violet; 
South Carolina, Palmetto State, yellow jes 
samine : 


Rhody 


South Dakota, Coyote State, pasque; 
lennessee, Volunteer State, iris: 
Lone Star State, bluebonnet: Utah, 
State, sego lily: 


Texas, 
seehive 
Vermont, Green Mountain 
State, red clover: Virginia, Old Dominion 
state, American Washington, 
Evergreen State, rhododendron: West Vir- 
ginia, Mountain State, rhododendron: Wis- 
State, violet; Wyoming, 
Indian paint brush 


dogwood : 


Jadget 
state, 


Consin, 
equality 


We are subscribers and enjoy your maga 


zine very much. We look forward to each 
issue, as there are many informative ads 
and articles contained in DISPLAY 
WORLD.—Davis Displays, New Haven, 


{ onnecticut. 


[ thank you for your letter and acknowl- 
edge receipt of a gold and a silver medal 
you for Mr. Hans Erhardt. I have 
presented the two medals to him and know 
your tribute a great encouragement 
and proves that his manner of handling dis- 
play finds international appreciation. 

[ am fully aware of the tact it represents 


sent 


means 





AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balis in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 








ORDER YOUR VERDANT GREEN 
“NATURALIKE” GRASS MATS 


and “TUPFPF-TURF” Crass Sprinklings from your dis- 
play jebber NOW! “Naturalike™ are the finest Crass 
Mats you can buy—-ask for ““NATURALIKE.” 


MEMORIAL GRASS COMPANY 


521 E. 7th St. Phone 84 Uhrichsville, Ohio 














Keep Mannequins, Display Fixtures 
and Backgrounds Clean with 


"lt Cleans Clean’ 
Order from your display jobber. 
A product of BONTEC LABORATORIES 
1350 Watson Ave., Wilmington, Calif. 











Just Received from Europe 
Hand made, half fine 


GOLD LEAF PAPER 


rolls. Used by the finest display men to get 
an unusual and different effect. 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


in 24" 





a most difficult task to judge so many dis- 
plays of excellent quality and am of course 


extremely pleased that you should have 
honored my company as you did. Mr. Er- 
hardt joins me in expressing my sincere 


thanks for your kind gesture—H. Stiefel- 
meier, Grands Magasins Jelmoli, S. A, 
Zurich, Switzerland, 


proved to be an excellent source of the 
refreshing inspiration and_ revitalization 
that is much needed by most display people 
at this time of year.—Kermit W. Nordeen, 


The Smart Shop, Huntington, W. Va. 


I would like to take DISPLAY WORLD 
yearly. I have just opened up a showcard 
and display shop and DISPLAY WORLD 
has played so much of a part of me during 
the past 20-odd years of window display that 
| would really like to continue having it 
around, but in my own name!... I can truly 
say that DISPLAY WORLD has taught me 
more in the 20 years than any one 
person or book.—Mary Patten, Mary's Sho- 
(ards, Port Arthur, Texas. 


past 


Reflector-Hardware Begins Work 
On Company's New Home 


(‘onstruction has started on Reflector 
Hardware Corporation's new office, tac 
tory, and warehouse building at Division 
street and 25th avenue in Melrose Park, 


ten miles west of Chicago. 

Samuel Froelich, president, announces 
that the company, a leading manutacturer 
of metal merchandising equipment and dis- 
play fixtures, will move into a structure 
containing a quarter million square feet of 
floor area, about one-fourth of the 24-acre 
tract, which will house under root all 
operations of the 55-year-old company 

Featuring the latest in construction 


one 


DISPLAY WORLD 











techniques and functional design, the new 
plant will have the latest in automation and 
manufacturing equipment Retlector-Hard. 
ware maintains departments to aid retailers 
in all phases of merchandising presentation 
and planning, and the new building will en- 
able the company to enlarge these services. 
Included will be a visual merchandising and 
planning department that can produce and 
print individual plans while the customer 
waits. The big showroom ot “Spacemaster” 
equipment will allow retailers to see how 
setups can be designed and arranged to 
serve their purposes best 

The company’s product development and 
engineering departments will be consider- 
ably expanded in connection with the new 
plant, it is said. 


Display Used To Spearhead 
Summer Glove Promotion 

Fresh, attractive display material is of- 
fered to stores by (rescendoe Gloves, Inc., 
in its campaign to create more retail glove 
business for the summer season. All of the 
material offered is suitable for use on 
counters, ledges, in shadow-boxes, or for 
actual window display. 

A silk screened, die-cut, three-dimen- 
sional display Suggests the coolness of an 
awninged ice-cream store Miniature 
wrought-iron chairs provide a fresh glove 
background, and the material for an ice- 
cream glass display is provided in red and 
white striped straws. Versatile tent-cards 
carry the motif still further. 


New Display Product 
Simulates Brick 


“Corbrik” is the trade name of a new 
textured wall covering which has the look 
and teel of real brick. Produced by The 
Corbrik Company, Inc., 6 Eucker street, 
Ridgefield Park, N. J., it ts available in 
white brick on white or black mortar, as 
well as in weathered red brick or red and 
black brick on white mortar. 


The material is packed in sheets 3 by 2 
feet in size: the sheets have a self-inter 
locking teature that is selt-aligning. It can 
be hung on any existing walls and needs 
no special tools or finishing. Either perma 
nent or temporary installations can be made 

[he manutacturer has literature on the 
new product and will mail it to anyone 
interested 


Free Plans Available 
For Column Displays 


A column enclosure providing = selling 
space otherwise wasted has been designed 
by Masonite Corporation. Known as a col 
umn display, it is formed of Masonite “Peg- 
Board” panels. A free plan details the con- 
struction of three basic panels which may 
be joimed together to form a variety of 
display shapes, with three, four, six, or 
eight sides. Using matching metal fixtures. 
the merchant can display merchandise, signs, 
or literature on the “Peg-Board” panels 
For a free copy of the plan, write the 
Service Bureau of Masonite Corporation, 
Suite 2037, 111 West Washington street. 
Chicago 2. 
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TRIC WOOD 


HOLES ARE DRILLED — JUST SET WOOD ON FIXTURE 
% RUGGED ROOT FORMATIONS 


pieces wood 
* NO TWO PIECES ALIKE (many $ 95 
* EACH PIECE HAS MANY POSITIONS positions ) " 
* FIFTEEN TO 30 INCH SPREAD SET 
* BLEACHED WHITE black 
* BLACK WROUGHT IRON BASE bases 





Write for Ulustrated folder—no charge 


Ramont’s FLORAL ARTS STUDIOS, Cisvomnis 


CALIFORNIA 














No. 2782 ADAM this classic two panel screen features ornate 
white columns antiqued in gold with square rosetted corner pieces for 
added giamour. Appliqued rose swag washed in gold decorates the 
head-board and small rosettes brushed in gold lend additional beauty 
to the louvered doors and lower section of each panel. The two 
louvered doors in each panel are on single acting loose pin hinges 
and are easily removable for use independently. The louvered slats 
are removable from the rear for cleaning or refinishing purposes 
The finish is of white lacquer and the wood used is select poplar 
with popular plywood inserts in the top and bottom sections Size 
of each panel is 24° « 96" high 


Screen (as PF $159-°° 


One Panel $75.00 
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Display Designers and Manufacturers * Portsmouth, Ohio 




















WINDOW DISPLAY | Manhattan) 


MATERIAL woo letter co. 


BECKER SIGN SUPPLY CO. gq neenrocores 
319-321 N. Paca St. Baltimore 1, Md. 








iSi WEST (8th STREET. NEW YORK II. N. Y. 





























SPECIALISTS 


1N 


— . REPAIRING 


AND 
REFINISHING 
Mrs. Arthur Herz SINCE 1929 

















Macmullen Is Appointed fective immediately Macmullen is well 
By Long Island Firm known in the display field and has heen 

Structural Display Company, Inc., Long active both in the designing and elling of 
Island City. N. Y.. has announced the ap exhibits and displays tor the past 25 years 
pointment of James H. Macmullen as execu He was founder and a member partner ot 
tive director of sales and promotion, et! Macmullen Associates tor six years 
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GRAFOREL 


NEW 3-D CORK LETTERS 


MAKE SIGNS EASY 


make beautiful signe and dieplays, easily, 


CRAPOREL 
ready - gummed 


Anvone fav 


quickly with display letters from Frenee. 
CHAPORE to be 
will stiek te any dry surtace i? beautiful faces, 
Send today tor FRET 


Favored by leading exhibit builders 


letters are need only 
moistened 
16 elves trom 43/16 te & samples 


and catalog 


Grace Letter Co., Dept. G-1 


77 Fitth Ave., New York 3 WAtkins 4-0850 








NEW PLASTIC CERAMIC 


Hexagon Displayers 


An outstanding nolidey item 
of unlimited uses. Order now 
and be sure’ 


Size of Hexagon—6" «6° «2'/,"’ 
Neatly finished on both sides 
Approx. weight 25 ibs. per 
carton Shipped FOB San 


Francisco 


$127.00 certon of 12 
$35.00 for 3 cartons 


At your jobber or order direct 


HEXAGON or. fronciscs, Coll 
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SELLING 


TO JOBBERS ONLY 


W.H. DISPLAY CO. 


119 Ave. D, New York City 9 











Same Day Shipment On All Orders For 


Genuine “PEG-BOARD” FIXTURES 
AND PANELS 


Avoid delay-—order from LADON for immediate. 
day shipment. Complete stock to fill your 


LADON COMPANY, INC. 


730 S. Wabosh Ave., WA 2-0383, Chicego 5, til. 


same 
needs. 








EXQUISITE SMALL FLOWERS 


For Show Case and interior Trims 


} ri tal diaplay efiectes impossible with regular 
bine oft diaplay flowers lL neurpassed beauty, 
Tremendous Varieties In Stock 
MILTON S. AHRENS, INC. 
Importers —- Mfgs. — Exporters 
56 W. Moth STREET NEW YORK 18, WN. Y. 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


USED DISPLAY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 


4.00 Per Column Inch-—CASH WITH ORDER 














68 


—''The National Shoe Institute is promoting the theme ‘Change to Air Cooled Shoes’,” 


















explains 


Charles Tallent, advertising display promotion manager for W. L. Douglas Shoes, Nashville. ‘‘This 


display using the theme dramatized it with the filter-tip idea.'— 


National Vacuum Molding 


| Appoints Hanofee 


lames S. Hanofee, tormerly advertising 
and merchandising director of the Denver 
(hemical Mig. Company, has joimed Na 
tional Vacuum Molding Corporation, Yonk 


ers, N rs as director ot 
sales lhe firm 1s the 
“Decro-Wall,” 
display 


advertising and 
manutacturer ot 
used im 


which is widely 











TT ey 


Local UJA Drive 
Headed By Grossman 


of Masta Displays, has 
1956 chairman of the 


Joseph Grossman, 
named drive in 
the New York City display industry tor the 
United Jewish Appeal. Murray Goldsmith, 
M. Goldsmith Company, was chosen to be 
honorary Joseph Maharam, Ma 
Fabric dinner 


heen 


chairman 
haram (orporation, is the 


chairman 
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— "Smithers, we simply must insist on more frequent changes!" — 


DISPLAY WORLD 





















By LLOYD L. BUZAN 


Men's Wear Displaymen and 
Retailers have asked for it! 


Finally the insistent demand by displaymen and retailers has 
been answered by this new Look on the preparation and handling 
of men’s wear for display by a noted authority on the subject, 
who has spent a lifetime in this work. 





Here is a book that will pay for itself over and over again by 
increasing sales from your men’s wear displays. By following its 
step-by-step photographs and instructions you can give your dis- 
plays that crisp, professional look that makes your merchandise 
stand out at its very finest and this definitely means more sales. 


Every phase of forming and rigging men’s wear for display is 
answered in easy-to-understand instructions and photographs. 
Whether it’s dress shirts, sport shirts, clothing, in fact, everything 
from hats to shoes, you will find detailed instructions for thei: 
preparation for the final display setup. 


The displayman will find the book of great practical value 
and at the same time the store owner and beginner will find 
this book an absolute necessity. Completely illustrated, step-by- 
step photos and instructions, simple to follow, 


With the aid of this book anyone can learn to handle 
men's wear like the famous men's stores 


106 PAGES— 
Over 300 Illustrations 


Size 9 x 12 inches 
Heavy Cloth Bound Cover 
Plastic Bound To Open Fiat For Easy Use 


price $10.00 Postpaw 


Now Ready For Immediate Delivery 





HOW 10 get top 


MEN'S WEAR 
DISPLAYS! 


This new book shows you how to rig and form 
men’s wear apparel professionally and expertly 


IGGING and FORMING 
Men's Wear for Display 














COVERS ALL ITEMS 


Tools used in rigging; forming dress shirts; hand iron. 
ing; shirt forming; construction of bib for shirt form; 
boarding dress shirts; other styles of boarding; construction 
of pointed boards; tying neckties; full Windsor knot; hall 
Windsor knot with double dimple; half Windsor knot with 
single dimple; rigging neckties; equipment; decorative 
use; toppings for forms; sport shirts, short sleeves; forming 
and boarding; grooming shoes; grooming hats; slacks; 
folding and laying; on T tops; sweaters and jackets; sleeve. 
less sweaters on forms; long sleeve sweaters on forms; long 
sleeve sweaters on boards; waist-length jackets on forme; 
underwear, shirts and shorts; on three-quarter mannequin; 
robes; over pajamas on three-quarter mannequin; draping 
robes; coat forming; construction of sleeve pads; how to 
fold handkerchiefs; coat forming; how to fold a coat for 
laying; topcoats; laying; draping for one-side view; drap 
ing for two-ide view; draping on shoulder and arm form; 
hanging; rigged half-shell over cout on form; combination 
displayer for suits, sports coats and slacks, topcoats and rain- 
coats; suits on mannequins; topcoats on mannequins; hall- 
shell over a suit; wearing full coat; mannequin carrying 
topcoat; rosette with handkerchief and leveling board; 
forming rosette; construction of leveling board; turntable 
all shown with step-by-step photographs and simple, easy-to- 
follow instructions. 








Pe SF SS SSS SSF SSF aneeaeaanaaeae = 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[) Please send me postpaid a copy of RIGGING AND FORM 
ING MEN’S WEAR, for which $10.00 is enclosed 


[) Please send me a copy of RIGGING AND FORMING 
MEN’S WEAR and enter or extend my subscription to 
DISPLAY WORLD for one vear. for which $14.00 is en- 


closed, a cash saving of $1.00. (All foreign combination 
irders, except Canada, $1.00 additional 

NAME 

STREET 

CITY ZONE “TATE 





















sULY 1956 
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FOR SALE 


Animated “Santa (Over the 
Root Top” Christmas display 
consisting of 6 reindeer, a 
sleigh, 6 gnomes and 1 Santa 
(laus. Motor and accessor- 
ies also included. Two sets of 
% reindeer and sleigh for in- 
terior hanging. Will sell all 
or part. Used in Shillito’s, 
Cincinnati, Ohio, for 2 years 
Pictures available 


BERNE-HARVEY 
INDUSTRIES 


311 ELM STREET 
CINCINNATI 2, OHIO 





CLOSING OUT 
Below Manufacturer’s Cost 


(hristmas streamers, approximately 10,000. 
3 by 30 inches, 3 by 12 inches. 
and many die cut 


6 by 40 inches, 
Show cards 11 by 14 inches 
displays. For 


items for Christmas 


further information write to 


ROSEWAY DISPLAY 


715 BROADWAY BROOKLYN 6, N. Y. 


JOBBERS WANTED 


For a superb line of decora- 
tive display rings (for towels, 
drapery materials, etc), and 
matching hook type hangers 
in brass or chrome finish. Sea- 
horse, seashell, fleur de lis, 
horseshoe, star and rosette de- 
signs available. Free  bro- 
chure. See our display ad on 
page 60. 


Arthur V. Leonard 


8944 Sagamore Rd. 
Kansas City 13, Mo. 














REPRESENTATIVE 
WANTED 


New York manufac- 
turer of Display Fixture 
Specialty seeks repre- 
sentative or distributor 
for Eastern States and 
Midwest. 


PROFITABLE 
PROPOSITION 
Address BOX 7DE 


Care of 
DISPLAY WORLD 


DISPLAY MEN 


Qualified men needed in all sections of the country. We place 
more display men than any other office. Send complete resume 
and advise concerning salary requirements. No charge to appli- 
cant at any time. Present position fully protected. 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 


28 EAST JACKSON BLVD., CHICAGO 4, ILL. 


FOR SALE 


12 Silvestri mechanical 
Child's dream sequence. Sleeping 
child dreaming of presents she 
would like Santa to bring her for 
Christmas. 

Also 24 action posed non-mechanical 
children. Alli figures and props at 
50% off original cost. For photo- 
graphs, prices, and details write or 


G. H. MALLOY 


Display Director 


Neiman-Marcus 
DALLAS, TEXAS 


windows, 








FOR SALE OR TRADE 
Complete Line-O-Scribe Sign Machine 


in excellent conditions, used very little. Has several com- 
plete type sets. Original cost $1,500. Will consider part 
trade of smaller machine and/or animated Christmas 
window, or best offer 


Write: DISPLAY DIRECTOR 
Mann’s Department Store, Medford, Oregon 


Salesmen — Distributors — 
Jobbers 


Sell “Speaky,” the near life size 
animated, talking display figure. 
Stock models -—- clowns, cowboys, 
chefs, Santa Claus, many others. 
We also bring trade marks “to 
life,” such as our “Speedy” Alka 
Seltzer, Teddy Snow Crop, Dutch 
Boy Paints and Captain Video, Used 
as a point of sale mechanical sales- 
man in retail department stores, 
super market locations. Many na 
tional accounts already using. Top 
commissions and discounts. Write 


AD SALES 
1410A West Hadley, Whittier, Cal. 








FOR SALE 


Santa (Claus, tele 
display, life size Santa 
figure with desk, chair, elfin 
helper Originally $900.00, 
Used two seasons, guaranteed 
in perfect condition Pictures 
sent on request, Price $300.00 
Address inquiry to 


BETTY B. GRAHAM 
Display Director 
LOVEMANS, INC. 
Oak Ridge, Tenn. 


Animated 
phon 


WANTED 


Distributors to handle our line of plastic chips. They are 


fast colors, fire retardent and light weight for large 


For samples and prices write to- 


ROSEWAY DISPLAY 


715 BROADWAY BROOKLYN 6, N. Y. 


coverage 





Study Window Display At Home 
Earn good income. Easy home-study 
course. Employers: Sponsor our 
course for one of your employees. 
All will find this course the finest 
of its kind. School highly recom- 
mended and established in 1905 
The Koester School, Koester Bidg., 
Dept. DW, 3710-12 N. Cicero Ave., 
Chicago 41, Illinois, 




















Experienced, Well-Seasoned 
Advertising Manager Available 
for 2 to 5-M dept. store, men’s of 
women's apparel store or chain 
AAA] background Will direct 
both advertising and display depts 
$125 wk. plus. Relocate anywhere! 
Address Box 7EF 
Care of DISPLAY WORLD 





USE THE 
OPPORTUNITY 
EXCHANGE 
For Any WANT AD 
Purpose 


SALESMAN WANTED 
Now calling on department stores in 
Middle West to sell gift wrap and 
display papers as a side line 
Address BOX TBC 
Care of DISPLAY WORLD 











Salesman Wanted 


Leading display manufacturer of 
high style decorative and functional 
display novelties, items, screens & 
units from wood, plaster, composi 
tion, brass & other mediums, has 
the following protected territories 
open for representation: West coast, 
Midwest & Southeastern § states 
Top commission. Write, giving full 
details. 


Address Box 6FG 


Care of DISPLAY WORLD 

















DISPLAY WORLD 

















FOR SALE 


OPPENHEIM’S, INC. 
Jackson, Mich. 





Care of 


Salesman Wanted 


of this ad 


Address Box 7FG 


DISPLAY WORLD 





FOR SALE 


Resident salesman wanted for fol 
Less than half price. One set Sil lowing territories: south, south Two Silvestri animated Christmas 
vestri large Holly Guards ; mahog west, far west, and west coast. Out windows, consisting of 2 angels 
any, brass, and Italian tile lamp standing line of fabrics, papers, making cookies, 2 puppeteers-—i at 
and tables; six small guards. Per novelty units in wood, rubber and the stove, 1 using egg beater, | 
fect for fine men’s or women's shop metal. Areas protected Excellent scrubbing back, 1 at the pump, 4 
desiring chivalric motif. $250.00 opportunity for men handling non silent spectators, a 5 ft, Santa 
Silvestri prints with original prices conflicting lines Department and Claus moving head and patting 2 
on requests. chain store following preferred. dolls. Original cost over $4,000.00, 

Liberal commissions All replies sell for $1,200 For photographs, 

Bernard Levenson confidential. Our salesmen know prices and details, 


Address Box 7CD 


Care of DISPLAY WORLD 


FOR SALE 


Completely animated Walt 
Disney Christmas Window. 
Fight animations plus proper- 
ties, used one season Less 
than one-half price W rite 
for photographs and details to 


DAVIDSON’S 
Att.: Gene Therkelsen 
7th and Walnut 
Des Moines, lowa 








WANTED TO BUY 


Used Animated Christmas dis- 


: : narratin 
play for large window. Send Carol. 
photos, prices and details to Approx! 


deep. 
Display 


Everett W. Quintrell 
Display Director 
The Elder & Johnston Co. 
DAYTON 2, OHIO 


Care oft 











FOR SALE 


Nine (9) window or ledge units 


g Dicken’s 
Excellent 
mate size 


Manager. 


Address Box 7AB 


DISPLAY WORLD 


36) «inches 
high, 45 inches wide, 3 inches 
Contact Miss 


Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 


(hristmas 
condition. 








FOR SALE 


Animated Christmas units. Consist 
of space men, reindeer, telescope 
Original cost $850, available for $250 
For further information contact 
Display Manager at 


SKINNER-CHAMBERLAIN & CO. 
Albert Lea, Minna. 


A. Ellett. 














FOR SALE 
“Children's 


in 8 units. 


Con- 


Silvestri 
Prayers 
l4, original cost. 

tact Geo. Silvestri. 


Silvestri Art Mfg. Co. 


1147 W. Ohio Street 
Chicago 22, Ill. 











Point-Of-Sale 
Developments 


As part of a special introductory offer, 
Proctor Electric Company, Philadelphia, is 


making available to dealers a novel life- 
size point-of-sale display piece. Litho- 
graphed in six colors, it dramatizes the 


various features of the company’s new line 
of “Hi-Lo Back-Saver” ironing tables. The 
display utilizes an actual ironing table to 
illustrate the amount of knee-room afforded 
by the design, with a full-scale model of a 
seated woman dramatizing it. A _ smal! 
side piece emphasizes important sales fea- 
tures, with red ribbon streamers guiding 
the shopper's eye from the sign to the actual 
part or mechanism. Two interchangeable 
price signs are furnished with each display. 

A giant vacuum-formed toothbrush, pop- 
ping from a display, marks the first appli 
cation of the Goodstix three-dimensional 
transparent self-adhering signs in the drug 
held. The unit, created and produced by 
Goodren Products Coruporation, Engle- 
wood, N. J., highlights the newest and most 


unusual point-of-purchase merchandising 
programs for Dr. West products. The in- 
novation is part of an in-store sales kit 


being offered to retailers by Weco Products 
The kit contains 48 dozen brushes, and an 
attractive moulded plastic step rack with a 
special mounting bracket for the gleaming 
three-dimensional poster. 

Peggy Sage, Inc. has announced the in- 
troduction of a new counter display unit 
which features an all-new rotating turn- 
stile top and a clear glass divider including 
a mirror and the Peggy Sage trademark 

“Take the Sizzle out of Summer” is the 
theme of a seli-service display unit, illus- 
trated with a romantic twosome underneath 
a green umbrella, for Prince Matchabelli, 
Inc. The merchandise is displayed on two 
shelves against a background of rain- 
washed green leaves 


JULY, 


1956 


Another Prince Matchabelli unit calls at 
tention to a line of “Summer Shower” items 
It provides a patch of imitation grass on 


Illustrative of 
realism is a point-of-sale display developed 
by Old King Cole, Inc., Canton, Ohio, for 


maximum in-use product 


which the merchandise is shown. Behind the “Royal Chef,” an outdoor cooking unit 
this is a white fence entwined with green produced by the Chattanooga Royal Com 
leaves. The theme, “Take the Sizzle out of pany, Chattanooga. Featured is a 24-inch 


Summer,” 


sprinkling can suspended from the fence 
Lae J 
‘ , . « —— , ; j i " ‘ 
Capitalizing on the public’s interest in A /’2-watt 
news, Arrow’s new window display piece charcoal 
flanks a simulated newsreel film and cam 
era. The multi-lens camera is the unit's 


eye-catcher, according to W. L 
& Associates, Chicago, which designed and 
produced the display. 
of vacuum-formed plastic, finished in silver 
Plastic strips inside the film strip are re 


is spelled out on a red cardboard 


Stensgaard 


neapolis 
recently 


The camera is made 


provides 


able floor space at the point-of-sale 
trewing 
used a 
which a die-cut brakeman held a real 


vacuum-formed plastic charcoal display bed 
to highlight the eye-appeal of the brazier. 


simulated 
glowing 


the 
itlusion ol 


red bulb beneath 
the 


coals and a product in full use 


(’nusual display gimmicks attract custo- 
mers, and also help an advertiser get valu 


Min- 
that city, 
successiul display in 
Lietz 


(_ompany, of 
very 


placeable with placards describing other lantern. According to L. L. Laskow, ad 
shirts in Arrow’s line The tramework  vertising manager, “The retailers’ accept 
supporting the camera and film rests on ance of the display far exceeded our ex 
wooden balls, each a different color. The  pectations.” Within three weeks, over 2,400 
display is 30 inches high. of the displays were set up in Minnesota 

A 6-foot floor stacker is being used by 4nd South Dakota. In producing the dis 


“Old 


“Forester 
simulated 


Forester’ to promote its new drink, 
Frost.” The stacker base, a 
ivy-covered brick wall, and its oUt 

back of bamboo topped by an awning are 


distribution of 


play, Minneapolis 
oped a colortul die-cut figure with a fold 
cardboard 


trewing Company devel 


standard The units were 


usually placed on top of a mass dispiay of 


all done in cooling colors. Pockets are pro the companys “Grain selt” beer The 

vided in the merchandise display tray for display pieces bore the slogan, “Switch to 
the promotion’s giveaway rain Belt,” the wording resting over 

freight train diminishing into the distance 


item, a summer drink recipe booklet 


How 


strate 


display 
can pool their efforts to plug a single theme 
is aptly demonstrated by a 
display currently being distributed by Elgin 
National Watch Company to jewelry stores 


and television advertising 


new animated 


New Catalogue Released 
By Marcus, Boston 


An attractive catalogue of tall and (Christ 


The display, which features Ee lgin's “Petite” nas display items has heen issued hy 
line of watches, actually moves one of the Marcus Window Display Service, Ine 114 
watches through a wedding ring to demon lincoln street, Boston 11, and will be sent 

visually the tiny nature of this on request. Included is an exclusive line 
watch. A miniature television cabinet which of school and college pennants, a new 
lends emphasis to the tie-in is made of solid “Mirralite Velure Marvex,” which is in 


oak and finished in natural white limed oak 
Animation is supplied by means of a clock 
type motor 


rolls and panels up to 12 
of window set-pieces, and new wrought iron 
and brass display fixtures 


leet tall, a line 


71 

















JULY, 1931 


rirst prize in a contest sponsored by 
inter ational Meg tet (on pats ‘ hicago 
F lor “Cutaw! york, went to R. M. Mekn 
dertet Kocky Mountain Celotex ¢ oOmpan 
Le 
Mal agtAtqti z etile { OMpany Ne A Y ork 
: (it eniarged its quarters by taking overt 
the entire building at 107 West 48th street 
mecting | the otheces ot the ey pla 
ta if OCIATLION wr | held im Ne 
york (1 ith | Kileigh presidime 
ihe appomtment of the following members 


> Piv Constitution Committe 


vas announced sol Fisher, Chicago. chair 
man Melvin Myers Louisville im. M 
{ opellman Mostot Maxwell Sait Nev 
York City, and Harve Ferrill, Chicago 
\mong di playmen mentioned im articles 
im DISPLAY WORLD at this time wer 


\ | Koedet 


Wm. H. Block ¢ 
Hiugh HH. Cartes 
ompany, Memphis; William Van 
K line Detroit (lem Whateley 

Milner, Detroit; Howard W. Buck. 
Herndon & Co ii 


In 


ompany 
dianapoli 1 hve lohn 
(,erhber ¢ 
Dorn 
( rowley 
- Kk. I Springtield, 
JULY, 1946 
Pittsburgh. 


} rank AW sede! appomted 


kield 


joined 


Marshall 
i jean 


“ ( ©.. 
Maas 


staf? (>7 
(,retchen 


the display 
( hicago 


Brothers, Tampa, as interior display man 
age! 
lach \ Hybarger Leonard's, Fort 


annual jennis 


\W\ ort} 
Week display contest 


won first place im the 


V\ Stanley it ngelhart ré signed Irom 
Giumberg & Sons. Dothan, Ala... in order to 
Ponti | uke Brothers ire \ aldosta. (sa , a” 


director ot merchandise entation 


Isabelle 


pre 


Stickney, ¢ manager tort 


sax-Kay, Detroit, died in a local hospital 
( larence Suttor formerly of lulsa homed 


VV bite ‘ 


managet 


Kirk. Amarill iexas. as display 


Former) ith Schusters and more re 
cently ith Powell Milwaukee, Lee Staret 
opened his own display business under the 
name of Starer Displays, in the same city 

J}. J. Love was made display director ot 
Milnes Knoxville, following the promo 
tion of A. J. Furian from that position to 
publicity directot 

johanna Osborne, tormerly doing design 


work with the interior display department 
of Marshall Field & Co.,, 
named head of that department 

Donald LD. Kester 
tion as display 
Kansas ¢ atte! 


Company 


(hicago, was 
his resigna 

Rothschild’s, 
with the 


announced 
manager tort 


ity, miaity VCcaws 


Chicago Club Elects 


Valentine President 


vice-president, George Leusch, Michigan 
City, Ind.; secretary, Mrs. Ted Lees, wite 
ot Ted display director for Wm. Y 
Gilmore & Oak Park, Ill.; treasurer, 
Joe Kreis, Saks-Fifth Avenue 

The annual spring outing of the 
Chicago club was held on Sunday, June 1/7, 


| C3. 


“ons, 


golt 


at the Mount Prospect Country Club, con 

cluding with a dinner and general social 
hour Members of the committee 1n charge 
f the event were Jim Cummins, Howard 
Harris, Tom Straus, and Len Uwiggins 


New Catalogue Issued 
On Darling ‘'Vizusell”’ 


\ new 36-page catalogue, No. 325-R, illus 
describing “Vizusell,’ a com 
for store-wide 
by the L. A 

Mich., 


merchandising 


trating and 


plete modular system visual 


offered Darling 
ot 
equipment 
“Vizusell” 1s to wall, 
gondola, and over-counter applications and 


elling, is 
Bronson. manutacturer 


and 


(lompany, 
display 


equally adaptable 


is quickly and easily installed or re 
arranged \ full range of shelf brackets 
and display attachments can be secured at 


any height on strong steel channel uprights 
by the twist of a screwdriver 

Complete gondola units, metal shelving, 
and glass splicers are shown in addition to 


modular components 


Royal Mannequin Adds 
Plastic Figures 





Kichard Snyder as display director: he su \t its regular June meeting the Chicago KE. Fernandez, Royal Mannequin Corpora 
ceeded Jean Odle, re signed Display (lub elected Bob \ alentine, (,ass6 tion. 256 Wallabout street, Brooklyn f an 
lames \ Ni wbhurn joined lhe Women's Wiati “a> president bie will hye assisted by NnaoguUnces that the firm is now duplicating its 
hop, Monroe, La, a display Malapet the tollowing staff of officers lirst vice “Hardtex” mannequins in plasti reinforced 
ror the past three years connected wit! president, Howard Harris, Mage second with “Fiberglas.’ 
* > 
vertising Index—July 
\ | Laverne (jriginais Reynolds Electric C: +4 
Leot ird Arthurs \ fh) Round Tube s @& Cores Cx fi 
4 thie liallet tT) i hy rod 4 ,7T fy |} ' ‘4 i rh VW ii (4) Russel es of { alit fyi 
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ee 
{Mons AND MORE merchandising and display men are finding 
that the surest way to get eye-catching, hard-working signs 
is with the Showcard Machine. 

First of all, the Showcard Machine puts your best foot forward. 
It produces type-set signs of finest quality — assures neat, uniform 
signing throughout. At the same time it gives free rein to your 
creative efforts— prints two or more colors, sets type at an angle, 
prints cuts or electros, combines with hand lettering or photos, etc. 

With the Showcard Machine you can put your ideas to work 
faster. Its unmatched speed leaves more time for planning and 
direction. You can handle price changes right now; change windows 
and counters more quickly, more frequently; tie-in with local events 
on a moment’s notice. 

And while it makes your work easier and more productive, the 
Showcard Machine makes your budget go further. It saves its own 
cost many times over. Make that your final reason for getting all 
the facts right now. 


Write today for 20-page catalog with 
all the time- and money-saving facts. 


c 
—hecial 
French 
Burne Almonds 


33: ib 


JAM LATEX PILLOWs 


sTIGATE 
serore YOU 


CHILDREN'S 


Model B Showcard Machine, 
one of a complete range of sites 
that answer all needs. Each 
one is backed by oa 
sweeping 5-yeor guarantee. 





MERCHANDISE MART, CHICAGO 54, ILL. 


— 
ae 
ae 








KORRECTWAY] PRODUCTS 


Sim tm tee Gest craecies verge ere 
A 


Authorized Distributors 


ATLANTA, GEORGIA 
Melvin S$. Roos & Co 
18! Pryor Street, $.W 
BALTIMORE, MARYLAND 
Baltimore Display Industries 
7 S$. Hanover St 
BOSTON, MASS. 
Eastern Displays, Inc 
5! Kneeland Street 
BUFFALO 2, NEW YORK 
Dutch Display Co 
265 Pear! Street 
CHICAGO, ILLINOIS 
Display Equipment Corp 
220 West Adams 
CINCINNATI, OHIO 
Genera! Display Corp 
25 Opera Place 
DALLAS 2, TEXAS 
Southwest Fixt. Co. tn« 
907 Commerce S$! 
DENVER, COLORADO 
Walter W. Martin 
1622 Arapoheoe S$! 


DETROIT, MICHIGAN 
The Art Products Co 
1425 Broadway 

HAVANA, CUBA 
Cia. de Maderas Gancedo, $.A 
Avenida De Gancedo 

HONOLULU, HAWAII 
Boder's Display House, Lid 
P. ©. Box 3949 

KANSAS CITY, MISSOURI 
Nationa! Equipment Core. 
919 Broadway 


LOS ANGELES, CALIFORNIA 
8. A. Jacobs Company 
855 S. Los Angeles S$! 
MIAMI 372, FLORIDA 
Morty Fay Displays, inc 
853 N. E. 2nd Ave 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equipm't Co 
278 N. 6th St 
MONTREAL, QUEBEC, CANADA 
Faye Perm Displays, Lid 
8 St. Catherine St. & 
NEW ORLEANS, LOUISIANA 
Wray Williams Displey Co 
534 Canal St 




















OAKLAND, CALIFORNIA 
Oakiand Disploys 
1422 Jefferson Street 
OKLAHOMA CITY, OKLA. 
E. B. Jack Castile 
2! West Main Street 
PHILADELPHIA, PENNSYLVANIA 
Naythons Display Fixture Co 
909 Arch SI 
PITTSBURGH, PENNSYLVANIA 
Art 8. Cohen Company 
810 Penn Avenue 
PORTLAND, OREGON 
Mr. Roderick 5. Clancy 
P. ©. Bex 4631 
ST. LOUIS, MISSOURI 
Nu Era's Midwest Displays, Inc 
808 N. 7th St 
SAN DIEGO, CALIFORNIA 
Jay Disploys 
228 6’ Street 








SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co 
541 Market 








— American Fixture Ta » 2300 LOCUST ST. - ST. LOUIS 3, MO. 


NEW YORK: 11 W. 42nd ST., NEW YORK 36, N. Y. CHICAGO: 220 W. ADAMS ST., CHICAGO 6, ILL. 





